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Abstract

This book is written to explain the scientific and practical aspects in the field of
studying search engine marketing and website promotion of an organization through
a website within the framework of an electronic marketing strategy. The role of a
website in the marketing strategy of organizations is defined.

The main aspects, tools and methods of organizing marketing through a website
are presented. It is argued that a business cannot be imagined without an effective
website, which requires an effective organization of the site, on which such strategic
indicators as sales volume, business volume, quantity depend. views, reposts,
reviews, etc. depend. It is important to note that it is impossible to imagine
developing a marketing strategy through a website without effective search engine
optimization, the specifics of search engine optimization in developing business
sectors, the role of search engine optimization were also mentioned. In the
marketing strategy and its impact on the effectiveness of the organization's website,
the main tools of search engine optimization and sales marketing, the main trends
in search engine optimization for the organization are revealed. The role of website
content and its elements that are interconnected is argued. and the impact on the
effectiveness of search engine optimization.

The main aspects of technical search engine optimization, which is the main goal
of this process, are revealed. The features of external search engine optimization of

the site and its archiving function in search engines are stated.
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This book explains the theoretical study and development of scientific and
practical recommendations for search engine marketing in business organizations
using digital channels to serve customers and develop business. Since these trends
contribute to the intensive development of innovations using various information
technologies in business, marketing is no exception. The use of technologies in
marketing strategy determines the emergence and development of new trends and
forms of marketing, such as e-commerce, electronic markets, electronic services and
marketing strategies that depend on them. The task and conceptual goal is to form
theoretical aspects and reveal scientific and practical approaches to organizing
search engine optimization and developing websites of modern organizations.

Chapter One: reveals the modern concept of electronic marketing for
organizations, while identifying the need to organize marketing by creating an
effective website, taking into account the functional characteristics of the website,
where the main stages of designing and developing a website are organized, and the
main elements of HTML are highlighted, revealing the main features and details of
organizing marketing using websites that can be applied in practice.

Chapter Two: was devoted to the study of the modern concept of search engine
marketing, while proving the development of search engine marketing. The
characteristics and necessity of a website for effective search engine optimization
are revealed, and the functional characteristics of a website for the most popular
search engines in the world are highlighted. The advantages and disadvantages are
presented, with the possibility that the obtained results will serve as a theoretical
basis and practical advice for evaluating the search engine optimization of an
organization's website.

Chapter Three: The main focus is on the concept of search engine optimization
and its role in electronic marketing. The main elements of the concept of search
engine optimization of a website are discussed, and the main methods are revealed.
The issues of organizing search engine optimization of websites taking into account
the specifics of the company's activities are highlighted. The obtained results reveal
the main elements and organizational characteristics of the concept of search engine
optimization, which can be applied when planning the strategy of search engine
optimization of organizations.

Chapter Four: The tools of search engine marketing are substantiated, as well as
the need to create marketing strategies based on search engine optimization to
achieve efficiency and strategic growth. The main tools, their features, details,
advantages and disadvantages that must be taken into account in the strategy of
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search engine optimization are highlighted. The obtained results have practical value
and can be used as a plan for organizing search engine marketing.

Chapter Five: reveals the essence of internal search engine optimization of the
organization's website, where the main factors, types of web content and the main
requirements for it are highlighted. The types of web content for the site and the
main stages of its preparation are considered, where the main aspects of the SWOT
analysis of the business are demonstrated. Highlighting the content elements that
affect the optimization and ranking of the website, as well as the need for regular
updating of the content of the organization's website. The obtained results can be
practically applied as a plan for organizing internal search.

Chapter Six: is devoted to the study of website content elements. Particular
attention is also paid to the role of website content and the rules for preparing and
planning its update. The content of the website affects the results of search engine
optimization, which must be done effectively and efficiently. Modern methods and
features of organizing website content are also covered. The obtained results can be
considered as theoretical recommendations for organizing the content of
organization websites, taking into account modern trends.

Chapter Seven: was devoted to the study of the concept of technical search
engine optimization, where the main features and aspects of technical search engine
optimization were revealed in comparison with internal and external optimization,
with an emphasis on the main components of technical search engine optimization
and a brief explanation. HTTP errors were also identified. Technical issues related
to search engine optimization are covered, and knowing the organization's data, the
results obtained can be used as basic knowledge in the field of technical search
engine optimization.

Chapter Eight: is devoted to the study of the concept of off-page search engine
optimization, identifying the main factors of external optimization of the
organization's website, where the influence of Do-Follow - No-Follow links on the
site rating is proven. Nofollow links for search engines are highlighted. When
mentioning the benefits of Dofollow links for search engines, proven factors of link
building and content removal for external search engine optimization. The results
obtained can be applied practically when creating an external search engine
optimization strategy.

Chapter Nine: Discusses the main aspects of website archiving by search
engines, discloses and presents website optimization tools, also discloses the main
characteristics and elements of Google Search Console, and highlights some
scenarios that lead to penalties in search engines, with the provision of results.
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Practical and detailed recommendations for setting up website archiving in search
engines.

Chapter Ten: Considers the features of website promotion, indicates the
elements that must be taken into account when promoting. Discusses methods for
promoting a website connected to the Internet, and highlights modern services and
tools for monitoring the security of websites. The results obtained are important and
can be used in practice to develop a website promotion strategy.

The book "Search Marketing" is developed taking into account the requirements
of the market and electronic marketing, which makes this book recommended for
students, graduate students and other educational institutions, as well as for anyone
who wants to get a theoretical basis and ready-made practical recommendations in
the field of Internet marketing. field of search marketing.

And Allah is the Grantor of success

Author
Professor of Electronic Marketing
Dr. Eng. Hassan Ali Al-Ababneh
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CHAPTER 1

The study of marketing aims to know and understand the buyer and produce
products that meet his needs rather than providing him with what the producer
produces. Following aspects of modern marketing concepts is not only beneficial to
consumers, but also beneficial to the organizations that provide the products.
Modern marketing activities require a set of innovative techniques and tools. The
website is considered The web is the direct representative of the brand via the
Internet. Creating websites has become the main means of information that affects
consumers. The success of e-marketing depends on digital channels and website
design. The website is linked to the organization’s information system and becomes
a center for implementing marketing activities for the organization’s customers and
employees. The mission of the website is The web directs visitors in a way that helps
them make purchases, as the site’s mission is not only limited to attracting and
retaining consumers, but also trying to make them regular visitors to the
organization, which allows collecting information about the preferences, interests,
and habits of visitors and making the site a unique tool in implementing marketing
activities [1].

The concept of e-marketing is to use or exploit the Internet, computers and
mobile phones to reach the buyer easily.

E-marketing: It is the use of modern technology in order to promote products
and transform virtual markets into a tangible physical reality, to facilitate exchange
operations and meet buyer requests, which allows reaching the target audience and
providing high-quality products at more competitive prices through electronic means
with the organization’s ability to reduce costs.

A website is a group of interconnected web pages located on another computer
called a server. The files that can be found on the website vary between documents,
images, texts, and other types of files. They all share one domain name that is
accessed using... One of the web browsers available on the user's device, as the
organization seeks to increase traffic to the website and maximize the volume of
these visits through external marketing activities, and from here the importance of
website design is highlighted, because the more attractive the website is, the greater
the ability to use it Attracting and maintaining visitors [2-3].

Website components:

1. Page header: It contains the name of the site, usually including the business

name, job title, logo, and the top menu that makes it easy for users to navigate the
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website, as well as the necessary tabs to help access the site’s special sections, which
In turn contains the search box.

2. The body of the page: This part contains the content of the site, whether it is
pictures, videos, articles, topics, or advertisements.

3. Page footer: It is a section located at the bottom of the website page, which
contains the contact information of the website owner, in addition to other
information, such as links to social networks if they exist in the organization and
others [4-5].

Technical ranking of websites:

1. Static sites: These are sites that contain a fixed database, and they can only be
developed easily by a programming specialist or the one who created them from
scratch. Despite this, the cost of creating these sites is very simple, in addition to the
ease of the programming language that was used to design them.

2. Dynamic sites: sites that can be developed quickly and permanently, as their
owner can develop them easily without consulting a specialist. This continuous and
rapid development helps a lot in placing them on the first pages of various search
engines, so they spread easily. Also, their dynamism allowed for an important
advantage, which is ease of communication between management. Website and
visitors.

Website design and its functions: The process of designing and implementing a
website includes many stages necessary to determine the organization’s business
goals, with the need for the website to meet visitors’ expectations in navigating
easily and finding all the necessary information, as the website’s function is a set of
various options that solve some User tasks for comfortable work on websites, on the
basis of which the author has built the main elements that should be given great
attention when developing site characteristics, as shown in the figure.1

Fig. 1. Key characteristics and components of the functionality of a modern website
Source: Structured by the author based on data [6-7-8].
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1. Ease of use and navigation of the website: If the visitor finds it difficult to
move from one web page to another in search of the necessary information, he may
become frustrated with the difficulties that have arisen and will most likely leave the
website, as re-attracting visitors who have left the website is more difficult than
attract new visitors.

2. Logical division of website content: The visitor must have a clear idea of the
web page of the organization’s website he is on and how he got there, which makes
navigating the web page easier. Logical division of website content is the rational
distribution of content within functions. Current website.

3. Easy-to-remember website address: The most common website design
mistake is poor choice of domain name. The website domain name should be easy
to remember and easy to use for the organization's visitors and customers.

4. Ease of finding a website online: The high level of competition between
existing websites is linked to the evolving technological structure, with millions of
websites existing and constantly increasing every day, they are evolving with the
help of digital marketing. It is necessary and conceptually important to develop
search engine optimization for finding websites.

5. Cross-browser compatibility of websites: Against the background of the
intense development of digital technologies and their implementation in all sectors,
web browsers are evolving. Today there are many Internet browsers that individuals
prefer to use, such as, Internet Explorer - Firefox - Safari - Google Chrome and
others. This is an important requirement for website functionality while ensuring
cross-browser compatibility without compromising functionality and web design.

6. Updating website content in a timely manner: The real factor that drives a
website to success is its content. If the content is not updated continuously, website
visitors will lose interest in it and the number of visits will decrease, which requires
continuous review, activation and updating of the content. Provides relevant content
Effective promotion standard positions in search queries, which will make the
organization's website more recognizable and in demand.

7. Consistency of website elements: The website must be complete, appropriate
and easy to use, to facilitate the process of searching the website. The structural
requirements of all pages of the website must be met, for a specific design that
preserves the basis and uniformity, if the website designs are not compatible with
each other. , the website will look disorganized which will reflect in the
organization's brand image online.

8. Content and arrangement of the website: When implementing and
developing websites by organizations, there is a common mistake that many
individuals make, which is related to placing too much content on one web page.
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Good information design is essential because it allows website designers to place
the content correctly, by By choosing a specific design model by placing the desired
tools in a clear list, after that the organization will not have to overload the visitor
with a large amount of information on the site, which will be able to direct him to
the sections of information he needs.

9. Website loading speed: In a rapidly changing world, waiting for customers
has become a thing of the past. Users want the website to load quickly and have the
opportunity to view images, articles, and videos instantly. When a website hosts a
large number of large-sized images, it may take time to load them. A long time,
resulting in visitors not waiting for the website to load and leaving completely.
Smaller files should be prioritized when filling out content. Unless these files are
essential to attract visitors' attention, they should be prioritized correctly [7-8].

Before starting to develop a website design, creating a promotion plan or
organizing search engine optimization, website design should be the first and most
priority stage. Based on this and on the basis of analysis of scientific works in the
field of website development and implementation, the author has determined the
requirements for website design and development. Electronic and structuring stages,

as shown in the figure 2.

4 1\

Determining the goals and objectives of the website
e —— <
Analysis and study of the target audience
e ——— <
Setting technical specifications for developing the website
_

.

Prototyping

Creating a designer website layout

Layout

Programming

Filling the resource

Testing

User support

Fig. 11. Structuring the key stages of designing and developing websites in modern conditions
Source: Developed by the author based on data [9-10].
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1. Determining the goals and objectives of the website: Goals are knowing the
future result that must be reached. Each of them contributes to achieving part of the
vision statement. The work team at this stage must precisely define the goals for
which the website was created, without specifying If there is a clear mission for the
website, it will fail. Good planning and a clear goal are the basis for the success of
the website, especially since building the website is a team work [10].

2. Analysis and study of the target audience: When designing and
implementing the organization’s website, the elements that target the audience must
be identified, for example, the information and content that will be published to
attract the audience, the preferences and expectations of buyers and potential
customers, the types of content that will be used to promote the website,
communication channels, feedback, and organizing the interaction process. The
elements presented are not final. There may be more secondary elements that must
be considered in the design process [11-12].

3. Setting technical specifications for developing the website: This stage is one
of the most important stages, as errors that occur in this stage will have negative
results in implementing the project on time. Preparing specifications is one of the
elements of the successful design and development of the website, and the technical
tasks are organized from requirements and capabilities. The project, its working
methods and functions When designing a website on the Internet, the preparation
stages should be based on technical tasks, which are the basis for building the entire
process.

4. Prototypes: Their goal is to show the position of the component parts of the
organization’s future website and learn about the navigation features, to form a
complete picture and know how the site will look in the future. They must be simple,
practical and convenient, so the visitor does not have to think much about how to
access the required information. And how to find it on the website Other things being
equal, people prefer websites that are easy to use [13].

5. Creating a designer website layout: When designing a website, smooth calls
to action should be implemented to achieve the increase in sales. If these calls are
not available, not everyone will decide to make purchases. If you ignore such calls,
it will be difficult to achieve goals. Final, this stage of the website design and
development process is responsible for visualizing and organizing the appearance of
the website which includes, developing colors, drawing functional parts, and
designing individual implementation options if necessary. Only after the website is
indexed by search robots does it become known to visitors and buyers, in the event
that Modifications to its design, and the appearance of the website was not good
enough, as this will lead to the failure of the entire Internet project. The concept of
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good design in practice does not only include beautiful design, but also includes a
comfortable and simple interface and user experience, because this is where it
begins. For a successful website, page elements must be easy for the visitor to find
immediately, and be as convenient, useful and informative as possible [14].

6. Layout: Upon completion of the website design development process, the
designer agrees with the client on the website format, and only after that moves to
adaptive formatting, as this design phase includes developing the website and
adapting the graphic materials to any type of gadget (mobile phones). And different
browsers [15].

7. Programming: This is the stage in which the website comes to life, to create
the basic elements of the website. In this stage, the basic logic and basic functionality
are programmed in practical terms, to save resources and improve the business
operations of organizations. The coordination and programming stages are
combined into one stage, but this is possible. Only when implementing small-scale
projects, if we are talking about a large online store or a website for a large
organization, should these two tasks be divided into different stages, and from the
basic languages of web presentation.

It is an abbreviation for (HyperText Markup Language) and is one of the basic
and necessary technologies for website development and programming. It is the
markup language that is used in designing website pages, which provides a structure
or method for displaying texts, images, etc. on the website, as this language is
considered one of the oldest and most widely used languages. It is used in designing
website pages. It is not a programming language, but rather a description language.
It gives an Internet browsing program a description of how it displays the contents.
It describes the dimensions of images, font formats, etc. This language is the basic
structure of any web page or website [16]. Based on an analysis of existing research
on the use of HTML, the author presents the structural elements of HTML used in
creating modern websites, as in the figure.3
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Text Format
Colors
Font
Headings
Paragraphs
Lists
Multimedia
Links

/. _JG_ _JG__JL L _JL _J

Fig. 3. Structuring the basic HTML elements that are used in the development of modern websites
Source: Structured by the author based on data [17-18-19]

Based on the list of conceptual actions presented for a more detailed
understanding by the author of the book in order to create your first web page using
Notepad or TextEdit. It should be noted that web pages can be created and modified
using professional HTML editors, but for learning HTML, it is preferable to use a
simple text editor such as Notepad (Windows) or TextEdit (Mac).

Steps to create your first web page using Notepad or TextEdit:

First step: open a text editor

If you are using Windows, open Notepad - HTML Editor».

For Windows 8/10:

Open the Start screen (Windows icon in the lower left corner of the screen) - then type notepad
For Windows 7:

Open Start > Programs > Accessories > Notepad».

For Mac 7:

Open Finder > Applications > TextEdit

Step Two: Write the HTML Code

Enter the following codes in a text editor, which are shown in fig. 4
7 LUntitled - Notepad — = n

File Edit Fgrmat View Help
< IDOCTYPFPE html>

<html>
<body >

<hl>My First Heading</hil>
<p>My First paragraph.</p>

</body >
</html >|

Fig. 4 HTML codes in a text editor
Source: Developed by the author.
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Table 1
Characterization of the key elements of the code
starting tag | end tag Characteristic
This is a page type declaration telling the web browser that this
page is HTMLS5.

This line defines the encoding of the code you used to program
<'meta charset="utf-8> | the page. UTF-8 is the most common international encoding on
the Internet

This is the root element of any HTML page and contains all the
rest of the page's code.

This is a tag for information about the page and contains the
URL of the website.

<TITLE> | </TITLE> | Used to specify the title of a web page.
<BODY> | </BODY> | This is a tag that applies to all visual elements of a website.

<IDOCTYPE htmlI>

<HTML> | </HTML>

<HEAD> | </HEAD>

Source: Developed by the author based on data [20-21].
Step three: save the file

You need to save the file to your computer by choosing File > Save As from the
Notepad menu and naming the file "index.htm" and then choosing "UTF-8" from
the Encoding menu (this is the encoding you prefer to use in HTML files), as shown
in Figure 5.

E Save As

T B Desktop » v O Search Desktop o
File name: | index.htm v
Save astype: | All Files (%7 v
¥ Browse Folders Encoding: |UTF-8 v Save Cancel

Fig. 5. Encoding which is preferable to use in HTML files
Source: Developed by the author

Step Four: Viewing the HTML Page in a Browser

To do this, you need to open the HTML file that was saved in the previous step in
your preferred browser. You must double-click (double-click) the file, or right-click
once and then select "Open With". The result will be like the following figure .6
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index.htrm >

[ <) file:///C/Users/myuser/Desktop/index. htm

My First Heading

My farst paragraph

Fig. 42. View an HTML page in a browser
Source: Developed by the author

Text Formatting

It's important to note that HTML provides many tags that you can use to make text on web
pages look different than plain text, as well as formatting that you can add as additional effects to
text.

Based on this, the author of the book proposed to consider the classification of text and fonts in
HTML, which are presented in detail below.

Bold font
<B> </B>
<STRONG> ... </STRONG>
<B> Bold Text </B> Bold Text
<STRONG> Strong Text </STRONG> Strong Text

Italic font

<I> </1>
<EM> ... <[EM>

<I> Italic Text </I> Italic Text

<EM> Emphasized Text </EM> Emphasized Text

Font underlined

<U> .. </U>

<U> Undelined Text </U> Undelined Text

Font with uppercase letters
<SUP> ... </SUP>

<SUP> Superscript Text </SUP> Superscript Text

Font with small letters
<SUB> ... </SUB>

<SUB> Subscript Text </SUB> Subscript Text

|| Big font |
3 www.ababneh.net
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anas

<BIG> ... </BIG>
<BIG> Big Text </BIG> Big Text

Small font

<SMALL> ... </[SMALL>

<SMALL> Small Text </SMALL> Small Text

Teaching text

<mark> ... </mark>

< mark > mark Text </ mark > mark Text

Specify the paragraph direction and center text direction

<CENTER> This is a centered text </CENTER>

Text crossed by a line

<STRIKE> </STRIKE>
<S> ... </S>
<STRIKE> Striked Text </SRTIKE> Striked-Text
<S> Striked Text </S> Striked-Text too
Typewriter text TeleType
<TT>..</TT>
<TT> TeleType Text </TT> TeleType Text

This text is also known as monospaced text. To clarify this concept, here is an example. If we take the
letters m and i and write each of them ten times in a row, we notice that the space occupied by the letter

.m is many times the space occupied by the letter i

L
mmmmmmmmmm

When using the tag <TT> ... </TT>, the space occupied by both letters becomes the

Same

T
mmmmmmmmmm

Used to create spaces horizontally

&nbs

usndsb

<html>

<head><center><FONT FACE="cairo"
SIZE="20"COLOR="red">

<b>Text Formatting</b></center></head>
<TITLE>1</TITLE>

</font>

<body bgcolor ="white"

<b><h1>My from Jordan</b></h1>
<h1><i>My from Jordan</i></h1>
<h1><u> My from Jordan</u></h1>
<h1><SUP>My from Jordan </SUP></h1>
<h1><SUB>My from Jordan</SUB></h1>
<h1><BIG>My from Jordan </BIG></h1>
<h1><SMALL>My from Jordan</SMALL></h1>
<h1><mark> My from Jordan</mark></h1>
<h1><S>My from Jordan</S></h1>
<h1><TT>My from Jordan </TT></h1>

<h1><TT>iiiiiiiiii </TT></h1>
<h1><TT>mmmmmmmmmm </TT></h1>
</body>

</html>

Text Formatting

Ny from Jordan
My from Jordarn
Ny trom Jovdan
My from Jordan
My from Jordan
My from Jordan
My from Jordan
My from Jordan
Miy-from—dordan
My *rom Jordan
iiddidididad

ITETETHTHTET T
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Colors

An important element of HTML is writing a tag that tells the web browser about
the work to be done, and a property that specifies how that work will be done. It
should be emphasized that to determine the background color is used:

Specify the background color

<BODY BGCOLOR="FFFFFF"> ... </BODY>

<BODY BGCOLOR="Green"'>
</BODY>

To select an image as the background for a web page is used:

<BODY BGCOLOR="#FFFFFF"
BACKGROUND="image.jpg">...</BODY>

<BODY BACKGROUND="image.jpg"">
..</BODY>

-
Fd > S

< du==

~

Q I:l.'q

[

By adding the BGCOLOR property to the <BODY> tag, it sets the background color for the
page. As for FFFFFF, this value includes the selected color, which here is white (note that it is
written between two ""). If you want to specify black, you must enter code 000000. Or code 6699

CC for blue, etc.

Feasd

FONT

The tag for the fonts is: <FONT> ... </[FONT>. This controls the fonts in terms of type, color and

size.

Determine the type of font we want

<FONT FACE=" Times New Roman">... Text ...</[FONT>

Determine the font color

<FONT <FONT COLOR="red">... Text ...</[FONT>

N

5
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Determine font size

<FONT SIZE="10">... Text ...</[FONT>

.Determine the font type and its characteristics for the entire page

<BASEFONT Name="Arial" COLOR="#FF0000" SIZE="5">

<html>

<head>

<title>Cv <f/title>

<body>

<p><FONT
FACE="cairo">hassan</FONT></p>
<p><FONT
FACE="Elephant">hassan</FONT></p>

COLOR="black"><FONT

COLOR="red"><FONT

<p><FONT COLOR="blue"><FONT SIZE="15"><FONT
FACE="Arial">hassan</FONT></p>

</body>

</html>

hassan

hassan

hassan

Headings

Organizing content Headings help you define the hierarchy and structure of your web page content.
HTML has six levels of heading tags, from <h1> to <h6>. The higher the number in the title, the
more important it is. Therefore, the <h1> defines the most important heading, while the <h1> tag
defines the <h6> as the least important heading on the web page. By default, browsers display
headings in a font that is larger and darker than plain text. Also <h1> headings are displayed in the
largest font and <h6> headings are displayed in the smallest font.

<htmI>

<body>
<h1>Heading level 1</h1>
<h2>Heading level 2</h2>
<h3>Heading level 3</h3>
<h4>Heading level 4</h4>
<h5>Heading level 5</h5>
<h6>Heading level 6</h6>

</body>

</htmi>

Heading level 1

Heading level 2

Heading level 3

Heading level 4

Heading level 5

Heading level 6

It should be noted that important discussion headings are essential to the careful design of web
page structure and should be used with care when discussing with the user. Don't tag your headings
to make text acceptable or bold. It is only used to highlight the title of the web page and the order
of its structure. Search engines like Google use headings to index the structure and content of web
pages and tag them smartly. The <h1> tag is used to highlight the most important heading and

usually expands to the top of the page (first heading).

Paragraphs

Paragraphs are the main way to divide large text into small logical blocks. These blocks are
automatically indented from each other. Such text is much easier to read and does not scare users.
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Paragraphs are mostly found inside large text. The division goes on small semantic blocks. So not
only is it more comfortable to read, but you can also quickly find the information you need in a
large text. Paragraphs are created using a paired <p> tag, in the body of which a small part of the

text is placed [15].
Display two paragraphs on a web page:

<html>
<body>
<p>This is a paragraph.</p>
<p>This is another paragraph.</p>
</body>
</html>

This is a paragraph.

This is another paragraph.

Note that the words after this. Remaining text should appear on a new line.

<html>
<body>
<p>This <br> is a paragraph
This is another paragraph.</p>
</body>
</html>

This
is a paragraph This is another paragraph.

Lists

Lists are used to present a list of information in a nice and semantic way. There are three
different types of lists in HTML, and each one is used in a different way:

Unordered list:

An unordered list is created with a <ul> element, and each list item starts with a <li> element
in unordered lists, list items are marked with a black circle. [22-23].

<html>
<body>
<h2>HTML Nested Unordered List</h2>
<ul>
<li>Chocolate Cake
<ul>
<li>Chocolate Velvet Cake</li>
<li>Chocolate Lava Cake</li>
</ul>
</li>
<li>Black Forest Cake</li>
<li>Pineapple Cake</li>
</ul>
</body>
</html>

HTML Nested Unordered List
e Chocolate Cake

o Chocolate  Velvet
Cake

o Chocolate Lava
Cake

e Black Forest Cake
e Pineapple Cake

Ordered list :An ordered list is created using the <ol> element. Each list item starts with a
<li> element. Ordered lists are used when the order of the list items is important. List items in an

ordered list are labeled with numbers.

<html>
<body>

HTML Nested Ordered List
1. Fasten your seatbelt
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<h2>HTML Nested Ordered List</h2> 2. Starts the car's engine
<ol> 3. Look around and go
<li>Fasten your seatbelt</li> 1. Checkthe blind spot
<li>Starts the car's engine</li> 2. Check surrounding
<li>Look around and go for safety
<ol>

<li>Check the blind spot</li>
<li>Check surrounding for safety</li>
</ol>
</li>
</ol>
</body>
</html>

Multimedia

It is important to state the fact that for a better perception of text on a web page, images are
used. They help to navigate the text, break it down into its component parts, and create a mood for
the reader. Pictures on a page do not exist on their own. They must first be uploaded to a directory
on the server or to a special image hosting. To insert an image on a page, an unpaired <img> tag
is used, which has two required attributes: src and alt [15].

<img src=""/images.png"">

<html>

<head><center>

<h1> Photograph </center></head>
<title></title>

<body ><center>

<IMG SRC="1jpg" HEIGHT="300" WIDTH="300"
BORDER="10"></center>

</body>

</html>

<img src="https://example.com/images.png" alt=" Buy a book on web design and
web programming ">

It should be noted that in addition to the “tell what could not be shown” function,
the alt attribute plays a crucial role for people who use screen readers. Since the
image cannot be read, programs read what was specified in the alt attribute. An
important component when working with images is its size .

When downloading an image from a third-party resource and inserting it into a
web page, the situation often arises that the image is very large and needs to be
reduced. To do this, there are the width and height attributes, which allow you to set
the width and height for the image..
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<img src="https://example.com/images.png" alt=" Buy a book on web design and
web programming " width="320" height="240">

The picture will be displayed at 320x240 pixels. It is important to remember that
using the width and height attributes does not change the physical size of the image
- it will weigh the same, only the visual size will change. To optimize a web page,
select pictures of the right size or reduce them using a graphic editor or special
services.

Links
During the development of websites to organize the movement between web

pages, the main element on the Internet was invented - hyperlinks. Hyperlinks can
not only link to another resource on the Internet, but also allow you to navigate
within the current document. To create a link, a paired <a> tag is used with the
obligatory href attribute, which indicates the address of the page to which the

transition will occur after clicking [24].

<a href=""Document Link"*>Link Text</a>

The href attribute specifies the target of the link, and its value can be an absolute
or relative address. An absolute address is an address that includes every part of the

address format such as protocol, host name, and document path:

<html>
<body>
<p><a href="https://www.google.com" target="_blank">Google</a></p>
<p>
<a href="1.jpg">
<img src="1.jpg" alt="kites">
<fa> </p>
<p>
<a href="examples/download/test.zip">Download Zip file</a></p>
<p><a href="examples/download/Links.pdf">Download PDF file</a></p>

<p><a href="examples/download/balloons.jpg">Download Image |  Download Zip file
file</a></p>
</body> Download PDF file
</html>

Download Image file

8. Filling the content: The website cannot gain the attention of customers when
there is no completed content. At this stage, the content is translated into the required
format and placed on the pages of the website, where materials are prepared in
advance, with the possibility of assigning copywriters to write articles for the site
according to To pre-agreed terms and specifications, in principle any individual with
eloguence, writing skills and mastery can create texts that, at least theoretically in

29 www.ababneh net



J\ ABABNEH
the subject matter of the source, can be descriptions of goods and their combinations
and informative texts in order to attract the interest of potential customers. In
addition, the content must be updated. Continuously, if there is no development,
search engines will not be interested in the organization’s website and the rankings
will decrease and the problem will be steadily. After implementing all the described
stages, it is necessary to check the performance of the functionality obtained [25].

9. Testing: Website testing is performed at every stage of its creation. However,
the testing process cannot be neglected, because this process makes it possible to
identify broken links or non-working elements. It is only important to remove all
errors before transferring the website to the client, after to resolve all errors, the web
project is transferred to hosting, which is a permanent place for the website on the
Internet. After the transfer, the website is tested again to remove all errors, even
minor ones, in a timely manner [26].

10. User support: Creating the website and transferring it to the client to know
how to work with it is a good sign of the quality of the website with a control panel
that fits the website standards. This stage is essential in the development of the
website and is responsible for further development. When designing the website,
Developing the idea of the site and determining its goals and main business
objectives, in addition to ways to achieve them.

It should be emphasized that the design, development and implementation of
websites related to marketing work improves costs and increases profits, with the
ability of many organizations to practically apply the features of website design
within the framework of developing and shaping a brand promotion strategy on the
Internet, which is difficult without a website. active.
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CHAPTER 2

Websites are a marketing interface for the organization and an effective marketing
tool. Websites have multiplied, reaching millions, and are similar in their field of
work. Therefore, each website must have priority in accessing it via the search
engine. The goal of the search engine is to find data available online according to
the arrangements It has become difficult to navigate to website pages without a
search engine. Imagine that you want to access specific information and the search
engine did not exist, it would be extremely difficult, but thanks to it, finding what
you are looking for has become easy and simple, as it represents a window through
which you overlook the world. With a wide range of information, the mission of the
website is to guide visitors and make it easier for them to purchase, as the mission
of the website is not only limited to attracting and retaining consumers, but trying to
make them regular customers of the organization through the use of websites created
by the organization. [1].

Search engine: It is a computer program designed to search for documents stored
on the Internet, to help the Internet user find specific content by entering the
keywords that the user has placed in the content or topic that he wants to find through
the search engine, and then the search engine displays a group of websites. The web
contains the words entered by the user. Search results are usually displayed in the
form of a list of results, often called a search results page. The results can be images,
videos, audio, etc.

The concept of search engine marketing: It is the practice of online marketing
activities, which are used to promote companies via paid ads that appear on search
engine results pages. Pay-per-click ads can be in the form of keywords, display ads,
or be more interactive with both texts. And graphics. The decision to use the type of
advertisement depends on the objectives of the campaign and the market in which
the business is located. Search engine marketing provides advertisers with the
opportunity to create advertisements and place them in front of the desired
customers. These advertisements can be set in specific categories to ensure that the
advertisements reach the relevant consumer. It is necessary to Every marketing
process begins by identifying ideal customers and analyzing product/market fit [2].

Search Engine Marketing: It is one of the most effective ways to accelerate
business growth in increasingly competitive markets. Also called paid search, it is a
paid digital marketing strategy used by advertisers to increase audience exposure to
a website or products by creating a pay-per-click ad for marketing activity on Search
results pages, in order to reserve a position on the first pages of results.
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The importance of search engine marketing: The importance of search engine
marketing is to help promote businesses and products in order to reach a large
audience, increase website traffic, and increase opportunities for conversions and
sales. It also helps businesses improve their credibility and reputation online, and
increases the chances of Appearing in the first results of search engines, it provides
advertisers with the opportunity to place their ads in front of interested customers or
those who want to buy at the moment they want to take an action that prompted them
to search for it. Advertisements direct customers directly to the landing pages
through which customers enter the sales journey prepared for them. In advance until

they complete the purchase process or participate in the marketing activity.

1. It helps consumers make an easy purchase online: Consumers looking for specific products
can search for them simply by using keywords that suitably match the product specifications. This
way, the products will reach the right customers.

2. Converting leads into potential customers: In search engine marketing, interested consumers
only search for specific products that they seek to purchase, so organizations place their products
directly in front of potential customers, and this increases conversion rates in marketing work.

3. Increase traffic: Search engine marketing allows rapid targeting of large audiences as
products and information are readily available when they are searched for.

4. Pay-per-click: In pay-per-click, advertising organizations pay only based on the total number
of clicks generated by a website link, thus, search engine marketing reduces high advertising costs.

5. Boosts Trust: Since search engine marketing attracts a large number of traffic, it ensures
maximum number of website visitors which results in increased trust signals.

6. Appropriate market segmentation: Search engine marketing allows appropriate market
segmentation by correctly targeting the right customers and geographical area.

7. Track performance: Through search engine marketing analysis tools and program
organizations can track the performance of their campaigns whether they are performing well or

need a change in their marketing strategies [3].

The history of search engines began in the eighties and nineties of the last century,
when the goal of all search engines was to find the data available on the Internet in
order. Before the development of search engines, the Internet was a group of
websites, which users browsed by entering the website address in a form. Direct or
using directories and lists to browse websites. As the list of web servers multiplied
and the growing need for better searching, file transfer servers were popular in the
late 1980s, but there were no easy ways to find information unless you knew the
name of the document, its location, and the server address of the web resource.

The development of the search engine dates back to the year 1990, when it was
the beginning of the first actual application similar to a search engine, where the
student Alan Emtage created a search engine called Archie and is often considered
the first real search engine. Although there were previously developed technologies,
Archie entered into The search engine's history as the primary tool for finding
content, not users, indexed and found public file transfer archives and was a search
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tool used to query file names, which were indexed via the server [4] as shown in the
table 2.

Table 2
Development of search engines.
Stages of Phase characteristics
development

Matthew Gray created the first search system called Wandex as we know
In 1993 it today. Wandex's job was to crawl websites and search the titles of
indexed pages across the Internet.
The WebCrawler search engine, based on Wandex technology, began
In 1994 indexing the full texts of sites and not just the titles, as the developments
did not end there.
The Yahoo directory service platform was created and is one of the largest
In 1994 platforms contributing to online search, as it consists of a large group of
trusted sites.
Stanford University students Larry Page and Sergey Brin began studying
the features and characteristics of finding information online. They
believed that a search engine should analyze and rank sites based on the
In 1996 number of times search terms appeared across web pages. The research led
to the development of the link analysis algorithm PageRank, which It
became the foundation of Google's platform, helping determine a website's
importance in search results.
Yahoo began charging fees for inclusion in its group, and in October 2020,
Yahoo became a search engine in the usual sense and actively monetized
it. The creators introduced a number of elements that many still use,
including image-only search, news-only search, and more.

Source: Developed by the author based on data [5-6].

In 2001

How search engine marketing works: The search engine marketing process
begins with identifying the keywords from the advertiser that the audience is
searching for and through which the ad will be launched. After that, the advertiser
determines the budget that he will pay for each click in a tender between him and
competitors, and whoever pays the most will have his ad appear in Top, and winning
ads are displayed on search engine results pages, when users type the chosen
keywords. When the user clicks on the ad, you will pay the value you specified for
each click, whether the customer buys or not.

Any search engine is unique. All methods used to index and arrange documents
are confidential, but the basic principles of search engines are similar. Evidence
regarding the operation of the search system is shown in the figure.7
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Fig. 7. Argumentation of the structure of the search engine
Source: Developed by the author based on data [7].

1. Crawler: Sometimes referred to as a spider or spider bot, and often shortened
to crawl, it is an Internet robot that systematically searches the Internet for new
content and adds it to the Internet. A search crawl scans existing documents on the
Internet to identify new documents for inclusion in Search Engine Index and
Database The process of entering information is called indexing. Search engines
have a scoring mechanism that allows website owners to manually add their pages
to the indexing queue. It is the task of exploring website pages from a list of
addresses obtained from a previous crawl, and extracting links from Pages of other
sites, and also checks addresses added manually by webmasters.

2. Indexer: It is the place where the pages that were discovered during the
crawling process are stored. The search engine analyzes the content of the page and
stores all the information in its index, where it is arranged according to its
appearance on the search results page. A word list is created for the document
containing Potential keywords that Internet users can search for Each search engine
has its own indexing algorithms and indexing file formats.

3. Database: It is an organized collection of information or data stored in a
computer system in electronic form or in a way that is easy to obtain, modify, and
manage. It is used to store, search, and manage information. With the development
of database technologies, a new method has been invented to simplify database
management, with the help of A special program called a database management
system, in which the internal and external characteristics of pages are calculated in
order to determine their relevance and ranking in future search engine results for
specific search queries.
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4. Ranking model: It is a method in which content is fetched from the search
engine index and presented to users on the search results page, ranked according to
its relevance to the specific search query. Upon the user’s request, the web server
accesses the index server and searches for pages that contain keywords. Match the
query.

5. Web User Interface: It searches the database for the required pages, and
arranges (sorts) to select pages from the search engine database that match the user’s
query and arranges them in descending order according to their relevance to the
query [9-10].

Users search for different information depending on the wording of queries, based
on their search goals. When an individual wants to buy, watch, or listen, he adds an
action to the search query. If he wants to know the answer to a question, he asks it
directly in the search bar, depending on the content of the query or goal. From the
search, it is classified into types, and the types of search queries and the content of
the website pages must be closely related to each other. Based on the study of the
structure of search engines, the necessity of structuring the types of search queries
that ensures the effective promotion of the organization’s website has emerged, as
shown in the figure 8.

Fig. 8. Types of search queries
Source: Developed by the author based on data [11].

1. Information queries: These are search queries conducted by users with the
intention of searching for information or knowledge of a specific topic. When
individuals perform information queries, they are usually searching for answers,
explanations, or details about a specific topic. Queries often contain question words
such as: How? Why? And when? And others, requests can be purely educational or
they can be commercial in nature and rely on paid platforms or websites. To create
an online marketing business, you need to know the needs of the target audience, i.e.
the types of requests that can bring buyers to your business, write articles and publish
them in the articles section. Or blog on the site and add a link through the site to the
products you are talking about, which will ensure greater interest and success.
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2. Multimedia queries: They are widely used and refer to the use of various
media such as text, images, sound, animation, video, and interactive applications to
present content in an interactive way to achieve the goal. It allows the user to find
the necessary content of information in the right place. It is a common type of query
in a search engine. They significantly increase the level of comfort in perceiving
information and fill websites with visual material.

3. Navigation queries: Navigation queries occur when users search for a specific
website. They choose keywords, which contain the website name, brand,
organization address, and domain name. The user uses a navigation query if he does
not remember the exact address of the website or it is easier to find it through the
search engine, there is no meaning in adding a semantic core to the navigation
requests website, which does not apply to the brand. Individuals will not only care
about the location of the site, which was published, but also about the logo and title.

4. Transactional inquiries: These types of inquiries explicitly refer to purchase,
order or payment transactions, as they allow the immediate ordering of products
online or by entering orders required for immediate purchase or payment. Such
orders are expensive and can be an effective mechanism for promoting a website.
Web [12].

Benefits of search engine marketing: Providing the opportunity to place ads in
front of customers who are searching for you, are excited to buy, and are ready to
make an immediate purchase, so you have to be waiting for them because customers
do not like to wait in a world saturated with competition

e Fast access to customers.

e Disseminating the brand widely.

e Better targeting of targeted customer segments.

e Increase website traffic by appearing at the top of search results.

e The ability to match advertising with keywords and target audiences through
them.

e Ads appear for free and are only charged when customers take action.

e Appear at the top of competitors’ keyword results.

e Get immediate results.

e Search engine marketing allows you to choose keywords and block certain
words, in addition to custom targeting options such as the geographical area in which
the target audience is concentrated, and scheduling the days and hours in which you
want ads to appear.

e Analyze and measure performance and adjust to achieve the best result.

Types of search engine marketing:
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Types of search engine marketing are limited to unpaid optimization, which is
known as search engine optimization, and paid advertising, or what is called pay-
per-click.

1- Paid Ads — Pay Per Click: It is the method in which the owner of the marketing
business pays

search engines in exchange for a click on what has been marketed, where payment
iIs made for every click or action taken by the target audience. It relies on a text
advertisement that appears at the top of the search results when someone searches
for the target word in the advertisement. In these ads, you only pay for clicks, and
you can make these ads through Google Ads

2- Unpaid — Search Engine Optimization: It is the process of naturally improving
website pages or content to increase the site’s visibility on the first pages of organic
(non-paid) search results. Search engine optimization aims to increase organic traffic
and improve the site’s ranking in search results for specific keywords, and this is
reflected in marketing through Search Engine Optimization, which is an important
part of digital marketing because people conduct billions of searches every year,
often for marketing purposes in order to obtain information about products. Being
visible and ranked in search results compared to your competitors can have a
significant impact on the bottom line. This is done By writing exclusive, high-quality
content with the goal of appearing organically at the top of search results without
ads, search results have evolved over the past few years to provide users with more
direct answers and information, making users more likely to stay on a website's
results page rather than being directed to another website. Other websites [13].

Types of search engines

Based on the types of search engines that can be offered for innovation and
significant automation of a range of marketing processes to replace old methods and
methods of organizing work, the work of search engines does not depend only on
their types, but rather depends on many factors, and they also have a major role in
obtaining the final search results.

Global search engines are designed to search for information online without
specifying specific topics and search criteria, but local search engines are exactly the
opposite, as they are searched within a local network or specific source.

Due to the lack of a unified approach to ranking types of search engines in the
scientific literature, which relies on the basis of analysis and generalization, a
classification of search engine aids has been presented, which is shown in the figure
9.
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« Universal
* Specialized
» Thematic
J
\
* local
« search by individual resource
J

Fig. 9. Classification of types of search engines in the modern world
Source: Developed by the author based on a critical analysis of data [14-15].

1. Global search engines: These engines allow users to search for any type of
content such as text, graphics, audio, and video, and all Internet resources are
searched. The most popular global search engine is Google because it relies on smart
algorithms that help show more accurate and relevant results. The user searched for
it.

2. Specialized search engines: This type of engine is located within a private
organization, library, or research laboratory, and includes the database of this
organization only to facilitate the process of searching for information within this
organization. For example, search engines used in universities, their specificity lies
in searching for information. Structured or coordinated in a certain way.

3. Objective search engines: Designed to search for information of interest to
specific groups of society (religious, professional, and others). There are almost no
commercial objective search engines anymore, as they have been replaced by global
search engines that provide effective search results in any direction [15].

Search engine tasks:

1. Responding to the user’s request correctly: It leads to meeting the user’s information needs
and ensuring his loyalty to the search engine, rather than giving reasons to use other search engines.
To ensure this result, you must obtain the top ten search queries that best suit the user’s request.

2. Converting the content of visits to the website: Initially, it is necessary to publish a result
that will contribute to achieving a financial return, that is, a profit for website owners and business
owners, which is provided by standard marketing elements such as positioning, advertising and

public relations [16].

It must be noted that Google is still the search engine giant in terms of global
market share, and that the decisive and effective factor in the success of the Google
search engine is the algorithm that chooses the most relevant results for users’
searches and gives users an unparalleled personal experience, as Google’s search
engines enjoy. Popular not only in its country but beyond its borders, as Google's
priority and credibility is distinguished in providing a wide range of online products
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that can be easily integrated with each other, Google search engine advertising
represents the vast majority of its revenues, and add to that the Chrome browser,
Gmail, Google Maps, YouTube, and Google's ownership. For the Android mobile
operating system and many other consumer services and organizations, Google is
essentially a one-stop-shop for online needs. As Google's dominance of the search
market is not always welcomed and is closely monitored by authorities and industry
watchdogs, the European Union Commission has fined Google more than 8 billion
euros in antitrust fines for abusing its monopoly in the field of online advertising,
occupying Google's features. The search engine results were at the top and the
websites did not have a chance to gain the same level as they used to. If the user is
concerned about privacy, then Google is not the best search engine.

Table 3

The most popular search engines after Google

M Search Engine The properties

It's the search engine of tech giant Microsoft, owner of the popular

Windows operating system and Office suite, which aims to compete
1. Bing with search engine leaders like Google. The search engine is one of the
best search engines on the Internet, has a large popular base and is the
second most visited search engine in the world.
A powerful search engine that has a large share of online searches. The
Yahoo search engine has come under the management of Microsoft.
Some individuals believe that Yahoo and Bing use the same algorithm

2. Yahoo and then display the same results, but the truth is that this is not true and
this is clear from the search results. | also believe that the management
Microsoft is smarter than that.
It is the most widely used search engine in China and provides website
Baidu results, audio files, and images, as well as maps, news, cloud storage,

3. and other services. It is the best search engine for Chinese citizens since
the government imposed a permanent blockade known as the Great
Firewall of China on Google services.

It is best known for a range of services that include search engines,
artificial intelligence, and analytics. CIS terminology is easy to work
with when searching for foreign resources. It is a multinational
organization primarily for Russian language users and offers 70 Internet-
related products, including transportation, search and information
services, e-commerce, navigation, mobile applications and advertising.
A metasearch engine commonly known as a search aggregator is a web
portal that uses special algorithms to aggregate web search results for
phrases or terms from other search engines. It simply retrieves data from
other web search engines. It allows the user to enter a single query and
get results from multiple sources and quickly get... The best answers
from a wide range of information. Interestingly, Yippy provides results
in a group format that allows users to filter results by different
subsections. Among the features of the yippy search engine are
comprehensive search, customer satisfaction, and improved search
efficiency.

4. Yandex

5. Yippy
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It gained popularity very quickly due to user privacy. The search engine
does not track your sites or your online activities at all, which means that
there are no ads that follow you. Its slogan is that we are a search engine
that does not track users. The secret of excellence is respecting the
DuckDuckGo  privacy of users and not saving their data for advertising purposes, given
the importance of the privacy element to many. Of Internet users, this
search engine has witnessed great growth and development over the past
few years.
A unique search engine that allocates its profits to planting trees around
the world. It is environmentally friendly and usually plants a tree for
every 45 searches. The browser servers run on 100% renewable energy
and does not encourage third-party trackers or sell data to advertisers.
It was launched in 2014 as a project of the Swiss-based organization
Hulbee AG. It is used for semantic data recognition, which gives faster
answers to inquiries and claims of not storing user data. It is family-
friendly and has great importance for family-friendly content. It
monitors the type of content shown to children while deleting explicit
results. The servers are centralized Engine in underground data centers
under the Swiss Alps.
Source: Developed by the author based on a critical analysis of data [17-18-19].

7. Ecosia

Swisscows

The most widely used and promising search engine is Google, which provides a
wide range of additional services that are used all over the world. The current stage
of the functioning of global markets is characterized by intense changes in the field
of search engines and optimization, which confirms the importance and vitality of
this trend.

Search engine marketing skills are multiple skills that every shopper must possess
in order to be able to develop successful e-marketing strategies, due to their
importance among the means that help interaction between the organization and its
customers and enhance brand awareness. As shown in the figure 10.

Fig. 10. Classification of types of search engines in the modern world
Source: Developed by the author based on a critical analysis of data [20].
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1. Planning: Search engine marketing professionals use planning and
organization skills in preparing, managing, and prioritizing marketing plans, in
addition to organizing advertising campaigns. A successful marketing campaign
cannot be launched except through good planning.

2. Search engine promotion skills: Paid search engine advertising skills vary to
include the ability to launch advertising campaigns via Google Ads, manage, analyze
and improve them, understand how search engine marketing works, and know the
types of ads on Google.

3. Content creation: Search engine marketing strategies call for writing skills,
whether writing articles and posts, preparing ads and marketing messages, drafting
calls to action, or communicating with the target audience in general.

4. Data analysis: The search engine marketer uses data analysis skills to evaluate
the performance of ads and measure results. Therefore, you should know the key
performance indicators and sub-measures, interpret and analyze data, to improve
campaigns and make the right decisions.

5. Marketing Automation: Marketing automation systems have become one of
the most important technologies used in e-marketing in general, as they enable you
to save time and effort, analyze competitors, and carry out marketing tasks easily
and smoothly. Therefore, you must be proficient in dealing with these tools.

6. Personal skills: There are many soft skills that a search engine marketer must
have, the most prominent of which are critical and creative thinking, the ability to
adapt, problem solving, quick wit, and time management, in addition to social and
communication skills, such as effective communication, active listening, and others
[21].

Search engine marketing strategies: Search engine marketing campaigns
require keyword research to inform advertising campaigns about the target words
that customers use, as they use paid methods to gain a position on the search engine
results page. Paid search strategies often lead to more immediate results, With a shelf
life as long as the ad was purchased, campaigns can quickly build brand awareness
and visibility, which is a quick way to make a big impact, especially if there's a lot
of competition for keywords, with SEM potentially being a useful tactic for a new
business without having much of web presence, or to confirm a rebranding or
website relocation.

1. Buying Power: Pay-per-click ads are purchased links that are displayed at the
top of search results, or ads that are placed on relevant websites or social media. The
company pays every time the ad or link is clicked, regardless of whether Whether a
click leads to a conversion or not.

4 www.ababneh net



J\ ABABNEH

2. Ad Auction: Although ads can be purchased and links can be seen in search
engine results, the biggest buyer does not always win. For every Google search or
social media update, an auction is held where a variety of factors determine ad
placement. These factors include relevancy and/or keyword usage (Google Quality
Scores, Facebook and Google click-through rates) as well as the cost the company
has budgeted to pay per click.

3. Click-through rate: It is a metric that measures the number of clicks an ad
receives divided by the total number of impressions. Impressions are the times an ad
or link is loaded or displayed on the page, regardless of whether the ad or link was
shown or interacting with it, CTR is the number of times purchased ads are actually
clicked on.

4. CPC: This is the amount charged to an advertiser each time their ad or link is
clicked. CPC has no set value but can range depending on the competition between
keywords, the ad auction, and the maximum amount budgeted for each paid click.

5. CPM: This is the amount an advertiser pays for a thousand impressions. An
impression does not necessarily refer to engagement or clicks with a link or ad, but
rather refers to the number of times an ad or link was loaded on a search page,
website, or media feed. Social, impression marketing techniques are generally used
to enhance visibility and create brand awareness.

Create a search engine marketing campaign strategy

1. Identify keywords: Organizations need to identify relevant topics and expand their scope to
accurately identify appropriate keywords that consumers will often use during the search function.

This task can be accomplished by certain analysis tools and software.

2. Budget allocation: Organizations need to decide how much money they want to spend on
the keynote.

3. Grouping of advertisements: If an organization sells multiple lines of products, they need to
organize and group them into a group of advertisements to reduce costs. In this way, they can use
a specific keyword for the entire group instead of assigning one keyword to each product.

4. Linking landing pages: It is linking ads to a landing page that has a strong user experience
and effective keywords.

5. Create the ad: After successfully grouping the ads, you must create an ad for the entire group,
with the contents being attractive and relevant.

6. Ad extensions: Ad extensions are used to display more information such as links,
notifications, and structured samples to increase ad visibility.

7. Ad Scheduling: Marketers need to schedule the right time to show their ads to users so that
they are most active at that specific time.

8. Bidding: In this step, marketers bid on keywords displayed in search engines.
9. Performance analysis: It is analyzing the performance of the campaign in search engines

through tools and software and making the necessary changes [22]
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Table 4

Advantages and disadvantages of search engine marketing.

Advantages of search engine marketing.
Measurable: The process of measuring results still requires tools to facilitate it, so Google
1. | gives you many tools, such as Google Ads, which provide detailed reports on your
campaign activity so that you can always know the latest results of these ads.
Fast results: Compared to other marketing branches such as search engine optimization or
2. | content marketing, search engine marketing allows you to achieve relatively quick and
widespread results.
Live tracking: The analytics interface through the tools provided by Google allows you to
3. | know what is happening at every moment and correct and modify the ads, if you do not
get the results you are looking for.
Promote all competitive advantages: When you have a specific competitive advantage that
your competitors do not have, SEM makes it easier for you to promote that additional
4. | advantage. This could be an option for free shipping, a lower price for a similar product,
or even a service that no one else in your area offers. For many clients, this means you're
promoting your biggest strengths directly to them.
Disadvantages of search engine marketing.
High level of competition: In the race to advertise products and display them higher in
search engine results pages, most organizations try to grab the top advertising space, in
this process the number of competitors increases and the cost of pay per click by
advertising companies eventually rises.
Requires Time: The entire process from identifying keywords to bidding on them and
finally advertising on search engine results pages requires a significant amount of time.
Needs Proper Screening: Identifying and bidding on keywords is a task, as the entire
3. | strategy is based on targeting traffic and conversion, so proper screening and expertise are
required for this.
Opportunities for fraud: Competitors may click on ads to increase your PPC without
increasing conversions
Source: Developed by the author based on a critical analysis of data [23].

To know how to create websites that will easily reach the first pages of search
results, the most important thing is the ability to stay in these positions for a long
time, because they will fully satisfy the needs of users. After studying the features
and algorithm of search engines, it is conceptually necessary to consider the
development features of in order to identify modern trends and performance
characteristics of search engines in the world, it is worth considering successful and
popular search engines in the global market.
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CHAPTER 3

Modern business systems require innovative technologies and tools to improve
efficiency and simplify marketing business processes. Search engines can be
attributed to these technologies, as the search form is not limited to documents. You
can read the information you are interested in and focus on new knowledge, whether
it is for the organization or for the individual. Search engine optimization is a phrase
About a set of strategies that work to improve the presence of the website and appear
on the search engine results page in a high and frequent position, in order to increase
the number of visitors through the use of search engines. The majority of websites
receive web traffic through the organic results of the search engine, not It's
undeniable that SEO has changed and evolved radically over the years, shifting from
traditional ranking factors towards deeper analysis, but it remains an important part
of a digital marketing strategy [1].

The concept of search engine optimization: It is a continuous process of
improvements that we make, whether inside or outside the site, in order to achieve
advanced results within search engines. The goal of search engine optimization is to
increase the quantity and quality of organic (unpaid) visits to the website via search
engines. This is achieved This is done by implementing a variety of techniques,
methods and tactics, such as improving website content, improving the site structure
and usability, building high-quality backlinks, and using keywords and phrases
relevant to the search structure and content. The ultimate goal is to improve the user
experience of the website and make it more relevant. It is useful for users who are
searching for information about a specific topic or keyword [2].

Search engine optimization is improving the quality of a website page in order
to raise its ranking in search engine results to be in the first results, which contributes
to increasing the number of unpaid visits to the website instead of paid visits through
advertisements and others.

The importance of search engine optimization: It is important for brands,
because it is an effective means of improving the brand’s visibility through search,
attracting more visits to the website, empowering the brand as a trusted authority in
the field of work, and growing the business in a sustainable and reliable manner.
Here are some factors that contribute to The importance of SEO for the brand.

1. Visibility and rankings: When searching for products online, users are likely
to choose one of the top five suggestions a search engine shows them. While a search
engine may display hundreds of search results for any given query, the vast majority
of searchers never go beyond the first page. Most people click on the first search
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result they see. SEO helps you rank higher in search results and get more exposure
online, making potential customers more likely to click through to your website.

2. Web Traffic: Simply put, if potential customers cannot find your website, you
are missing out on sales opportunities. SEO increases search engine traffic, which in
turn increases the number of visitors your website views each year. Today, this is
directly related to increased sales, because the more relevant people see a website,
the more opportunities it will sell to them.

3. Trustworthy: The better a website is optimized, the more visibility it will have
in search engines. While a higher ranking attracts all brands due to increased
visibility, a secondary benefit is the trust you gain with potential customers. Users
are drawn to search engine-generated recommendations. Therefore, obtaining a high
position for the keywords that the user searches for will establish the products in the
user’s mind as trustworthy [3].

4. User Experience: A well-optimized website clearly communicates the products
offered, explains how to get them, and answers any questions surrounding them.
User experience is a key factor in rankings. This means that by presenting the site to
attract search engines, you cater to user experience. This means that both search
engines and users are able to easily get the information they need.

5. Growth: SEO holds great importance for brand growth, the higher the ranking
in the search engine for a variety of high-volume keywords, the more organic traffic
will be on the website.

Why do we need search engine optimization: There are entire sectors that
depend on search engine optimization because ads, regardless of their advantage,
will not reach all targeted customers, especially if it is a public service, such as
tourism and e-commerce of various kinds. In order to ensure that a website is ranked
in the top three or ten search places, you must study, analyze, or know all the main
criteria for search engines and try to improve them. These criteria can be divided
into two main groups:

* The textual content standard for search engines: This standard is characterized
by the fact that the ranking of a website depends on evaluating the quality of the
textual content of the pages, which is the extent to which the page content matches
the keywords. It is known that search engines provide the most relevant results to
the user’s query on the first page of the search, that is, Their content closely matches
the required criteria and must meet them. At the same time, attention is drawn to the
correct filling of the title phrase, page description and the presence of a main query
in the headings.

* Non-textual content criterion for search engines: This criterion is implemented
after the site is published and indexed, because the principle of determining the
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classification of Internet resources based on non-textual criteria does not depend on
assessing the quality of their content, for example, that they contain slightly different
ranking factors for the website, i.e. external extent For a cookie, the system works
by looking at the number of links to web resources, evaluating the reliability of said
resources and checking registrations in web directories [4].

Indexing the pages to be included in the search results: Indexing is the process
that the search engine uses to store and collect various web pages in a large database
for quick access to them. When the user enters a search term, the search engine
indexes the data by storing text elements and indicators that lead to this information.
From a particular website, instead of the user searching all of the billion-plus
websites worldwide for relevant information, the plaintext is then converted into
ciphertext to request the minimum number of resources that will yield the greatest
benefit. of relevant results in a short period of time. This saves time and other
resources while making the search engine more efficient in its work. The majority
of the SEO efforts we provide when optimizing our websites are explicitly dedicated
to improving the website's ranking on search results pages. However, what
determines the success of SEO is the indexing page. You can have the best websites
with the highest rankings, high traffic, and great content, but if Google fails to index
them, it will all be in vain, because no one will see them. In simple words, for the
website contents to be included in the search engine results, They must be included
in an index. Google's index is similar to the index in a library, which lists information
about all the books available in the library. However, instead of books, the index
lists all the web pages it knows of. When Google visits a website, it detects new and
updated pages and update the index [5].

To see which pages of your website are in the Google index, you can perform a
Google web search for site: mywebsite.com.

If you want more pages to be included in Google's index, use Google Search
Console to submit indexing requests.

How to add your website to Google Search Console:

e Log in to your Google account, the one from which you want to track the
location.

e (o to the Google Search Console home page.

e From there, click on Add a site or Add a property

e Enter the link to your website that you want to track, then click Continue.

e Then proceed with confirming the website and proving ownership. The tool
provides many confirmation methods. Choose the most appropriate method for you
and then begin tracking the website’s data.
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e Once the location is confirmed and ownership is verified, the tool will start
tracking and displaying location data automatically.

Google Search Console: It is a free tool from Google that is always
recommended to be used once a new website is launched. It is dedicated to tracking
the site’s performance on Google’s own search pages in terms of displaying
statistical data on the appearance of the site’s pages and their ranking in the search
results, tracking the semantic and search words on which the site appears and its
ranking. Pages on each, errors related to indexing and archiving the site with Google,
and other statistical data and reports on the performance and effectiveness of the site
as a whole [6].

Objectives of Google Console Search:

e Direct communication between Google and website and application owners.

e Knowing the keywords that contributed to bringing these visits.

e Knowing our site’s ranking for keywords.

e Knowing the number of visits and number of impressions for each keyword.

e Know the links that point to our website.

e Upload the sitemap file to Google.

What is a search results page and its components? Search Engine Results Page
(SERP): It is a response returned by a search engine after a user submits a search
query. The search results page tends to include organic search results, paid
advertising results, featured snippets, knowledge graphs, and video results, when
you write something to Google. You get a search results page. Ranking on a search
results page can be competitive, because users are more likely to click on the results
at the top of the page, shown in the figure.11

Fig. 11. Search results page
Source: Developed by the author based on a critical analysis of data [7].

1. Paid search results: Paid search advertising is a type of digital marketing
strategy that allows businesses to pay search engines to place their ads higher in the
results of relevant search engine pages with the aim of attracting traffic to their site.
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Pay-per-click, or PPC, pay -per-click is the most common form of paid search, where
the discount is only made after the ad is clicked.

2. Natural search results: These are the unpaid listings that appear on a search
engine results page. These results depend on factors such as relevance to the user’s
search query, inbound links, search engine optimization efforts and domain

authority.
Table 5
The difference between paid and organic searches.
No Pay-per-click(PPC ) Search engine optimization (SEQO)
Paying for search engine | It is the free process in which distinctive and

1 advertisements in order to target
search engine visitors from customers

exclusive content is written to stand out in the
top results naturally and unpaid.

Paid search engine marketing is
useful for those who are looking for
2 products now and are excited to buy
them and need them without the need
for further persuasion.

It is a powerful way to increase website traffic,
as well as a powerful way for your reputation
by introducing people and bringing them
closer to the brand

Search engine marketing advertisers
3. | pay per click

Increasing SEO requires an upfront investment
of time and effort, but once a website starts
ranking highly, traffic directed to the web page
becomes free.

Search engine marketing can increase
4. | traffic and leads immediately after
launching ads.

SEO is a long-term strategy, and it can
sometimes take several weeks, months, or
years (depending on the competition) to see
results.

Search engine marketing provides
businesses with the ability to control
5. their advertising campaigns, and
provides metrics to help businesses
make campaign decisions.

Search engine optimization relies on
algorithms to control the search engine to
determine rankings, which makes it more
difficult to control.

Search engine marketing strategies
are entirely dependent on the
6. advertising costs spent by the
organization.

SEO marketing strategies need to be analyzed
and designed from time to time.

Source: Developed by the author based on a critical analysis of data [8].

The similarity between Search Engine Optimization and SEM is that both are
proven strategies that can help achieve business goals by driving traffic to the
website via search engines, as shown in the table 6.
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Table 6
Similarities between paid and organic searches

Both SEM and Search Engine Optimization increase a website's visibility in
search engines and, therefore, can drive traffic to the website, increase leads,
and ideally increase conversions.
Improve SEO and SEM strategies should be informed by search intent. The content that
content appears on a search results page should be useful and relevant to the audience.
Both SEM and Search Engine Optimization depend on keywords. This means
that when a user searches for a keyword, the organic and paid results are the

Target ones that appear on the search results page. They depend on the words that
keywords were searched. Both SEM benefits. Research and search engine optimization
involve a comprehensive search for keywords, and knowing their power to
organize keywords into groups based on the topic.
The effectiveness of SEO and SEM campaigns can be measured using a range
Measurable | of metrics, and in a variety of tools. SEO results can be reported using tools
campaigns like Moz Pro Campaigns, and SEM results can be measured in tools like
Google Ads reports.
Source: Developed by the author based on a critical analysis of data [9].

Increase
conversions

How to optimize search engine results pages:

1. Keyword research: Identify terms and phrases that your target market is likely
to use while searching for information about your company.

2. Content optimization: Create high-quality, informative and engaging content
that meets the needs of your target audience, by incorporating relevant keywords in
a natural way.

3. Technical SEO: Ensure that your website is technically sound and optimized
for search engines. This includes aspects such as page speed, mobile friendliness and
proper use of structured data.

4. Link Building: Create high-quality backlinks from authoritative websites to
improve your website's authority and credibility in the eyes of search engines.

5. Local SEO: If you have a local business, optimize your website and online
presence for local search. This includes creating a Google My Business profile and
optimizing your website for local keywords [10].

Types of SEO:

1. Internal optimization of the website: It is the improvement of the web page
itself, and enhancing the basic structure of the content better than other pages
available to the user, by choosing eye-catching titles, specific and non-duplicate
keywords, formatting the page so that the beauty of the content is highlighted, and
improving its design in an easy way for the reader. .

2. Technical SEO: refers to the process of optimizing a website for the crawling
and indexing stage. Using technical SEO, you can help search engines access, crawl,
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interpret and index your website without any problems. It is called technical because
it has nothing to do with the actual content of the site or the promotion of the site.

3. External improvement of the website: It is building links that help promote
the website over the Internet, with the possibility of using social networking sites, to
increase the number of visits and achieve positive results within a short time. The
website link can also be placed on other sites, to contribute to the website marketing
process. And bring visitors when they click on the link [11].

Marketing strategies through search engines: The marketing strategies used in
search engines are nothing but operations that depend on organized planning and the
use of all promotional procedures to prepare websites in search engines, as the
website defines the products and clarifies the brand, as in the figure12 .

Fig. 52. Search engine marketing strategies
Source: Developed by the author based on a critical analysis of data [12].

1. Content marketing: Content is considered the backbone of the website. It
includes writing articles and providing content with video clips and voiceovers. This
includes video and motion marketing, providing content through graphs, blogging,
and providing content on social media sites, including publications, pictures, and
video clips. Content marketing works. To present the product in the best marketing
ways, it also enhances the brand of the products, and saves many efforts made with
other costly marketing methods of time and great effort for the content marketing
strategy. You only need an individual who has knowledge of the methods of creating
good content.
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2. Blogging marketing: Creating blogs is one of the most important strategies
used in electronic marketing, as the blog serves as an introductory bulletin for the
organization and the products. It helps in constant communication with all
customers. A blog must be created specifically for the website’s activity and all
information and data about the products it offers must be provided. website.

3. Providing distinctive and unique content on the website: The marketer must
work on writing unique and distinctive content and not create it in a random,
unorganized manner. He must place links within the content that help improve the
quality of the website and increase its appearance in search results. Content includes:
Writing articles, providing e-books, guides, or providing services. The content must
be created to suit all of these types, and it must be presented in a unique way that
attracts the largest number of visitors to the website and helps improve the website’s
position in search engine results.

4. Marketing content on other websites: Marketing content through other
websites is of great importance and helps in increasing customers and increasing the
percentage of visitors to the site. You must choose sites that allow publishing your
site’s content on their websites.

5. Video marketing: Studies have proven that video marketing and motion
graphics are effective marketing methods in electronic marketing, as content is
provided that helps increase the website’s appearance in search results. This is due
to the marketing ability of video that can pass through all customers and reach them
in a simplified way. You can provide website content, get the largest number of
customers, and increase profits.

6. Holding courses on the website: Training courses are online lessons provided
by the website to its clients. These courses are lessons that benefit the researcher and
the user. In order for these training courses to be successful, they must be presented
by experts and specialists in the field of training courses in order to achieve mutual
trust between the website and the user. The importance of the training course strategy
IS that it helps increase the number of visitors to the site and the site gets new users
through these courses.

7. Email marketing: It is the communication channel between the website and
the user, where communication always remains continuous and improves the quality
of the website [13].

How to attract customers to your website using search engine marketing:
After you have learned about marketing strategies, you must know how to attract
customers to the website. You must determine the elements used in the website and
choose the best techniques used in improving websites, by choosing Search words
that are popular in search engines, then provide content that includes research and

5 www.ababneh net



J\ ABABNEH

keyword words, develop titles that attract customers to the website, and determine
the marketing means through which the site will be promoted. Will it be an email
strategy, social media, or through video marketing and motion graphics? Or placing
advertising links to the website content on search engines. The marketing method
for the website must be chosen in order to improve its quality. Promotional offers
must be held for the website in order to help attract attention and provide free
services that increase the percentage of users, in order to choose the appropriate
marketing method. For the website, you must do a complete study of other websites,
and know the competitors’ businesses and the website’s research results, so that you
can be within the field of competition and have the ability to market through search
engines [14].

Ranking of search results: There are billions of website pages on the Internet,
and it is impossible for the user to find what he is looking for among this huge
amount of pages alone, so search engines index and arrange website pages to make
it easier for users to find what they are looking for, as competition Employers want
their websites to appear in the first results in search engines. Obtaining a high-
ranking using keywords that contain large search volumes means a large number of
visits to the website. This means more revenues and profits for the employer.
Google’s goal is to benefit Search engine users do not benefit website owners and
provide users with the best search results. Arranging search engine results is
considered a complex matter, but if you understand how search engines work and
focus on improving their factors, you will find it easy and simple, as the process of
arranging search results in search engines depends on a set of Factors that affect the
relevance and importance of a page to the user conducting the search. These factors
vary between search engines, but there are some basic factors that all search engines
take into account.

Fig. 13. Website ranking factors
Source: Developed by the author based on a critical analysis of data [13-14].
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1. Internal factors ON-PAGE SEO: This category includes everything related
to the pages of your site and the content that is presented on them.

Interconnection between

Site content Page title Link address .
website pages

2. TECHNICAL SEO factors: includes technological aspects related to
programming and site metadata.

Coordinate with

Crawl | Indexing | Site speed | Structured data | Safety mobile phone

3. OF-PAGE SEO external factors: These are those that are related to matters
outside the site

External links Social Media Marketing Reviews

There are other classifications of factors

1. Domain Factors

e Domain age: The older the domain, the better.

e The keyword in the domain: For example, a store that sells books, the domain name is
books.

e Domain name length: It should not be long, preferably five letters.

e Domain history: The domain must not have been previously used for suspicious purposes
such as pornographic sites or drug trafficking

2. Brand Signals

e Brand + keyword searches: Whenever people search for your brand, it gives an indication
to Google that you are well-known and that your site pages are good.

e Brand mention: Your pages are mentioned by people

e High-quality social accounts: number of people interacting and reviewing.

e Well-known content creator: The name of the article writer who is well-known on social
media gives Google a good impression of the site.

3. User interaction with my pages (User Interaction)

e Click rate on organic links: When a user searches for something and finds links and clicks
on them, it gives a good impression to Google, which is of course improved through good content.

e Dwell time: the time taken from when an individual clicks on the link until he returns again
and stays on the site.

e Bounce rate: Entering the site and exiting quickly. This is not a strong criterion, because
it is possible for someone to enter the site to find out a small piece of information, such as a phone
number, and exit.

e Total direct traffic: writing the name of the site and accessing it directly without the search
engine. It is considered a criterion for Google that the site has become important and its name is
famous and is written within the browser. [15].

Search engines have many requirements that must be taken into account when
ranking, and these requirements are not easy to follow, and many website owners
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want instant results. This is where the so-called “black hats” appear, their purpose is
to exploit websites illegally. In most cases in a blocked way, we will discuss the
basics of both SEO, as shown in the figure.14

Search engine optimization methods

White gentrification Gray optimization Black gentrification

Fig. 14. Search engine optimization methods.
Source: Developed by the author based on a critical analysis of data [12-13].

1. White optimization: includes techniques recommended by search engines to
optimize and improve a website's appearance in search results, including terms for
improving the design and presentation of the website's pages and content in general.

2. Gray Optimization: This type combines white hat and black hat SEO. When
a security vulnerability is discovered, instead of telling the vendor how the
vulnerability works, they may offer to fix it for a small fee. When one gets illegal
access to a system or network that may He suggests the system administrator appoint
one of his friends to fix the problem.

3. Black optimization: techniques and strategies that aim to deceive search
engines, with the aim of obtaining higher traffic and more visits from users. These
are promotional methods based on a collective nature and a high degree of automated
work and violating all possible rules set by search engines. The main goal sought in
this case is Rapid seizure of positions at the top of search results [18-19].

White hat techniques:

1. Content improvement: You can improve any part of the content on the site to suit the goal.
The content must also be linkable to help attract users’ interest because it is rich in information
and can even be entertaining.

2. Technical SEO: A site's meta structure, internal links, tags, and keyword usage are just a
few of the aspects that determine its technical advantage. An SEO audit evaluates any technical
issues and opportunities for improvement.

3. Link building: Sharing useful content with other websites. Google and other search engines
positively look for relevant links that help direct users to what they are looking for from web pages
and blog posts, with an emphasis on sharing information in order to inform users and search
engines. Searching by location in the broader context of the Internet, when search engines see
these links, they send signals from trusted external websites, which leads to a jump in rankings
[20].
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Gray Hat Techniques:

1. Using Expired Domains: Refers to purchasing a domain that the owner has allowed to expire
but still has a lot of authority due to the number and quality of backlinks still pointing to the site.

2. Create duplicate content: This technique involves copying and pasting a large group of
content across the same website or different domains.

3. Content recycling: It refers to taking content from another website and then reformulating it
on a sentence-by-sentence basis, as it cannot be recognized by plagiarism software.

4. Buy or Trade Links: This is the most common SEO technique used by webmasters to
increase the authority and ranking of their sites across the web.

5. Link schemes are technically black hat tactics because they violate Google's Webmaster
Guidelines.

6. Content Automation: Content automation is done when you use software to automate the
manual processes required in creating content. The goal is to feed your blog with a continuous
stream of content so that you have more opportunities to rank higher on Google and get traffic.

7. Increase keyword density with hidden text: Using hidden text is a black hat SEO method
that violates webmaster guidelines.

8. Blocking: Providing one set of content or addresses to individual users and another set to
search engines [21].

Black Hat Techniques:

1. Masking: The method of blocking or hiding includes presenting content or addresses to users,
different from those provided to search engines.

2. Hidden text: Including keywords in a way that visitors do not see, and thus it is classified as
a deception for search engines, because it is not worthy of obtaining a good ranking in this way.
Hiding texts and links occurs in several ways, including using a font color for the text that is similar
to the background color, for example white text. On a white background, or using zero font size
so that it is not possible to see the words even though they are in the text, or hiding the links by
placing them on one small letter in the middle of the paragraph so that the visitor does not see it.

3. Keyword stuffing: Excessive overuse of keywords throughout the website.

4. Invisible links: Their anchor points represent punctuation marks (periods and commas). With
the possibility of black methods include the use of links associated with the user's invisible 1x1
photos. These links are used not only in the page content but also in the user's comments.

5. Portal pages: These are pages created specifically to be sorted in search results according to
specific keywords. These pages lead users to other pages. The problem lies in the lack of useful
content on the portals, as they often lead to unhelpful pages.

6. Link baiting: It is a tactic in which links are attracted to a specific page or article and then
commercial offers are included in the text, with the possibility of writing a post or blog that attracts
a lot of links, and then replacing the data in it with information about selling products.

7. Deceptive redirection: It is the process of sending visitors to an address different from the
one they initially requested. It is considered an acceptable goal when using search engine
optimization techniques, with the possibility of using this method when moving the website to a
new address or merging a group of pages into one address. Therefore, by redirecting, you can
ensure easy access for users, but sometimes this method is used incorrectly within black hat
strategies by deceiving search engines and displaying content different from what the user sees,
such as the search engine showing certain content while directing the audience to other, different
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content. Black SEO techniques that are not favored by search engines, and their use is punished
by stopping the indexing of the site, and remember that they promote the site through hidden and
dishonest methods that do not comply with the guidelines of search engines [19-22].

The difference between black and white search engine optimization lies not only
in the methods of achieving the specific goal, but also in the time of implementation,
as black methods allow bringing a site to the top in a very short time, and this is
based on these principles by searching for the weak points of search engines, because
there is no There are still perfect systems that can be fooled. Search bots also crawl
millions of websites every day and if the system detects a sharp jump in activity,
then the website will be blocked and removed from search results. If we look at black
SEO only from the point of view of efficiency, It brings the same result as white
SEO but many times faster. Another factor that only a few individuals know is that
a talented black SEO specialist can bring a website to the top 10 at least but for this
he must work hard to create A good network of sites, which will be improved
periodically. The challenge is that creating a high-quality network requires a lot of
time, money and talent [23].

The primary role of website optimization is to manage the organization's online
reputation, ensuring loyalty, targeted actions (purchases) and brand awareness. The
theoretical and methodological recommendations developed in the marketing
activities of organizations can be applied in the formation and optimization of the
SEO strategy.
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CHAPTER 4

The use of search engine marketing tools is vital for companies wishing to succeed
in the digital business environment. These tools are not only a means of promotion,
but also enable companies to accurately measure and analyze the performance of
their digital campaigns, which helps them make informed strategic decisions and
achieve better results.

Whether the search engine marketing tools are free or paid, they are diverse and
multi-functional. They help digital marketers plan, implement, and measure
advertising campaigns, and are among the most famous. SEMRUSH

SEMRUSH: It is a comprehensive tool for search engine optimization, digital
marketing, and social media sites. It provides users with accurate and up-to-date data
about the performance of their websites and those of their competitors. The tool
contains a wide range of features, including keyword analysis, tracking website
rankings, monitoring external links, And analyze content, and provide detailed
reports on visits and performance, as it is not limited only to search engine
optimization, but also includes tools for improving advertising campaigns and
analyzing social media.

Steps to register in SEMRUSH

The first step: Write the name of the website address in the browser, which is
www.semrush.com

Get measurable results
from online marketing

BAMAMNE

The second step: We go to the bottom of the website and click on the “start your
free trail” button so that registration is free for a week. Before the week, registration
must be cancelled. If the free registration is not canceled before the duration of the
week, the amount required for subscription will be withdrawn from the balance.

Get started with Semrush today

Get 7 days of full scoess to o tookits. Cancel amytime

Bhart pour W i
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Step Three: Create a new account or log in through your Google account, and a
message will come to your email to activate the account.

ID SEMRUSH

Create your account

G cantinue with Google

Emall

Password

«@

Create account

Already have an accaum? Log in

By croating your account, you agres 1o
Tormn of Service and Privacy Pallicy

Fourth Step: You are asked to answer some questions as shown in the figur

1O SEMRUSH

Let’s customize your fiow

2 00 IR YOOI ST MO (12 MO0

Wity Gl yOw Come 10 Servuw 103wy
| QoY 0w
wWaork
Toucation

Persens pamar

Fifth step: Here we choose the plan we want to work with and click on the Get free
trial button.

O mmaeeLUE-

Choose your trial plan
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Step Six: The bank card information appears and you are asked to fill it out. One
dollar is deducted from your account, after which it is returned to the account.
However, as we said previously, you must cancel the subscription before the week,
otherwise the subscription to the chosen plan will be withdrawn from your account

balance.

SEMRUSH

PRO 7-day free wrial
- \\"/ !
e — _—_/

Seventh step: After filling in the data, the form appears and we press the start button

WAL S

Success!
Your trisl was activated

@ rp e X\,l’}/‘/—i \/[@ H
" Y S

Step Eight: It presents you with options according to the interest you want

1) S

Choose your area of interest

| H
f @
4

Step nine: The main interface of SEMRUSH appears.
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Projects

My Competitors
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The tenth step: To analyze the website we want to write in the finder at the top
of the home page, the address of the website we want to analyze, and then the figure
appears to us, and we see the value of search engine optimization.

L) SEMRUSH -
Mooty | mn v "
SEO a2 [
Domain Overview
e Woerdwae N == = . S Duss
) 67 4.9M 25.1K 5.6M
Crrgmnic
Distribution by Country Organic Traftic
| (m L
"~ ——
= e—a
-
QT
=
" . taesidy Organic Keywords
(oo o o

~ Cancellation of subscription: You go to the top of the page on the right and
choose your account and choose from the list Subscription info. Then this form
appears and you choose the Cancellation Policy button.

After that, a page appears with this form written on it. Click on it to show you a
page in which it asks you a number of questions: What is the reason for canceling
the subscription and you choose Follow and unsubscribe.
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1) SEMRUSH

= Back 10 Main Meny

My profile

rofiie settings

JUser Management
Query log

Activity log

Authorized Applications

Raency Partners

&

hboat Subseription ir

Subscription info

Next payment: June 30, 2022

Billing info

summary

My plan: PRO 7-day free trial RVENELS by

Unit type

Users

Payments

fo

API Units

Racurming: Active v AP| units: 0

Help
Billing and Account

Available Terms of Use

incellation P

Keywords

Plagiarism checks

Projects

<~

If you want to add users, the cost will be lower and follow these steps: You go
to the top of the page on the right and choose your account from the Subscription
info list. Then this form appears and you choose the Buy more button and choose
how many users you want to add.

1) SEMRUSH

F= Back 1o Main Menu
My profile

rofile settings

User Management
Ruery log

Retvity fog

Rgency Partners

&

Authorized Applications

hoar subscription info

Subscription info

Naxt payment: June 30, 2027

Summary  Billing infe

My plan: PRO 7-day free trial .,)

Unit type

ToV) €11¢

Payments

895 Recurring: Active v

APl units: O

APl Units

Help

Keywords

Plagiarism checks

Billing and Account
Available Tetms ol Us
olicy
M 0 Jy more la
v Pol

63

www.ababneh net



J\ ABABNEH

Use Semrush to get comprehensive keyword statistics.

L SEMRUSH =

FreuDey

’
y* SEQ

BuzrGaru mfluencer Analytics

G

Projocts

My Campetitors

My Progocts

What Projects can da for you

4+ Crewwm progact

Hurw's what you i find imskde 4 project

ad

Socel Metia

Type the keyword you want to search for in the search bar and then click Search.The

figure shows

q - I3 t
G Prajesn | -
* seo “

f'\\. Uxpand your product roach with E-commerce Keywords Analytics
N,

G

Keyword Overview: <

= v Q

1.3K= 3.0K

=0

- =
37% =

=

-

wr

81.2K w3040 2.3K

® Lecsi $£0

use the Keyword Manager and choose the appropriate word.
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L SEMRUSH -

o |
;5.7M
$0.15 0.02
0 0

28 "ix

Key terms in the Semrush interface, then go to the Keyword Magic Tool, and then
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Tabmuma 7
Read more about Semrush

Keyword Overview

It specializes in providing an overview of keywords and giving accurate
reports at the end, where you can enter one or more keywords and
separate them with a comma in the box that appears in front of you,
according to the method of promoting the site, choose the country you
want to target and click on analyze and the number of times you
searched for will be shown. This word and its difficulty rate in the
country you have chosen and the global rate in all countries, and other
ways in which this sentence can be written and indicates the same
meaning and questions related to the topic that you must use in your
content, and words that have a meaning to the main word that you use.
This tool contains the largest base. Data on 20 billion main keywords
and more than about 14 million synonyms, which many YouTube
channel owners aim to mention when they explain keyword extraction
using Semrush to analyze websites.

Volume

Average number of times a keyword
nationally/locally per month.

is queried on Google

Global Volume

The combined total of monthly search volumes for a keyword across all
of our country databases.

Personal Keyword
Difficulty (PKD)

It is calculated using artificial intelligence algorithms to analyze the
relevance of any domain to any specific keyword.

CPC

See the potential prices for your planned PPC campaign, find the
average price per user click on the ad.

Topical Authority

The relevance of domain content to the analyzed keyword, learn how to
calculate it here.

Intent

Find keywords that match your goals. Understand if the keyword has an
informational, navigational, commercial or transactional purpose.

Competitive Density

Density of advertisers bidding on this word for their ads nationally. A
score of 1.00 indicates the highest level of competition, and a score of
0.00 indicates no competition. Although this metric indicates
competitors in paid search, it can represent the organic value of a
keyword as well.

Trend

Level of interest in a search query over a 12-month period. Find out how
many times a keyword was searched on Google over the past year.

Keyword Variations

Search terms that include your original word plus additional modified
words Word variations help you find the most popular searches related
to your main query.

Informational

Knowing the level of this word, whether it is rising or falling in the
search, means knowing whether the search rates are increasing or
decreasing.

The number of questions that relate to the search term: who, what,
where, when, why, how, can, etc. Questions are great for generating

Questions content ideas for blog posts, FAQs, and content pages on your site.
Answering frequently searched questions can help Popular in your SEO,
including voice search optimization.

Collections of keywords for which the page would rank well. The
Keyword Strategy Keyword Overview displays a list of sample collections and contains a

link to the full report in Keyword Strategy Builder. Keyword
combinations are only available for country-level reporting.
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Personalizéd
Keyword Difficulty
(PKD %)

Customizes keyword difficulty scores to suit your industry, ensuring
they fit your unique circumstances. This enables you to identify
exclusive, accessible keyword opportunities tailored to your industry.

Bulk Analysis

Add other search terms, with the possibility of deleting them if you want.

Keyword Difficulty

View word difficulty ranked by percentage, discover the most accurate
estimate based on a wide range of parameters, including keyword intent,
available SERP features, and backlink analysis of your top-ranking
competitors.

Results Search result for this word.
SF Stars, pictures, etc. may appear.
COM Competition from advertisers.
PLA The word used in shopping advertisements.

Related Keyword

Words related to the search term.

Search Volume

Average number of monthly searches for a given keyword over a 12-
month period. Estimate the keyword's value and usefulness for your

rankings.

Learn about a website's potential to gain an advantage on a browser's
search results page for a targeted keyword and see what rich results
appear on the results page.

Source: Developed by the author based on a critical analysis of data [1-3].

SERP Features

Search page results in the browser

SERP Feutures: These are additional components found on the search engine
results page, that present new content that goes beyond traditional text-based results,
rather than just displaying metadata related to the link address. These elements
improve the user experience, and provide information in a more effective and
attractive way. They classify Google as “Search Results Features” or simply “Search
Features” varies and may include many elements, such as:

1 .Rich Snippets: They are answers to very popular general questions. The
answer appears without links and the answer is stored within the Google database,
because it is not a website[4-5]. For example, what is the name of the President of
America?

0
Q
®

Joe

Biden Joe Biden

Related research

s ) %
Neas “ad 23 Barack Donald
Boen  Hurte Pus : Biden Jbema Trumg

Ham

Vice Presadent Numder - &7

Other questions
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2. Related Searches: When you inquire about specific information, results appear

to you through website links, but artificial intelligence programs show you a list of

related searches [6]. You know the individuals searching for this information, so

you can know everything accurately about it, with the possibility of benefiting from
it. It is permissible to write it with semantic indexing.

jo

Q

Q

Q

Related searches

trending news near colorado
springs, co

trending news near colorado
trending news philippines
trending news in the world

Go

-

Q

Q,

Q

gle >

trending news usa

trending news chicago

trending news google

trending news on twitter

3. People Also Ask: It is the process of requesting an inquiry based on the
question: Who is he? The answer will appear to you with links, but the artificial
intelligence will present you with a number of questions below, and you can benefit
from them for improvement [7].

Google

Marvel

People also ask
Is Batman a marvel?
Is Marvel and Avenger same?

Is Deadpool a marvel?

Is Marvel still owned by Disney?

4. Featured Snippet: It is the feature that you can control and its answer is
important. It has a link at the beginning of the site and the link is under the
information. Here we can control it via schema markup, which is the structuring of
the data within the site so that it appears in an organized and coordinated manner
with the possibility of a graph structured in a specific way appearing. Tag zero to

start it.
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To catch a Pokéemon:

1. When a wild Pokéemon igs nearby, your device will vibrate, and the Pokemon will
appear on the map, ...

. The Pokemon will appear in front of you. ...

. Touch and hold your Poké Ball,

. A target ring will appear around the FPokamon.

AN

More iteams

Finding and Catching wild Pokémon — Pokémaoan GO
https: /fsupport, pokemongo. nianticlabs,. com/,, /2219567648-Finding-and-Catehing-wild-P

5. Reviews: Reviews indicate a user’s rating of a site, and are displayed as stars
added to a regular snippet within the page’s title. This feature can appear in any
query if its results contain reviews. Stars attract users’ attention and increase their

trust. That’s why it’s important Encouraging customers to leave comments about
products, here the site’s ranking does not increase, but it increases the rate of clicking
on links and it rises to the top.

pocgle Lord of the Rings Book X 8 Q

hitps://www.goodreads.com book » show » 33.The_L

The Lord of the Rings by J.R.R. Tolkien - Goodreads

The Lord of the Rings is an epic high fantasy novel written by English author and scholar J.R. R
Tolkien. The story began as a sequel to Tolkien's 1937 ..

Rating: 4.5 - 611,024 votes h

6. Top Stories: These are the results to show breaking news results related to the
search term.

Goigle twitter > . Q

= Top stories

The Mercury News Q P Nieeping Compiter
Dionne Warwick in Twitter ~ Twitter account of FBI's fake
battle with Oreo v chat app, ANOM scen

trolling today

(e | . B ou pasy
Dionne Warwick iz in a - OU football: Twitter reacts to
Twitter battle with Oreo No. 16 Sooners” 47-32

throttiing of No. 14 Oregon

> More news

7. Knowledge panel: It provides information about a search term. It is often related
to a famous person or place and appears on the right side. The source of the
information is often the Wikipedia website.
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Albert Einstein -

Ther tcnl Physiolest

Albort Einstoin waoaos o Gorman-borm thoorotionl physicist, o dovaolopod
the genaral thhoary of relativity, ane of thhe two pillars ol modersn physios
Einatain's work (s also Kknown for its Influaenca on thae philosophy of
sclonco. Wikipodia

Born: March 14, 1078, LiIm, Garmany

Dioc: April 10, 1955, Prinooton, NJ

Influenced by: Isaac Nowion, Mahatma Gandhb, Moroe

Childron: Ldunrad Cinstoln, Liosoar Cinstoin, Hans Atbhort Cinstom
Spouso: Lisa Linstain (M. 1919 -19306), Milova Manc (m,. 1803-181%9)

8. Site links: It is a feature through which the Google search engine shows the most
important pages of the site, divided under the main result, and a maximum of 10 sub-
links appear below the main link to provide users with relevant pages to explore.

Go ‘J[‘;‘ Marvel = o,

I Nows =) mage <9 Shopplng ™) Books

htps Zwww. marvel oom

Marvel.com | The Official Site for Marvel Movies, Characters ...

Marvel com is the official site of Marve! Entertainment! Browse afficinl Macvel movies
characters, comios, TV showas, videos. & more

Movies

Fxpliore Marvel movies & the Marve! Cinsmastic Uiniverae

Comics

Browse and purchase Marvel digital & print comios

9. Hotel Pack: It displays the hotels related to the search query and displays some
information about them, such as hotel reservation prices and visitors’ ratings for
them, and they appear as in the figure.

jle Hotels in Paris

Hotals | Paris, Francea

> - “n — -
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— - i
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=
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A
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10. Job listing: The Google search engine displays a number of jobs related to the
search term and displays the job name, company name, city, and website, as in the
figure.
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11. Image Pack: These are the images that appear at the top of the page and are
shown by the Google search engine if it deems that the visual results are more related
to the search term than the traditional search results, and it does not differ in content

from the Image Pack that appears somewhere in the search results.
mages for walrus Report images

More images for walrus

12. Video pack: It is a video that appears at the top of the search results, and Google
chooses the most prominent video to show it as a distinguished result, while Video
Carousel is showing a group of videos together, as in the figure.

Sogle what is fMloat pod thaerapy P .,

Introcucing Thae Float Poo
YouTul
'
His vickeo ~
0o -
- — T -
O1iha o 02T Faorn 02 an PO oow Frosn O .
Padas mpa it onsy-change multi-colored Brudit-in ety
------------ 1y components fotter LD High
brde Y sTeOn

13. Local Pack: Display results that are based on the searcher’s geographical
location or search term, and appear in the top three places on Google Maps. These
are specialized lists that show local search queries, and highlight nearby businesses
or services on the map, in addition to basic details such as addresses and reviews.
And working hours.
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14. Shopping results: Although they are paid ads on the Google Ads network,
they affect the ranking of search results. They are ads for products that appear on the
search page. These results will display specific products, their prices, and places to

purchase them, which reduces the number of clicks needed to make a purchase[8-
12].

At Shop Moat pod

1ICE BARBaE) Eaaprerr by F ooy . Farwvity 22T M aafMaratsle
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Erooe shipping
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CHAPTERS

The Internet has become an important and essential part of our daily lives.
Whether we are businesses, customers, researchers, scientists, students, or just end-
users, we face the demand for data that our business needs to move forward
according to our requirements. The main source of data collection is search engines,
because it is difficult for Website owners, whether personal or business, optimize
their websites and web pages in order to reach more people through search engines.
Internal SEO is crucial for any website that wants to increase traffic and profitability,
improve website content and organize it in a way More convenient and helps
improve user experience and customer satisfaction One of the major concerns of
online marketing businesses is to make their presence known to as many
individuals/customers as possible, as online businesses interact with general or
potential customers through their websites [1].

The importance of internal search engine optimization: Search engine
optimization helps increase the visibility of the website and the chances of appearing
in the first search results. By improving the ranking of internal pages and the links
between them, it can make the website more stable and visible to search engines,
which increases the knowledge and presentation of the content provided. As a result,
internal SEO leads to increased traffic, reaching goals, and achieving profitability.

Internal SEO factors:

Fig. 15. Internal SEO factors.
Source: Structured by the author based on data [2-3].
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First: Keywords: They are the words and phrases that describe the content of a
web page. When users search for products, they type their queries into the search
engine in order to get the answer. They are a point of contact between the user’s
queries and websites, by knowing the words or phrases. Which the target audience
uses when searching for products, you can create content and optimize it to answer
their inquiries. The more these words are present on the pages of the website
naturally, the greater the chances of appearing in the first results of the search engine.
It is necessary to classify the terms related to the business so that it can When users
go to the website, they can find the content they need and expect. In order to be able
to attract large traffic to the website, you need keywords, as they are the cornerstone
of search engine optimization.

Importance of keywords:

1. Audience targeting: Keywords are the things that connect people to your
business content. Therefore, you have the ability to choose the type of individuals
you want to attract to your website.

2. Audience Help: Keywords help your target audience find the most relevant
content on your website. As a business owner, you should make sure that the
keywords you use are directly related to what potential customers care about and
what they are actually searching for.

3. Increase leads and sales: The most important function of keywords is to help
generate high-quality leads, and the terms you choose should help increase
conversion and increase profits.

4. Create a content strategy: Once you know which keywords are most relevant
to your website, you can easily create your content strategy around these terms.

5. Study competitors: Make a list of competitors and browse their websites to
see which words are being targeted. Also, looking at competitors’ keywords will
help expand your list of ideas.

6. Analyze the results: After choosing the keywords, do not forget to monitor
them and analyze the results. There are often common keywords or phrases along
with new keywords that competitors may use. After that, enter the keywords into
blog posts or social media posts, meta tags, and website content.

Benefits of keywords:
It contributes to attracting targeted visitors to the website.
Increases conversion rate and improves user experience.
It helps in understanding visitors’ interests and identifying market trends.
Facilitates competitiveness in search engines and achieving better rankings.
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Table 8

Website keyword selection tools.
It is a free tool from Google that helps in choosing the appropriate keywords

Google to create campaigns by knowing how frequently these words are searched for.
keyword It also enables us to obtain suggestions about the words and the number of
planner times the target audience searches for them, which helps improve the website

content in order to Get better rankings in search engines.

It is a free tool that provides data and graphs to illustrate the search volume
for keywords and topics related to the blog in a place for a certain period of
Google Trends | time. By using the word search feature through this tool, an individual can
easily find words that have become popular and create content around them,
and through it Avoid words that are becoming less common.

This tool provides suggestions for long-tail keywords and related words based
on users’ searches. These terms depend on several different factors, such as
the number of times users searched for a specific term, so all this tool does is
generate other suggestions for keywords in alphabetical order. , but it doesn't
tell you anything about search volume or cost per click.

It is a tool that has a wide range of capabilities to efficiently improve your
search engine marketing strategy, as it allows from conducting keyword
research to traffic analytics and ad analysis, so you will be able to search for
Semrush the best keywords and know which ones have the highest ranking and which
ones are the most difficult to use. Rankings, track rankings, analyze
competitors, and improve overall search engine exposure through a wide
range of tools and data.

The benefits include optimizing the website on search engines, enhancing the
quality of pay-per-click advertising, by planning marketing campaigns on

Keyword
Tool.io

Ahrefs . . . .
search engines, learning more about keywords, analyzing competitors,
tracking their performance, and measuring results.

It gives users an in-depth look at the performance of a website or pay-per-
click ads, by providing powerful analytics to measure results, in order to

Google L : . . .

Analytics obtain important information, such as knowing which keywords are the best

in terms of traffic, conversion rate, and the average time customers spend
browsing the store. .
Source: Structured by the author based on data [4-5].

Fig. 16. Types of keywords
Source: Structured by the author based on data [6-7].
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1. Keywords according to matching:

e Exact match: It appears in queries when you search for the same word or phrase that has
the same meaning or purpose. It is the most specific and restrictive type of keyword matching. Ads
only appear when you search for the same keyword, but without errors or increases and target a
precise audience. This type of matching gives the greatest ability to control the keywords that
appear in the ad. Words in square brackets are used in the case of an exact match, for example:
[men’s clothing]

e Phrase match: It appears in queries that have the same meaning as your keyword or are
more specific variations of your keyword. Words can be added before or after your keyword, but
not between them. The formula is to place quotation marks around the target word. Using phrase
match will place ads in front of smaller audience, but they are only shown in searches that include
the intent of the ads, so the audience becomes more precise.

e Broad matching: is keyword matching that search engines use to determine the search
terms that your ads are eligible to match with. It is called broad because it allows the ad to match
the widest possible range of keyword searches that are still somewhat related to your keyword. It
is the ideal and most flexible solution to choose. If you target a wide audience in your advertising
campaign, it will attract a larger number of users and, at the same time, potential customers to your
website. Your ads may also appear to users who did not enter a keyword that is completely similar
to the keyword you are targeting.

e Negative matching: Words you want to exclude from targeting when you search for them,
such as some variations on unrelated keywords, such as adding sneakers to your negative word list
if your online store sells shoes but doesn't sell sneakers.

2. Keywords by size:

e Short keywords: These are words that consist of one or two words and are among the most
used words in search engines. The rate of competition for them is very high, so the large sites are
the ones that often top the results, for example: (electronic games), The search for this word is
general and not specific.

e Medium keywords: These are words that consist of two to three words. They are
considered better than short-tail keywords because they are more specific, which makes them less
competitive, but the search volume for them is greater than long-tail keywords, such as electronic
games for children.

e Long-tail keywords: These are more specialized words that consist of more than three
words and the search rate for them is lower than short-term keywords, so the competition for these
words is easier. For example, electronic games and their harm to children, as they are more specific
and targeted in the field of search.

3. Keywords according to intent:

e Informational: The user searches to find out information and more details about a specific
topic to gain knowledge, and it is often in the form of a question such as, how, why, the best way
to, so you should use words such as benefits, methods, or what are, as these words tend to appear
in informational contents. Aims to educate the reader.

e Navigability: These are the words that individuals use when they want to find a specific
site or page or search for a specific thing. This search may be for brand names, product names,
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sites or prices in which they are interested. For example, if users want to read books. Hassan
Ababneh, all they need to do is search by word written by Hassan Ababneh.

e Commercial: This type of word is used by individuals to verify the brand to identify
companies that offer products that are related to the keywords written in search engines, for the
intention of purchasing. It also determines the type of products that the individual wants to know
about, and the place he needs to go to, so you begin to Use words such as specifications,
comparison, place of origin, expiration date, etc., to give more clear information about the products
and usually lead to purchases, for example, website design, free shipping, discount coupon, buying
from the Internet, the best electronic game stores.

e Purchasing transactions: These are the words that an individual uses when he intends to
buy a specific thing. As an example of search words related to transactions, (buy, for sale,
discount), for example: electronic games for sale. [8].

Search engine optimization plan according to the strength of the site
1. Beginner website: It is a website that has not done any search engine
optimization, because it is new and does not even appear in search engine results.
e One specialized field: Start in one specialized field and then it is possible to move on.
e Competitive easy words: meaning long and easy words

e Cover each search term on a separate page (separate article). Covering a main word
on the page and linking the word to a group of pages.

2. A site that contains words: It is a relatively old site that contains some of the
words that appear in the first search results. When the user types words, they appear
in the first search results, because they are controlled by some sites.

e Publish in the same field of search words in which you were previously
classified, and publish the captured words again on other pages. With time, you will
catch more and more words.

e Any search words, regardless of the level of difficulty: Stick to even
difficult words because you have begun to know Google

e Cover all search words on the same page: You do not need separate pages
like the Beginner because they are all on one page.

e Moving to a new field by making a bridge: which is writing a second article
on a different topic, but adding a word from the old articles to the new article, so
that it is linked to the first article through the word that was written.

3. Asite classified by Google: This means a site that is classified and known by
search engines and often appears in the first search results, which requires good
follow-up to cover all new search terms [9-10].
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Use Semrush to see comprehensive statistics for keywords:
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Second: Uniform Resource Locator (URL): Commonly referred to as the web
address or website address, by which an Internet site or pages are identified, it is
used by Internet users by typing it directly in the address bar of web browsers. Or
by clicking on a hyperlink on a web page, within emails, or even from an application,
the website address is always visible at the top of the browser window, specifically
in the address bar.

Each website has a special address: Domain Names are sold through companies
specializing in selling them, so there is no possibility of two websites appearing with
the same domain name, so the website address has a specific name that is fixed and
monopolized by its owner, which gives the ability to publicize the site and make it
unique. It is extremely important in the world of the Internet, to know the number of
visitors to the website, through their addresses, because each user has his own
address, and to know all the visitors’ issues and evaluate the website, as all of these
things depend on the website address, so if we want to sell Website address:
Sometimes it may require large sums of money to purchase the domain name, that
IS, purchasing the entire company just from the website address, so it is extremely
important.

The importance of the website address (URL):

e Identify the website: Is it a page, file, or other resource, where the address

serves as an electronic key to accessing these resources.
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e Improve user experience: Clear and understandable website titles improve the
user experience, as it is easier for visitors to understand the content of the target web
page and navigate the website better.

e Marketing and branding: The website address is used as part of electronic
marketing strategies. It can be designed in a way that expresses the brand or refers
to specific content, which contributes to strengthening the website’s identity.

e Securing the connection: Using the secure protocol https in the website
address, as it contributes to encrypting the connection between the browser and the
server, which improves the level of security and protects sensitive information.

e Search engine optimization: The website title is an important element in
search engine optimization, so using relevant keywords in the title positively affects
the page’s ranking in search engine results.

e The website address is not only an electronic path, but it forms an essential
part of the user experience, internet strategies, and digital marketing. [11].

How to create website addresses (URL):

Now that you know what a website title is, you can start adapting the website
title of your page to suit the needs of search engines. There are many factors that can
dictate how search engines rank websites. A good, correct website title makes it
easier for search engines to see What the pages are about, making website titles more
SEO-friendly, as in the figure 17.

|
Vv

|
v

Fig. 17. Create website addresses
Source: Structured by the author based on data [12-13].

1. Simplicity and clarity: Write a clear and simple title that accurately reflects
the content of the page.
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2. Use keywords in the path: Every SEO optimized page on your website should
have a target keyword as well as a secondary keyword that you want to rank for.
Placing these keywords in the path tells Google what the page is about, so it knows
where you will rank. When customers search for certain terms. Like, if your page is
about SEO consultants, your path might be www.ababneh.net/book-consultants Use
your path as a way to show clients and search engines everything they can expect
from each page.

3. Avoid keyword stuffing: Although using a targeted keyword in your website
title is a good idea, stuffing your website title with all the keywords you can think
of is not a good plan. Google considers it a black hat tactic. It can lead to... sanctions.

www.ababneh.net/book-consultants- book consultant- book-consultants

4. Use shortcuts: A short link looks more professional and trustworthy. Long and
complex website titles often turn off the website in question. In addition, website
titles that are too long can make websites more difficult to read. Keep the link we
sign. The Web is Short By avoiding a lot of extra worlds in the path, when customers
type searches into their web browser, they don't want to spend a long time
remembering your website address. You can use a URL shortener, such as Bitly,
Short.io, and TinyURL, to create a custom website address.

5. Avoid stop words: Stop words are a problem for website titles, as they break
up the flow of keywords in your website title link. Words like for and are all stop
words, removing stop words will simplify your stop while still showing your
customers and search engines what your website page is about. For example,
www.website.com/the-best-digital-marketer-in-london just have
www.website.com/best-digital-marketer-london.

6. Use lowercase letters: The simpler the website title, the better. Staying away
from forward slashes, question marks, and exclamation marks is usually a good idea.
It's a good idea to get rid of any uppercase letters, as most Internet users
automatically type in lowercase letters online. This makes it easier for customers to
have access to the right file transfer over the Internet.

7. Use dashes: The more complex components in a URL, the more difficult it will
be to find things like an ampersand or equal sign, which will make your website
address more complex. Make sure the only characters you use other than letters and
numbers are dashes. Most websites on the Internet use dashes. Global dashes to
separate words, such as www.example.com/computer-network-dns
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Table 9
A detailed explanation of the basic structure of a website address (URL).

https://www. ababneh.net/courses/seo/htmi

HTTPS stands for Hypertext Transfer Protocol Secure is the
most common protocol, as it requires the website browser to
encrypt any information you enter on the page, such as
passwords or credit card information, so that Internet thieves
cannot access it, and the most important feature is that the
protocol helps improve... search engines.

www is an abbreviation for the word (World Wide Web) and is
used to distinguish content. It is a part of the website address that
is not important and is not inevitable and can be excluded. It is
an indicative and complementary part within the address. If you
write https://www.ababneh.net you will reach Website, where
subdomains also indicate the classification of the website into the
main content categories, is used if your business includes a lot of
complex content that is difficult to manage on a single website,
as the website appears to search engines and visitors as having a
large amount of information.

Main Domain | It is the name of the website that helps users know that they are

https Protocol

WWW Sub domain

ababneh second level visiting a specific brand's website without needing further
Domain(SLD) information.
Top level Identifies the top-level domain for the type of entity an

com organization registers on the Internet, for example, com is for

Domain(TLD) commercial entities, edu is for academic institutions.
courses Folder/path | The path usually points to a specific file in the web server
Seo Page name | Page name
html Extension It is the extension for a file or page

Source: Structured by the author based on data [14-15]

Protocol: A set of rules for formatting and processing data, similar to the common
language of computers. Computers within a network may use vastly different
software and hardware, however, the use of protocols enables them to communicate
with each other.

Domain name: In the digital world, its purpose is not limited to helping
individuals find an important electronic page, but it is also a kind of brand that
represents a specific company. Therefore, the choice of domain name must be
approached responsibly to gain popularity among users.

Third: Title: The website name should be short, easy to remember, easy to write,
and easy to pronounce. This is useful for verbal advertising, as these visitors need to
go directly to your website, but it is also important for dealing with fluency and flow.
Dealing with fluency is a concept. We remember and relate more positively to things
that we can easily say and think, that have the ability to stick out in our minds, so
stay away from including numbers or location names with other non-standard letters,
use unusual spellings or longer than about 15 characters, etc., since Search engines
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rely on accessibility and ease of use as ranking factors. The easier it is for humans
to read a domain name (or website address), the better it is for search engines, and
this is reflected in the page rank, which greatly affects the rankings.

Web pages are basically created on six levels of titles from H1 to H6 tags. Each
one of them in the hierarchy is affiliated with the previous series and special tags.
They are used to distinguish titles on Internet pages. The most important title is the
H1 tag and the H2 subtitle is nested in it, respectively, H3. Hierarchy and the use of
H3 tags before H2 or the use of H6 tags is unacceptable, in general, H1 - H3 tags are
enough to design text on the website and the rest is rarely used [16-17].

<html> Heading level 1
<body>

<h1>Heading level 1</h1> .

<h2>Heading level 2</h2> Headmg level 2

<h3>Heading level 3</h3>

<h4>Heading level 4</h4> Heading level 3

<h5>Heading level 5</h5> Heading level 4

<h6>Heading level 6</h6> Heading level 5
</body> Heading level 6
</html>

The well -designed titles help users to move on the website, and good texts and
sub -titles attract visitors' attention and encourage them to stay on the website for a
longer period, this has a positive impact on the behavioral properties of the web site
and contributes to a lift in the search engine results, and also uses a search engine
Google sub -address for user comfort, as they help search engines know the structure
of documents quickly and determine the nature and quality of the content of the web
page, the content of the web site addresses are taken into account by searching the
search engines to determine the suitability of the web page in the search query, and
the words placed in the H1 sign are With more weight than the rest of the text on the
web page, the H1 tag is the most important title on the web page, which should
represent the essence of the hosted web content. Incorrect use of the title can
negatively impact the ranking of the web page and for this reason special attention
should be paid. To write and improve it.

Basic rules for writing an H1 headline:

1. The title on the header should be brief and concise.

2. It reflects the content of the text.

3. If it is above all headers, it is not allowed to be placed below H2 or H3 because
the top position is the natural position.

4. Use only one hl tag per page.

5. The fonts for the headers are graduated, and the first level is the one with the
largest font.
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6. The title must include a keyword, and this is an important ranking factor for
search engines.

7. Site address should not be improved.

8. The basic requirement is not to put a period at the end of the web page address
(in this case there may be an exclamation mark or a question) [15].

According to the page title organization rules, the title on the home page should
contain relevant queries because it is an important factor for the website’s ranking
in search engines. While on the products page, make sure that there are titles for low-
frequency keywords. The keywords should be close to each other. From the
beginning of the title as much as possible, an important element is to avoid the
leading title in H1. You should not use too many keywords and include phrases in
the direct entry if they look unnatural. It is not always necessary to start web page
titles with the words “buy” or “price” as they may This is a negative signal for search
engines.

The H1 title should not match the META title tag which describes the content of
the web page to search engines and is also displayed in the browser tab. The title can
also be seen as the title of a web page excerpt in search results. Using the same
keywords in the title tag META and H1 title of web pages may result in a threat of
penalties by search engines. Since the title and H1 tag are important for a website’s
ranking in search results, writing the same keywords in these elements could be
considered an attempt to artificially increase their weight. It is not recommended to
use a duplicate copy of hl tag in describing the characteristics of a web page Website
promotion functions need something unique in order to occupy the first positions of
search result queries as quickly as possible Creating catchy titles for web pages and
websites is very relevant in modern conditions [16].

The title of the web page must match the content of the web page. If a mismatch
is found in the title of the web page, it deceives the reader's expectations and allows
a loss of trust in the texts and traffic through the website. It is impossible to achieve
effective SEO without using basic HTML tags. Accordingly, it is advisable to take
into account the configuration features and structure of basic HTML tags and their
role in organizing SEO events for organizations.

Fourth: Meta tags: They are specific types of descriptive tags that appear in the
HTML code of a web page and help search engines know the topic of the page and
its attributes for search engines and browsers. These tags are primarily used to
improve the visibility of the site on search engine results pages, and to assist browser
functions through... Convey basic data about the web page. Meta tags are usually
placed within the main section of an HTML document and are not visually displayed
on the web page to users. A meta description usually ranges from 155 to 160
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characters. It encourages users to click through and visit the website, which It affects
click-through rate and visibility. By creating an attractive title or meta description,
you will attract the attention of recipients more efficiently and thus encourage them
to visit your website [17].

Meta tags are HTML tags that are used to provide additional information about a
particular page to search engines and other programs. Programs process meta tags,
ignoring tags that are not compatible with them. Meta tags are added to the <head>
section of an HTML page and generally appear as follows.

<html>

<head>

<meta charset="utf-8">

<meta name="description" content="Author: A.N. Author, Illustrator: P. Picture, Category: Books, Price: £9.24, Length:

<meta name="google-site-verification" content="+nxGUDJ4QpAZ519BsjdiuFHs34="> <title>Example Books high-quality
used books for children</title>

<meta name="robots" content="noindex, nofollow">

</ head>

</html>
You can use this tag to give a brief description of the page, and in some cases this

description is used in the snippet displayed in the search results, it should basically
use 10 keywords/meta tags to get the right and good definition

Fifth: Images: The images that are used on the website must be related to the
content and be recent and not previously available on the Internet. Original images
give greater benefit to the website. Users often search for visual content, and they
may find the website for the first time. Through images: For example, if you have a
blog about recipes, users may find your content by searching for “pizza recipe” and
browsing images of multiple types of pizza descriptions. When you add images to
your website, make sure users and engines can In order to find and understand them,
providing high-quality images provides enough context and detail to help users
determine which image best matches their search query. Use accurate, clear images
and add them near relevant text. Text next to images can help the search engine know
The subject and meaning of the image are better based on the context of the page.
[18]. Adding descriptive alternative text to the image: It is short descriptive text that
explains the connection between the image and the content. It helps search engines
understand the subject of the image and the context that explains its connection to
the page. Therefore, writing alternative text is an important procedure. You can add
this text to HTML using the alt attribute of the element img, or the content
management system you are using may include an easy method that allows you to
specify a description of the image when uploading it to the website. If we want to
analyze the image via Google, we type google cloud. Google Cloud Platform (GCP)
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will appear. Click on it, then click on Vision Al and place the image. that you want
to analyze.

Sixth: User experience: It is the way in which individuals interact with the
website, and it includes various elements such as ease of navigation, visual appeal,
website speed, responsiveness, and the ability to complete tasks smoothly. Providing
a smooth and satisfactory user experience is crucial to attracting and retaining
customers, as it is required to Search engines accept providing high-quality content
and excellent user experience to achieve high rankings in search results.

The importance of improving the digital user experience for e-marketing:

e A good user experience increases the chance of converting from a visitor to a customer

e A poorly organized store is difficult to attract potential customers to the brand.

e  Customer satisfaction: The better the user experience of the store, the clearer the navigation
system, increases, and they are more willing to recommend it.

e If you build a great experience, customers tell each other about it.

e An intuitive shopping process and clear product discovery keeps buyers on the website
longer and they are likely to be willing to spend more.

e Good user experience management helps retain customers and improve brand awareness.

e Maintaining and increasing customer return rate is one of the most important goals when
running an online store. [19].

Improving user experience and compatibility with search engine rankings

e Easy-to-navigate website design: The website design should be user-friendly and allow
users to find the content easily.

e Improve loading speed: The time it takes for a site to load is crucial to the user experience.
Improve site performance and reduce loading time by optimizing page structure and image
compression.

e Ensure compatibility with mobile devices: The site must be compatible with mobile devices
to improve the user experience. Adopt a design that is compatible with different screens and ensure
portability and ease of access to the content.

e Providing valuable content: The content must be of high value and useful to users, within
high-quality content that is comprehensive of the users’ special needs to obtain higher interaction
rates and better communication.

e Use compatible keywords: Appropriate and relevant keywords must be used in the content,
page titles, and page description (meta description). However, usage should be natural and not
excessive to avoid negative impacts on user experience and website ranking in search engines.

e Facilitate communication and interaction: Provide easy ways for users to communicate
with you and provide their feedback and inquiries. Social channels, contact forms and forums may
contribute to enhancing the user experience and understanding their needs. [16-17].
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CHAPTER 6

Marketing business based on innovation cannot be imagined without search
engine optimization, because the effectiveness of the organization's marketing
activities depends on the importance of the website, which mainly depends on its
content, appearance and visitors' perceptions. In order to find the necessary
information, a website filled with high-quality, interesting and unique content of Its
type represents half the success of the website of the organization, on which it carries
out its activity, regardless of the type of activity, geography and specificity of
performance. Before listing the main types of content, it is worth considering their
economic nature and features [1].

The concept of website content: are the protected results of intellectual activity,
including textual, audio, or visual content published via websites. It is difficult to
increase the efficiency of online marketing business and make the website at the top
of search ratings without high-quality, regularly updated content. It is important to
improve Web content for search engines responds to the keywords used in the
search, which is why searching web content is essential to increasing traffic on the
website. Creating attractive and organized content in different categories to facilitate
browsing is also important for successful websites. Websites must Provides users
with appropriately useful, authentic and interesting information, as advertising
articles do not enjoy much trust among readers, unlike reliable web content, which
highlights all the advantages and disadvantages of individual products and
organizations, which has a significant impact on individuals that makes them stay
on the website. In order to purchase or provide services online.

Definition of website content: It is the information you place on a website to
inform, guide, or influence visitors. This information can be presented with text,
images, videos, or audio recordings. As with website design, the primary
responsibility of content is to keep people engaged. , leading to longer stays and
repeat website visits. Additionally, well-optimized articles can improve your
placement on search engine results pages for their crucial role in on-page SEO [2].

The importance of website content: High-quality website content is one of the
best strategies for getting the content of goods and services into the hands of
customers who are looking for answers or solutions to the problems that the brand
solves, and one of the benefits of having a content-rich website.

1. Add value to the website: High-quality educational content makes it easier for
potential and new customers to find the information they need to make informed
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decisions. Once customers know that a website is a trusted source of information,
they will keep coming back.

2. Target the audience: The content of the website creates, builds and targets the
appropriate audience for the work, because the website itself does not matter to the
audience. The content on the website is what connects us to the audience, through
which the audience knows you, so that you become one of the websites they are
searching for.

3. Get a wider following: Good website content leads to good social media
content, which helps in building a wider follower base on social media channels and
directing those followers to the website.

4. Rise in rankings: Search engines rank websites that are updated regularly.
Search engines optimize for rich and new content, because all individuals use the
Internet for searches.

5. Stimulate conversions and sales: Content plays a crucial role in the customer
journey, gquiding users from awareness to consideration and ultimately to
conversion. Whether it is compelling product descriptions, customer testimonials, or
case studies, compelling content helps convince visitors to take desired actions. ,
such as making purchases, subscribing to a newsletter, or requesting a demo.

6. User Engagement: Engaging content keeps visitors on the website longer and
encourages them to explore more [3]. From blog posts, articles, videos, or
infographics, engaging content engages users, encourages social sharing, and fosters
a sense of community, leading to increased traffic. On the website, lower bounce
rates, higher conversion rates, and from the types of web content shown in the figure
18.

Fig. 18. Types of web content
Source: Structured by the author based on data [4].

1. Text: It is the textual content written on a web page. Good content contains
online reading instructions, such as dividing the text with headings, bullets, and brief
paragraphs. It also includes useful links to internal and external sources so that
readers can delve deeper into the information provided, as they can For viewers to
read websites anywhere in the world.
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2. Multimedia: It is content that includes animation, pictures, audio, and video.
It is called interactive multimedia because it allows the user to interact with it by
allowing him to control the selection of images and videos that he wants to see and
determine the way they are displayed.

Website content attributes:

1. Clarity: Clear content is important, because confusing content frustrates readers
and prevents interaction with the website.

2. Credibility: Providing clear, organized, and grammatically correct content can
increase credibility, while spelling, grammatical errors, and typos can decrease
reliability.

3. Ease: Formatting website content to be easy to use on digital platforms. Since
most website visitors are skimming, the content often includes informative headings,
bulleted lists, and short paragraphs to provide value to readers who are in a hurry or
looking for specific information.

4. Value: Good website content, whether educational or entertaining, provides
value, as educational content increases the audience’s knowledge base in a specific
area or helps the reader solve specific problems, while entertainment content moves
or delights the reader [5].

Website content quality requirements: Website content needs a set of marketing
requirements, which are characterized by a certain degree of instability, as website
content requirements appear in a volatile environment as in the figure 19.

Website content quality
requirements in unstable

environments

Fig. 37. Website content requirements.
Source: Structured by the author based on data [6-7-8].

1. Quality of website content: Paying attention to providing website content in a
professional, high-quality manner and in a manner that reaches the target segment is
one of the first and most important steps that you must study well. Choose the
content carefully, divide the ideas, use creativity and add media, pay attention to the
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terms of search engine optimization, and be sure to provide Exclusive, useful content
that ensures priority in search engines.

2. Accuracy and adequacy of website content: The website visitor must receive
reliable and sufficient information that he is looking for on the website, at the same
time this information must be verified and reliable to be consistent with reality, if
the website is a commercial project (used to promote products online), the quality,
accuracy, usefulness and suitability of information always serves as a confirmation
factor for the professionalism of the organization and its employees.

3. Originality of website content: The main indicator of the credibility of website
content is the absence of an identical copy of the content published via the website,
as search engines consider the presence of duplicate content as plagiarism, which
makes promoting the website difficult. The content must be original and unique. In
its essence and content, it is desirable to publish original articles, case studies, self-
made reviews and product evaluations. These materials are interesting and attractive
to users, and are highly evaluated for formulating the organization's marketing
strategy.

4. Modifying and improving website content: When website content is created,
it is adapted according to the requirements of the target audience and the
organization’s strategic goals. This adaptation may relate to the design and nature of
methods for presenting and structuring information. Search engine optimization
includes the use of special techniques and methods for designing content across the
website, including This includes coordination, internal navigation, highlighting
important information, etc.

After considering the basic requirements for the content of websites and the
economic nature of their content, it should be noted that under modern business
conditions, the level of targeted actions (purchase) is largely influenced by the ease
of perception and knowledge of website content, as well as the use of visual elements
(illustrations of video materials). Quality internal link structure depends on text size,
all other things being equal [9-10].

An important piece of evidence for website visitors for many search results is the
simplicity of the process of searching for information and products as well as
ordering a purchase through the website. This fact is important and determines
audience loyalty, brand awareness and the rate of targeted actions for the website, to
bring the website to the top of the search in light of the development Information
technology and search engine optimization, this is only done with high quality
content [12]. It is necessary to consider the type of content developed by the author
to build the website based on an analysis of scientific papers and research in the field
of SEO, shown in the table 10.
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Table 10
Types of website content.
Main content Sub-content Properties
type type
Textual Copyrights | Itis a type of intellectual property that gives its owner the
content exclusive right to copy, distribute, adapt, display and

implement the creative work. Of course, original content
is preferred by search engines and users, which increases
the loyalty of site visitors to the products and to the
organization itself, as it has a positive impact on targeted
actions and sales.
paraphrasing Online article writing tools are ideal web tools that help to
craft unique, engaging and high-quality content easily by
transforming ideas, messages and information to enhance
writing and avoid plagiarism. This tool is generally used
by webmasters, content writers, bloggers, marketing
professionals, etc., to create the desired content, Bringing
together multiple sources to rewrite high-quality content
can solve quality copyright issues.
translation | It means the process in which a written or spoken system
of one language is transferred to another language system,
while preserving the original meaning of the original
system. When writing, the author's text is created and from
the point of view of search engines, this is unique content.
copy and Directly copying articles from other sources without
paste mal.<|ng any chgnges to the text is the easiest and worst way
to fill up website content.
Audio content | Music, interview recordings, podcasts, lectures and webinars are the most
and podcasts valuable audio content, which visitors cannot hear anywhere else. Audio
materials can be used as educational materials to increase levels of trust in
the organization and awareness of products.
Video content | It consists of various clips of screenshots, educational videos, films, video
presentations, virtual tours, etc., with the possibility of filming them
yourself, obtaining them from free sources, purchasing them, or even
organizing video competitions, where users themselves participate in
creating this type of content.
the pictures | They include not only images, but also animations, charts, screenshots, and
slides. Infographics are particularly effective as they increase traffic by 12%
on average.

Titles The website title plays an important role in its promotion. It must be
original, clearly describe its content, and be detailed and informative.
Source: Structured by the author based on data [11-12-13].

In the current context of the volatile environment, the structure proposed by the
author for the content types of an organization's website is different from the current
structure, which means dividing them according to the type of information (text,
image, audio, video), content, articles or reviews are often combined with images
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and videos. With text descriptions, but this is only to increase the possibilities and
provide additional possibilities for developing, improving and further promoting the
website, taking into account search engines and consumers high requirements in
order to fill the website with content, it is necessary to use content that closely
matches the topic of the website and the interests of the target audience.
Stages of preparing website content:

When conceptualizing the above types and subtypes of content and the features
of their formation, it is worth considering the main stages of website content
preparation, which the author developed on the basis of generalization of existing
content and discusses the organization of the characteristics of the activity as shown
in the figure 20.

«Identify and analyze the target audience for the website.
phase

1 N\
+Study recent trends and analyze competitors' actions in the market.

«Selection of publication topics based on analysis.

*Preparing the content taking into account the requirements and results of the analysis.

Fig. 20. Stages of preparing content for the website.
Source: Structured by the author based on data [16-17]

1. Identify and analyze the target audience for the website: In order for the
website content to be effective, it is important to know what characteristics this
audience has, what they are interested in, what information they are looking for, and
what they trust. The more data is collected about the target audience, the better.
Better, it may include general information (age, gender, region of residence,
education, profession) or more precise marketing data (for demand for products or
preferences for additional terms of service, customer troubles, problems, concerns
and objections [12].

2. Study current trends and analyze the actions of competitors in the market:
Competitive analysis is conducted in order to determine the strengths and
weaknesses of competitors, to avoid problems and defects, and to provide better,
more convenient and profitable services to customers. This analysis includes
comparing the project with already operating organizations and collecting data on
their experience, market conditions, etc. This analysis allows you to appear as
accurate in the market, apart from your competitors (by offering unique advantages)
and fill the website with content so that customers choose you compared to other
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organizations, and allows you Analyze modern trends to respond quickly and
correctly to adjust the scope of services according to changes in the global market
[13-14].

3. Selection of publishing topics based on analysis: Determine the theme of the
published website content in advance, make the content constantly populated, and
optimally solve the problems of attracting users. To do this, it is better to use the
search engine-focused method of key queries and requirements while taking into
account the analysis of the results. Marketing and interests of the target audience,
use special services when selecting topics for articles on key inquiries.

4. Preparing the content taking into account the requirements and results of
the analysis: Preparation is a technical task for each content, determining the
requirements for its size, content, and keywords used, as well as general
requirements. The text must be organized and divided into logical groups and its
structure must use subheadings and lists to attract attention. The texts must be easy
to read. With the importance of attracting users, remembering them, and providing
them with all the necessary information [14].

In modern conditions when we develop business strategies, it is important to know
the strengths and weaknesses compared to competitors and how they are perceived
by individuals and ordinary users. Based on this, the author explained the need to
compare strengths and weaknesses when creating, managing or planning a business
using modern marketing tools, which will determine the points Strengths and
weaknesses of strategies and changes, identifying key areas and improving them.
The information obtained will also allow us to form a concept to offer products that
are better than competitors and more profitable to the consumer. In global activities,
SWOT analysis is an abbreviation and abbreviation, and its key components,

presented in Fig. 21

Figure 21. Business SWOT Analysis: Strengths, Weaknesses and Strategic Decisions
A source: Compiled by the author on the basis of data [18-19].
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SWOT analysis greatly helps in analyzing the external and internal factors of
one's own marketing business practice and those of competitors and on the basis of
the results obtained strategic decisions and adjustments to the future development
strategy of the organization are made, based on the results obtained. With a review
and evaluation of all factors influencing decision making and identifying
development opportunities.

1. Internal points: (strengths and weaknesses) are elements for analyzing the
internal environment of the organization and identifying negative and positive
factors within the organization. Strengths are the organization's features that give it
a competitive advantage over other organizations. It may be a patent for a specific
technology or distinctive human resources or it may be an advanced operating
system and others. As for weaknesses, they represent the negatives that may hinder
the organization from achieving its goals, including a bad reputation, lack of
capabilities and potential, or weakness in the supply chain and others.

2. External points: (Opportunities and threats) are the forces that affect the
organization's work. These elements are used to analyze the external environment
that may affect the organization's performance. Using the SWOT analysis, the
organization can identify the threats that it may face, such as economic changes in
the market, certain changes in laws and regulations that may negatively affect it, or
problems in distribution, etc. At the same time, the organization can explore
opportunities that can be applied to increase its profit and effectiveness. Some
examples are innovations and new customs in society or agreements and
partnerships with other organizations. These elements can change quickly and
suddenly, which makes it seem that the organization's opportunity quickly turns into
a threat, as certain problems in the elements of strength may turn into weaknesses.
It is not enough to just identify the points, but to ensure continuity by taking
important measures such as being aware of serious threats and maintaining and
enhancing strengths.

Cases that require the use of SWOT analysis:

1. Start-up organizations launch new business lines.

2. Reviewing the organization's internal policies.

3. Studying options and opportunities for business restructuring.

4. Validating the specified development path.

5. Improving marketing operations.

6. General knowledge of the market situation. It should be noted that some
managers prefer to conduct a SWOT analysis on their own, because they usually see
a comprehensive picture and determine the direction of business development.
However, it is better to think about it with the participation of a team of several
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specialists from different departments of the organization. This helps to identify and
study blind spots that can have a negative impact on the state of business or customer
relations. Once the strengths and weaknesses of the organization are identified in the
direction in which it plans to develop, there are many different scenarios, such as
adjusting its goals to changing its strategy and planning.

Based on this analysis, generalization and coordination of existing methods after
the assessment, the author emphasizes that this is not the final result, as you need to
prove yourself as an agent and personal experience of the buyer, which will lead to
full immersion in the work of representatives of all segments of the target audience
and determine the details and parameters of the consumer image. Conducting
surveys is not enough. It is necessary to contact the audience directly to find out how
they behave, what are the goals and preferences to satisfy their desires and identify
additional benefits, characterized by new ideas for improving products.

The main essence of this approach is to find some attractive evidence for visitors
and come up with something innovative and new to increase targeted actions
(purchases) and increase the level of customer loyalty as well. Increasing the target
audience, one of the important factors that require continuous research, analysis and
evaluation of the target audience is the constant fluctuations and unstable global
market, which is further reflected in the image of the target buyer, so it is necessary
to constantly explore, evaluate and analyze the business and adapt to changes in the
competitive environment, which will increase the profit share [21].

The main role of the website content is to ensure that the necessary information
contained in the search engine is presented in an accessible, high-quality and reliable
manner. This is because it is important for visitors to achieve the goal of searching
for information as quickly as possible, so a set of factors is used to create simple and
useful web pages [22].

The content of the organization's website should not only be divided into an
embedded image, but it should be properly organized using the basic elements that
ensure the effectiveness of website optimization. In light of the fact that there is no
single list of these elements in the scientific literature, the author has developed a
list of the main elements that ensure the optimization of the website and contribute
to its promotion and ranking.
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Table 11

Content elements affecting website improvement and ranking.

Content elements

Influencing website rankings and search engine optimization

Site address

Your website title should be short, easy to remember, easy to type, and
easy to pronounce. Avoid including numbers or site names with other
non-standard characters, use unusual spellings or longer than about 15
characters, etc.

Page description

The page description is the first motivation for clicking on the website
and ranking it on the first page of search engine results. It is necessary
to know the best ways to write the description that helps attract visitors
to the website. If the description is appropriate, the number of visits will
be high.

keywords

Frequency of citing

In order to get more website traffic through organic search results, you
must prepare your website for search engines, because they display
website pages including texts, videos, and images and arrange them to
suit users. The appearance of search results depends on many factors.
Such as the popularity of the website, the extent to which search engines
trust it, the percentage of daily visitors, and the number of times searches
for keywords within the site, all of this allows for increasing the site’s
ranking.

Content size

Content size should be optimized to at least 2000 words.

The number of

keywords in the text

Due to the large number of keywords, search engines will correctly
identify pages and sites.

Main synonyms in
the text and titles

It allows understanding the nature of posts and improving their
relevancy and search engine rankings.

tables

Categorized lists and

Using such tools makes the content understandable and more enjoyable
to read.

Authenticity of
content

Once the potential keywords are identified, content marketing begins its
role, and its quality helps attract the target audience and affects search
engine rankings. Therefore, you must write attractive and organized
content that serves the goals and provides the target customers with the
information they are looking for. Remember that good content requires
a lot of effort to be prepared, so When writing it, focus on what suits the
target audience so that you do not waste your time and effort. Good
content has a greater chance of being shared on social media and
attracting links. Credibility also emphasizes the importance and
relevance of the quality of the website content that was created.

Key words

These are the sentences and phrases that individuals enter into the search
box in the search browser to find what they are looking for. It is one of
the foundations of search engine optimization, which is relied upon to
know the topic of the content published on the website. Before
publishing any content on the website, you must first conduct keyword
research. Most appropriate for that content, it must express the published
content and be popular in search engines.
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The quality of the content helps in reaching the target audience and
influencing the ranking in search engines. Therefore, you must write
attractive and organized content that provides the target customers with
Frequent content | the information they are looking for. It is preferable to write the content
updates in a narrating (story) way because it is the most attractive to them and
makes them feel that you are directing the conversation to them and not
to the engines. Searching, updating information will indicate to visitors
the importance and reliability of the information.
Multimedia can be a powerful and unique way to attract more visitors
and build brand awareness. Since different segments of your target
Multimedia presence | market may require different marketing tactics, you may find that you
have to combine social media with TV and print to reach as many
audiences as possible. Potential customers.
It is difficult to write content without explanatory and marketing content.
It is necessary for each website to have distinctive content that describes
Content difficulty | the work and goals of the entity to which the website belongs. The
content must also be useful and understandable for the visitor to
understand.
Errors in the text | The more errors there are, the lower the site's ranking.
Use links from trustworthy sites that are closely related to the content
you are providing, or links to other articles that support your article, or
links to e-books that comprehensively discuss the topic in a way that
readers can use, or a link to a video that explains in a simplified way,
but do not overwhelm the target audience with too many links and
distract them between On your site and other sites, make sure that the
links you place work well and are clickable to provide a good experience
for the user. It is preferable to write the information that the reader is
likely to find when he clicks on the link, because it increases the
probability of clicking, and do not forget when creating the link to make
it open. In a new window and not in the same window so as not to
exhaust him by moving between your site and other sites.
Source: Structured by the author based on data [20-21-22].

Links within content

Among the main content elements of the organization that influence the
improvement and ranking of the website, effectiveness is ensured through the use of
a set of elements suggested according to the direction of the organization, however
in addition to the content elements that influence the ranking

Tips for writing website content:

e Make sure that the content is clear, simple and easy as this will attract the
target audience without hesitation.

e Make the site content distinctive and compatible with search engine
algorithms.

e Professionally designed content ensures leadership and appearance in the first
results of the search engine.

e Use language appropriate for the audience.

e Show the words you want to focus on by changing their font or color.
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e Use emojis instead of text, as this adds interesting variety to web content

e Speak in the plural form to express company, as that is more beautiful and
elegant.

e Make paragraph headings clear and avoid allusion.

e When adding important images, express them in short sentences.

e |f advertising offers and campaigns are present on your site, make their
language simple and clear.

e Make the subpage titles eye-catching so that the customer wants to enter and
browse them.

e Do not exaggerate the content, keep it realistic.

e When writing, imagine the customer in front of you and talk to him. This is a
method that helps in writing better and more effectively.

e Using narration and realistic stories to touch the audience.

e  Use titles that help you appear on search engines.

e Design customer reviews and testimonials in the form of tweets that attract
the customer.

e Analyze customers, identify their strengths and weaknesses, and use them to
build your project better.

e Address the audience in an appropriate and respectful manner to gain their
trust and always strive to act on their proposed ideas [21].

How to write website content:

Strong website content is an important part of your marketing strategy. You don't
have to be a famous author to create engaging and compelling copy for your
organization. All you have to do is follow some basic web best practices.

1. Setting goals: Knowing the ultimate goal from the beginning helps to formulate
attractive content, including some of the questions you ask when setting the content
goal.

e What action do you want the reader to take?

e Should they sign up for a newsletter, purchase a product, or simply share content?

e Do you aim to establish the brand as an authority in the business?
e Create in-depth, research-backed articles.

By answering these questions, you can create a clear content roadmap while
ensuring it aligns with broad business goals.

2. ldentify the audience: It is much easier to write specific content for specific
individuals than for a general audience. You need to know the target audience,
because this allows determining the best ways to communicate with them and
persuade them to make purchases.
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3. Research competitors’ content: It is a good step to research competitors’
websites to find out the type of content they publish, to know the formats they use,
the topics they cover, and the number of times they publish, which helps formulate
a content strategy and conduct a comprehensive analysis of competitors’ content in
identifying gaps in the own strategy. , inspiring new content ideas, and helping to
understand what resonates with the target audience.

4. Attract readers from the first line: Just as a good book draws you in from the
first sentence, web content needs to grab readers' attention immediately, so they don't
give up the page. Strong, bold content can spark interest and encourage readers to
continue [22].

5. Make the content parsable: How you present your content is important, as
people read online differently than they do with physical text. Most people browse
rather than read, so, you should include subheadings, short sentences, paragraphs,
and spaces between paragraphs to ensure Ease of text analysis.

6. Help readers navigate: Ease of helping readers navigate the website is
essential to creating a positive user experience, so, make sure to include links within
the content, which point to relevant pages on the website, which helps with search
engine optimization on Appearing in search results is a good way to direct readers
towards more content that matches their interests. These internal links not only
provide additional value to the reader, but encourage readers to spend more time on
the website exploring these related pages.

7. Talk to readers like you would to a friend: Create a connection between the
brand and readers, to make the content more personal and help build trust [25].

8. Use clear language that is easy to understand: Make the website content
simple, so that readers do not get frustrated or confused. If you use simple language
then readers will understand what you are saying better. This applies to content
related to products and their benefits. Make sure to use short sentences to
communicate the message clearly.

9. Proofread to detect errors: Website content should not contain any spelling
or grammatical errors, as careless errors can turn away potential customers.

10. Encourage readers to act: Your website content should encourage some type
of action. Perhaps you want visitors to make purchases, subscribe to your blog, or
join your mailing list, and by including a clear statement using words like “join” or
“Register,” “Receive a call,” or “Sign up” can help get this action started.

11. Show social proof: Including some social proof can back up the statements
you make about products. This mostly applies to the copy you write for the
homepage and landing pages.
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12. Add visual images: Individuals remember what they see more than what they
read. Adding visual assets (charts, videos, etc.) helps individuals better understand,
remember, and interact with content. For example, an infographic can simplify a
complex process, and a drawing can A graphic can depict data trends, and a video
can explain how a product works more clearly than text alone.

13. SEO: While focusing on readers, it is equally important to optimize content
for search engines, as this helps ensure content is discovered on search engine results
pages and drives more traffic.

14. Update content regularly: To keep content relevant, accurate and valuable,
it must be updated regularly. The digital world is constantly evolving, and content
must reflect the latest information and trends [26].

The main content elements that ensure the effectiveness of content for
organizations' websites are considered and organized. The impact of content on the
site's ranking is also discussed, ensuring importance and high position in the site's
search engines. Website content information should be reliable by topic and
navigation should be convenient based on Analyze competitors and characterize the
quality of website development and creation. For a website to be effective, it must
contain interesting and high-quality content, work quickly across different devices,
be secure, and support all the innovative tools and methods of digital technologies
[27].

100 www.ababneh net



J\ ABABNEH
CHAPTER 7

Modern conditions of managing an e-marketing business require owners and
managers of organizations to develop websites. One of the most popular ways to
organize website performance is the trend of search engine optimization techniques,
which regularly check website performance metrics, so that the website is faster,
easier to crawl and more understandable by search engines. Search, paying special
attention to loading speed and its impact on user interaction, in addition to mobile
indexing and user experience signals, as this trend is important for any organization
to ensure the performance and accessibility of the website, improving the technical
aspects of the website to increase the ranking of its pages in search engines, in
addition to To loyalty and admiration for the organization's brand, website owners
can build a lasting relationship with their audience In terms of visitors' loyalty and
admiration for the organization's brand, website owners can create lasting
relationships with the audience to effectively navigate the competitive digital
landscape by prioritizing search engine optimization techniques that improve
Website efficiency and increased user experience standards [1].

The concept of technical search engine optimization is to ensure that web pages
are accessible and easy to understand by crawlers so that they can accurately index
them in search engine results pages. This helps increase organic rankings, as it
allows search engines to quickly identify the content on the page and evaluate its
relevance compared to... In addition, when implemented correctly, technical SEO
provides users with a better experience, faster loading times, fewer errors, and easier
navigation, all of which contribute to a higher ranking on search engine results
pages. Search is part of internal on-page SEO, which focuses on optimizing elements
on a website in order to get higher rankings. It is the opposite of external off-page
SEO, which is about creating exposure for a website through other channels [2].

Technical SEO: It is the process of ensuring that the website meets the technical
requirements of search engines, such as finding, reading and understanding the
website, to improve the structure and performance of the website, including
analyzing the website from a technical perspective, identifying the technical aspects
of errors in the website and working on Fix it so that the website is easier to crawl
and index, which helps improve the site's ranking at the top of search results pages.

The importance of technical search engine optimization: Technical search
engine optimization is crucial for several reasons, all of which contribute to the
overall success of the website and its appearance in search engine results. Among
some of the reasons why technical search engine optimization is important.
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1. Optimize crawling and indexing: Proper technical optimization ensures
search engine robots easily crawl and index website content, and also helps search
engines know the structure of each page and its importance.

2. Better user experience: Many technical SEO elements directly affect the user
experience, such as page loading speed and responsiveness to mobile devices. A
positive user experience also leads to lower bounce rates and increased engagement,
which are favorable signals for search engines.

3. Higher search engine rankings: Search engines take technical factors into
consideration when determining a website's ranking. A well-optimized website is
more likely to rank higher in search results, resulting in increased visibility and
increased organic traffic.

4. Prevent Duplicate Content: Technical SEO techniques, such as converting
content to organic content, help prevent issues related to duplicate content. Search
engines prefer unique content, and avoiding duplication ensures that the page is
properly indexed and ranked.

5. Structured data and rich snippets: Using structured data (schema markup)
can improve the appearance of search results by providing additional information
about the content, resulting in rich snippets, and increasing click-through rates.

6. Website security: Implementing security measures, such as using HTTPS, not
only protects user data, but is also considered a ranking factor by search engines,
and secure websites are more likely to gain the trust of users and search engines.

7. Optimal website title structure: Clear and descriptive website titles make it
easier for users and search engines to understand page content. This clarity
contributes to improved rankings and improved user experience.

8. Easy website navigation: The organized structure and navigation of the
website enhances the user experience and helps search engines understand the
hierarchy and relationships between different pages. This can contribute to
improving the ranking for relevant keywords.

9. Adapt to algorithm changes: Search engines update their algorithms
frequently, and technical SEO practices help a website adapt. Technically sound
sites are better equipped to handle algorithm changes and maintain or improve their
rankings.

10. Competitive Advantage: Websites that invest in technical SEO gain a
competitive advantage. An optimized site is more likely to attract and retain users,
resulting in better search engine ranking performance than competitors who neglect
technical aspects.
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11. Improve conversion rates: A fast, optimized website with a positive user
experience is more likely to convert visitors into customers or achieve other
desirable goals.

12. Better Analytical Insights: SEO practices help technology set up accurate
tracking and analytics, providing valuable insights into user behavior and website
performance [3].

Benefits of technical search engine optimization

Technical SEO offers several benefits that collectively contribute to the success
and overall performance of a website in search engine results:

1. It affects the actions and decisions of website visitors.
2. Improve conversion rates.
. Increase leads and sales
. Maximize the ROI of SEO as a digital marketing strategy
. Improving the performance and speed of the site
. Higher rankings in search engines
. Increase organic traffic
. Improved user experience

Technical SEO vs. Internal vs. External Optimization

1. Technical SEO is designed to maintain the technical integrity of a website.

2. Internal SEO includes keyword research and content efforts.

3. External SEO involves activities, such as link building and digital PR, that aim to boost
external authority signals pointing to a website.

Technical SEO focuses on code-level deployment of a website in order to improve
crawlability, allowing content to be indexed faster and more comprehensively.
Technical SEO elements overlap with internal optimization. For example, an in-
house SEO specialist examines web pages. Make changes to metadata elements,
such as title tags, titles, and meta descriptions, based on keyword research. The SEO
technician then focuses on actual code errors related to the metadata. This includes
issues like long page titles or missing meta descriptions without Having the task of
writing or creating metadata for each item, another area of overlap is internal linking.
Inbound SEO focuses on adding internal links strategically to boost link rights for
specific pages. Conversely, technical SEO deals with internal links from a broader
perspective, focusing on code errors and the overall architecture of a website's links.
Technical search engines perform a comprehensive crawl of the website to identify
broken links and provide recommendations for resolving them. Unlike inbound
SEOQ, technical SEO is less concerned with the specific anchor text of individual
links and prioritizes the overall health of a website's link structure.

Technical SEO and external optimization are distinct practices, attracting
different skills. While they generally operate at opposite ends of the SEO spectrum,
there is some overlap, especially in link auditing. In the past, this involved link
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profile evaluation. Back searches for harmful links and disavows them to avoid
penalties. Link auditing has shifted to a more positive approach, focusing on
evaluating your links and competitors' links for best-in-class examples, and after this
analysis conclusions are drawn [4].
Technical optimization of search engines
e Focuses on the technical aspects of the website and improving the code level.
e Aims to enhance website crawlability and overall technical health.
e Addresses issues such as metadata errors, broken links, and website structure.
Internal search engine optimization
e Itis about improving the content and elements of individual web pages.
e Includes keyword research, content publishing, and metadata optimization.
e Examines on-page parameters such as page titles and internal links.
External SEO:
e Focuses on building external signals and authority for the website.
e Referred to as digital PR, it seeks to enhance a website's reputation.
e Build links, promote content, and get editorial coverage to improve rankings.
The main components of technical SEO

Figure 22. Technical SEO audit basics
Source: Compiled by the author on the basis of data [4-5].

1. Choosing a domain/domain: It is the address that individuals type in to access
a website, such as ababneh.net. The website’s domain affects the ability of
individuals to find you through search and provides a consistent way to locate the
website. When you select a preferred domain, you tell search engines what If you
prefer to display the with-www or non-www version of your website in search
results, for example, you can select www.ababneh.net instead of ababneh.net, which
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tells search engines to prioritize the www version of your site and redirect all users
to Otherwise, search engines will treat these two versions as two separate sites,
resulting in dispersed SEO value.

2. SSL Certificates: Website security is a critical aspect of technical SEO, as it
directly affects user trust and search engine rankings. Secure Socket Layer (SSL)
creates a layer of protection between the web server and browser, making the website
Secure, when a user submits information to the website, such as payment or contact
information, this information is less likely to be compromised because you have a
secure socket layer (SSL) to protect it. Implementing HTTPS encryption and
regularly updating software and plugins can implement security measures. Powerful
in protecting a website from malware, hacking attempts, and data breaches, a secure
website instills trust in users and search engines, which contributes to improved
rankings and reputation.

3. Page Speed: Page speed is a critical factor in technical SEO, as it directly
affects user experience and search engine rankings. A website loading slowly can
lead to high bounce rates, low conversions, and lower rankings. Improving the speed
of a website can Your web by minimizing CSS and JavaScript files, enabling
browser caching, and using a content delivery network can dramatically improve
page load times and enhance user engagement [6].

4. Crawlability: It is the foundation of technical SEO. It allows search engines to
discover and index website content efficiently. A well-organized website with a
clear hierarchy and optimized navigation ensures search engine crawlers can easily
traverse pages, identifying and understanding their relevance to specific search
queries, while Here are some elements related to crawlability in technical SEO:

e Creating an XML sitemap: It is a carefully designed file that indexes the pages of the
website, which ensures that search engines can easily discover and index them, in addition to
facilitating the discovery and examination of pages more efficiently, as search engines provide a
coherent blueprint for the structure of the website. It is important that Google Every important
page on a website is indexed. However, it is not uncommon for certain pages to become isolated
due to a lack of internal links. This is where the strategic benefit of a sitemap becomes clear, as it
speeds up the content discovery process, ensuring that no page lingers. Value goes unnoticed.

e Maximizing crawl budget: It is the number of pages that search engines will crawl. There
are billions of websites in the world, and search engines have limited resources, and they cannot
check every website individually every day. So, it has to prioritize what to scan and when. So the
crawl budget is the limit set by search engines on the number of pages they will scan on a website.
For example, a website with 10,000 pages and frequent content updates may be scanned daily, but
It is still limited by the spider's time and resources. Let's say Google crawls 500 of your pages per
day, it will take 20 days to scan the entire website. However, if Google's crawl budget for this
website is 1000 pages per day, it will take half the time Poor quality content or broken links can
slow down the crawling process, which may require assistance.
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o Website structure: Website structure plays a crucial role in crawlability, as it is the extent
to which the pages on a website are organized and interconnected. A well-organized website is not
only crucial to the user experience, but also to search engine optimization, as it includes all aspects
of structure. Website hierarchy, including how related content is grouped, and how different pages
relate to each other. Having a clear, cohesive, and intuitive website structure is essential to ensuring
that the website can be used by individuals and easily accessible by search engines. Search engines
also help People can easily find what they are looking for on the website. [6].

e Optimize website address structure: Website address structure refers to how the user's
website addresses are structured, which can be determined by the website structure. To illustrate,
addresses can contain subdirectories, such as blog.hubspot.com, or subfolders, such as hubspot.
.com/blog, which indicates where the website address leads, whether you use subdomains or
subdirectories in the website address. What's important is that these rules follow a uniform
structure, which means you shouldn't switch between blog.yourwebsite.com and yourwebsite.
.com/blogs On different pages, create a roadmap, apply it to the title naming structure and stick to
it. Some additional tips on how to write website titles:

— Use lowercase letters.

—  Use dashes to separate words.

— Keep titles short and descriptive.

— Avoid using unnecessary letters or words (including prepositions).

— Include targeted keywords.

Once you have your website title structure ready, you will send a list of titles for your important
pages to search engines in the form of an XML sitemap. Doing this gives the bots additional
context about the website so they don't have to discover it while crawling.

e robots.txt file: It is a file that is created on the main folder of the website, which in turn
directs robots and search spiders to the important pages on the website or the pages that will be
archived. This file tells the search spiders that these pages are the most important on the website
and are the ones that will be archived. It also keeps them away from unimportant pages that search
spiders should not archive and display on their search engines.

e Adding navigation menu paths: It is a part of the website that provides the visitor with easy
navigation between the sections of the site, and contains a group of organized, important and useful
links that the visitor is likely to be interested in seeing the content they lead to, and is usually listed
at the top of the site pages before the main content of the page on A bar format that includes
buttons, each of which takes the visitor to a specific important page when clicked. They are not
only used by site visitors, but are also used by search robots.

e Using pagination: It is a code that tells search engines when pages with distinct titles are
linked to each other. Pagination improves the quality of site usability, and makes it easier for users
to understand information if it contains a large number of products and categories. It also improves
loading speed and measurement. Internet speed, also used to make it easier for search robots to
discover and crawl these pages.

e Checking SEO log files: Log file analysis involves reviewing data stored by a website's
servers in the form of log files, which record every request made to the site. This process is an
essential part of technical SEO. It involves the process of examining server log files to gain insights
into how search engine robots interact with a website. When a search engine scans a website, it
records activity in server log files, which can provide valuable information about how the site is
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scanned, and analyze the duration of its visits. Monitoring the scanning budget allocated to the
site, in addition, can help identify scanning errors, such as broken links or pages returning a 404
error, and ensure that search engine robots are able to access and scan all important pages on the
site, through the use of file analysis. History To optimize a website for search engines, SEO
professionals can help ensure a site is easily discoverable by search engines and improve its
visibility and ranking in search results [7].

4. Indexability: Once a website becomes crawlable, it must be indexed by search
engines to appear in search results. Indexing refers to the process by which search
engines store and organize website content in their databases, making it available to
users through queries. Search. Proper indexing is crucial to ensuring that your
website appears when users search for relevant keywords and phrases. Key factors
that affect indexing include:

e Unblock search bots from accessing pages: Bots are small software applications that appear
on websites and follow the links on them to collect information about the website. This information
is then added to search engine databases. If you are wondering why search engines use such
Robots, it is how websites are identified, which can provide information related to the keywords
that users are searching for. You must ensure that robots are sent to the favorite pages and that
they can access them freely. Google's robots.txt test will give a list of disallowed pages. You can
use the scanning tool in Google Search Console to determine the reason for blocked pages.

e Removing duplicate content: The main goal of content marketing is to make it unique,
improved, and valuable. Duplicate content is the text found in several titles. Duplicate content is
often the result of unconscious actions resulting from a lack of sufficient knowledge of the subject.
There are two types of duplicate content within a website. Single or across multiple domains,
duplicate content confuses search robots and negatively impacts user indexability.

e Review user redirects: Properly managing redirects and rankings is essential to avoid
duplicate content issues, which can negatively impact a website's ranking. Redirects allow users
and search engines to be redirected from one website address to another, while Taxonomies help
search engines determine the preferred version of a page when multiple versions exist. By
implementing redirects and taxonomies correctly, you can ensure that search engines are indexing
and ranking the correct version of your content, preventing duplicate content penalties.

e  Check the site’s mobile responsiveness: With the increasing prevalence of mobile devices,
having a mobile-friendly website is no longer an option but a necessity. Search engines prioritize
websites that provide a seamless user experience on mobile devices, ensuring that content is easy
to access and read on phones. Smartphones and tablets. Implementing responsive design or
creating a mobile-specific site can significantly improve the usability of a website on mobile
devices. Mobile-friendly websites not only provide a better user experience, but they also receive
a ranking boost from search engines. search.

e Repairing Hypertext Protocol (HTTP) errors: These are three-digit numbers that indicate
the status of a request made by a client to a server. These codes are used to communicate problems
or errors encountered while processing requests and responses between web servers and clients,
such as browsers or APIs. Understanding these codes is important for website owners because they
can help diagnose issues with websites, API endpoints, or cloud services. HTTP errors can hinder
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the work of search bots by blocking them from important content on a user's site. Therefore, it is
important to address these errors quickly and accurately.

Table 12
Brief explanation of HTTP errors

301 | Permanent redirection is used to 302 | Temporary redirection is used to
permanently send visitor traffic temporarily send visitor traffic from
from one address to another. one address to another.

403 | This error occurs when you reach 404 | Error pages tell users that the page they
a page that you are not authorized requested does not exist, -either
to access. because it was removed or they typed

the wrong address.

405 | This error occurs when you 500 | This error occurs when an unexpected
access a page incorrectly, for problem occurs that prevents it from
example if the page requests executing the request
content with a GET command,
while the site originally expects it
to request it with a POST
command.

502 | Thiserror occurs when the server, 503 | This error occurs when the server
acting as a gateway or proxy, response is not available and this
receives an invalid response from indicates that the server is not ready to
the main server. handle the request.

504 | Thiserror occurs when the server cannot receive the timely response from the main server
that it needs to complete the request.

Source: Compiled by the author on the basis of data [8-9].

5. Ranking/Ranking Checklist: Ranking your pages includes some of the on-
page and off-page elements that we mentioned earlier but from a technical
perspective.

e Internal and external linking: Links help search robots understand where a
page is in the overall outline of a query and provide context for how that page should
be ranked. Links direct search robots and users to relevant content and convey the
importance of a page. Links improve crawling, indexing, and ranking ability.

e Quality of backlinks: These are links from other sites that return to your site,
as they give you a vote of confidence for the website. They tell the search robots that
the external site A, that its page is of high quality and worth crawling, and as these
votes accumulate, the search robots notice the website and deal with it. To be more
credible, the quality of backlinks matters a lot, and while links from low-quality sites
hurt rankings, there are many ways to get high-quality backlinks to a website, such
as connecting with relevant publications and providing useful content that other sites
will want to link to.

e Content Collections: A collection of pages and posts that focus on a particular
topic. They link to related content so that search robots can easily find, crawl and
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index all the pages you have on a particular topic. They serve as a self-promotion
tool to show search engines how much you know. With a topic, so the website is
more likely to rank as a reference for any related search query.

6. Clickability Checklist: Although click-through rate has to do with searcher
behavior, there are things that can be done to improve the clickability of search
results, although meta descriptions and page titles that contain keywords affect CTR,
we will focus on the technical elements, as ranking and CTR go hand in hand,
searchers want immediate answers, the more visible the results are on the search
results page, the more likely they are to get a click through.

Structured data: Structured data, known as schema markup, is an effective tool to
enhance a website's visibility and provide users with rich segments in search results.
By implementing structured data, search engines can be provided with detailed
information about a website's content, such as product information, event details, or
Reviews, which may lead to more useful and interactive search results and increased
click-through rates.

e Content quality: While technical search engine optimization focuses on the
technical aspects of a website, content quality remains of paramount importance.
Search engines prioritize websites that provide high-quality, informative, and
relevant content that satisfies users’ search intent. Creating compelling, engaging
content is important. Resonating with your target audience is essential to improving
a website's ranking and attracting organic traffic.

e Ongoing monitoring and maintenance: Technically, SEO is an ongoing
process that requires constant monitoring and maintenance to ensure that the website
remains optimized and in line with evolving search engine algorithms. Regularly
reviewing website performance, addressing technical issues promptly, and staying
up to date with the latest industry trends and best practices is important. Essential
for maintaining a healthy SEO foundation from a technical standpoint [10].

In the scientific literature on website optimization, there is no single way to
present how optimization is organized for each website individually. There is a
general concept based on goals. In order to achieve these goals, different sets of tools
are used depending on the type of activity and characteristics of the organization,
and based on critical analysis. For scientific research and work in the field of website
rankings, the author has developed a classification of the main elements that
negatively affect the technical SEO of an organization's website. This can negatively
affect the ranking of the company's website, as shown in the figure 23,
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Figure 23. Technical SEO problems
Source: Compiled by the author on the basis of data [11-12].

1. Duplicate content: It is content that appears in more than one place on the
Internet, that is, on different websites. If you publish private content in more than
one place, it is considered duplicate content, if you copy someone else’s content on
your site, or if they publish Your content on their site, this is also considered
duplicate content. Search engines can have difficulty determining which content is
more relevant to the search query when the content is similar. The goal of search
engines is to provide the best results to users when searching for a specific term.

2. Poor mobile experience: If a website offers a poor user experience on
smartphones and tablets and is slow to load on mobile devices, it is likely to alienate
visitors, which increases the bounce rate of the website. It is important to ensure that
the website is light and loads quickly, as this is important on mobile devices.
Responsive design is when a website displays automatically and appropriately for
both mobile devices and desktops provides a device-specific experience, but the
content is the same for all users.

3. Suspicious links: These are links that raise suspicion or pose a risk to digital
security. These links may contain malicious content such as malware, or be used for
phishing, with the aim of stealing personal or financial information. Some suspicious
links include misleading in the title or Directing users to fake pages that imitate
popular sites with the aim of defrauding them, using links in illegal ways to
manipulate the numbers and ranking of results on the search page, creating web
pages that contain little or almost no content or contain inauthentic content (copied
from other sites), forging content (so that Web indexing robots are shown content
different from that shown to users), hidden text and links. Search engines do their
best to discourage this practice.
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4. Poor navigation: If visitors come to the website, and they cannot navigate
easily because the navigation is poorly set up, they will not interact with the website.
If the website is neither relevant nor useful to visitors, it will not rank in search
engines, because search engines Displays the most relevant resources to its users.

5. Unoptimized images: Images are an important element of website design, but
they can also slow down page loading and affect search engine rankings. To optimize
images for technical search engines, you need to compress images to reduce file size.
Use descriptive file names and alt text. Use responsive images to ensure images
display correctly on all devices [12].

6. Incorrect redirection: Sometimes it requires moving the web page or the
entire website to a different address and according to Google, redirection is the best
way to ensure that users and search engines are directed to the correct page, if you
rebuild the website without hiring an optimization company with reputable search
engines, there is a high possibility that the links and addresses of the old website are
not set up properly to connect to the new website. The website administrator should
set up 301 redirects from the old pages to the new pages, to help users find the
website pages. Old and ensuring that these pages pass links back to the current
website. Google's Webmaster Tools make it easier to find 404 errors, so they can be
redirected to more relevant pages on larger sites. This is a tedious but useful task.

7. Untidy website titles: Sometimes, content management systems and blogging
platforms create strange titles for new content. Such untidy titles may harm trust and
credibility with search engines and users, leading to lower click-through rates. Clean
up these untidy titles. Rank to include a keyword that explains the content of the
page. Make sure you set up proper 301 redirects for old URLs. Search engine
friendly titles contain keywords and are easy to read and understand for both search
engines and users.

8. Pages load slowly: Page speed is important not only for improving user
experience but also for achieving a good ranking in search engine results. If a
website contains many elements, such as images and videos, make sure to optimize
it as much as possible in terms of speed, with Chances are your web hosting service
is part of the speed issue you're experiencing.

9. Avoid Flash and Pop-ups: Flash content is not supported on most mobile
devices and can significantly detract from the user experience by causing viewing
issues. Likewise, intrusive pop-ups can be a problem on mobile devices, often
leading to inappropriate clicks. Intentional and high bounce rates, which can
negatively impact your SEO, there are technologies such as HTML 5, CSS 3 and
JavaScript that can be used instead, and if you need animation consider using a video
[13-14].
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Skills and qualities that a technical search engine optimizer need

e Web technical expertise: Proficiency in knowing and improving website code, structure,
and architecture.

e Proficiency in audit techniques: If the idea of spending several days on individual audits
leads to boredom, then technical SEO is not for you.

e Public awareness of compliance with HTTPS- HTTP for high-level website security.
Familiarity with structured data.

e General understanding of user experience and its relationship to search engine
optimization.

e Analytical thinking: the ability to analyze data and identify technical problems.

e Problem-solving skills: Ability to diagnose and solve complex technical challenges.

e Strong Communication: Skill in communicating technical issues and recommendations to
non-technical team members.

e General data analysis: Proficiency in analyzing data and using spreadsheets to extract
insights.

Technical SEO plays a vital role in ensuring that your website is optimized for
search engines, providing a solid foundation for your overall SEO strategy. By
addressing technical issues, improving website performance and improving user
experience, you can improve your chances of ranking higher in search engine results.
And attract organic traffic, regular monitoring and resolving technical SEO issues
will help keep the website healthy and stay ahead of the competition [14-15].
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CHAPTER 8
- EXTERNALWEBSITEOPTIMIZATION

All organizations strive to take advantage of Internet resources and tools to
develop and expand the scope of their activities. However, organization resources,
especially websites, require regular support, maintenance and development across
multiple channels to ensure the effectiveness of marketing operations. From the
perspective of SEO elements and tools, every business needs to A website in order
to attract more viewers, the website must be visible at the front of the search results
page. Ranking higher on the search engine results page brings many benefits in terms
of increased web traffic and increased revenue.

On-page in-house SEO deals with by optimizing a website's on-page content,
structure, and meta tags, while implementing off-page SEO is more difficult because
it aims to build a website's reputation and authority through various off-page
techniques, as it requires building relationships with other websites by creating
engaging content or communicating. With individuals who run websites, this
process of building relationships is called link building, which has a significant
impact on rankings on a search engine results page [1].

The concept of external search engine optimization includes all efforts that
deal with improving a website’s ranking on search engines and go beyond the scope
of the website itself. This includes activities that occur outside the scope of the
website and contribute to enhancing fame and presence on the Internet, as it
contributes to building search engines’ confidence in the website’s pages. , and
increases the balance of digital reputation. When you obtain links from reliable and
referenced sites, it is considered a positive signal indicating the quality and reliability
of the content. Investing in external search engine optimization helps to reach a
wider audience and increase visits to the website, which enhances the chances of
converting visitors to Clients or Subscribers, The Basics in External SEO is the
beginning of building a strong web presence and positively influencing a website's
ranking in search results. In an increasingly competitive online landscape, a
comprehensive SEO strategy that includes both internal and external optimization is
essential to achieving success.

External search engine optimization: refers to a set of practices and activities
used outside the website in order to improve the website and obtain a good ranking
on the first pages of various search engines, and thus raise its level of fame. The
most important of these practices is creating external links, and sharing website
pages on... Social media sites to get people to visit the website and share content [2].

The importance of external search engine optimization: Off-page search
engine optimization is a useful way to promote a website. The value is that you build
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a great reputation among other sites, and with this reputation you can obtain a better
ranking. Google also views this matter from the aspect that the site The content you
provide is trustworthy and credible, based on others sharing the content and the many
links pointing to the website. The goal is to:

1. Itis an indicator of website quality: Search engines view websites with strong
backlinks as high-quality sites, and thus give them a higher ranking in search results.

2. It helps increase traffic to the website: Backlinks direct visitors from other
websites to your website across the web, which contributes to increasing traffic to
it.

3. Enhances website credibility: Backlinks from other relevant websites are
evidence that the website is accepted by the online community [3].

Key factors for external optimization of an organization's website

Figure 23. Key factors for external optimization of an organization's website
Source: Compiled by the author on the basis of data [4-5].

1. External links: External links are considered one of the most important factors
in improving a website’s ranking on search engines. They are links that come from
other sites to your site, especially if the sites that refer to you are sites of high
standing, but not all links are equal in value. High-quality links related to the field
of activity are considered more valuable. It is necessary to build high-quality
external links from reliable and prestigious sites to enhance the website’s ranking.
You can obtain external links by cooperating with bloggers and journalists in your
field, and participating in relevant forums and communities. And write articles on
other blogs, submit articles to directories, or even reach out to other sites and request
a connection.
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The effect of Do-Follow - No-Follow links on website ranking.

» DoFollow: refers to links that allow transfer of link strength and improve the
ranking of the linked web page in search engines.

* NoFollow: They are links that do not allow the transfer of link power and do not
affect the ranking of the linked web page in search engines. NoFollow links are
usually placed when they are linked to marketing or advertising content, or when
they are placed intentionally by the page owner because he does not want to transfer
power. for the linked page.

When a DoFollow link is created, it allows the authority of its web page to be
transferred to the page it is linking to. This means that search engines will follow
this link and consider the page it is linking to as part of the website's authority. This
means that the DoFollow link tells search engine crawlers that It must follow this
link, and that | (as a website 0 placing this link) refer to this site directly, give it
weight from a technical standpoint, and link it to my site.

Do-Follow link

<a href="nttps://example.com">Anchor Text Goes Here</a>
~ When a NoFollow link is created, it works in the same way as it links two pages, but it does not
allow authority to be transferred from the source page to the linking page. This means that search
engines will not consider the page it is linking to as part of the authority of the original site.
No-Follow link
<a href="https://example.com” rel="nofollow">Anchor Text</a>

A Nofollow link tells search engines that | have no connection to this site and |
cannot give it any weight just because it is mentioned on my site, so technically I do
not give it any value, so search engines do not track it and consider it an external
link. DoFollow links are more valuable for building site authority and improving
search engine rankings because they allow the site's authority to be transferred to the
pages they link to, while NoFollow links do not help improve search engine rankings
but can be used to drive traffic to the site and improve social interactions [7].

po

href="https : //mangoovls.com" rel="nofollow'>Mangools

C)_ - ° —x :‘g?’;»
C‘Q— r,,‘_r . : ] J.‘;}_
———— — Q. )) e
e Sl il
href="https://mangools.com'">Mangools
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Benefits of Nofollow links for search engines:

It is important to add nofollow links on web pages. Although Nofollow links do
not improve a website's page ranking on search engines, they provide other
important benefits.

e Itis used to reduce the circulation of spam and low-quality links on web pages.

e Used to point to reliable sources of information on web pages, Dofollow links are placed
only for links that are considered important to the page content.

e Useallink as an advertisement, or a link as user-generated content (such as comments),\

e All these links are not tracked by search engine crawlers.

e Itdoes not affect the PageRank algorithm, which calculates many external factors affecting
your site in external search engine optimization.

e Organic traffic: While many large sites do not track all outbound links on their sites, they
are able to send huge amounts of traffic.

e Brand exposure: Being mentioned on high-quality websites relevant to your audience is
great for increasing brand awareness.

e Build trust: Links on quality sites can build trust in the target audience. Another bonus, the
more consumers see the brand name, the more trust they will have.

e Trust can lead to following links to a website | follow is nofollow a link to your site, but
readers may value your information and link back to you with a follow link.

e Build backlinks organically: If you are link building, you can't have too many follow links
at once because it looks unnatural. You have to have both nofollow and follow to appear organic.

e Avoid outbound link penalty: If you don't follow links, you don't have to worry about
Google putting a manual action on your site to get links.

e High-quality traffic: Traffic is good, but what everyone wants is traffic that leads to sales,
so if a nofollow link leads you to leads and sales, it is a very valuable link.

Benefits of Dofollow links for search engines:

e Itis difficult, but it has greater weight in ranking the website on search engines.

e It helps reduce the number of outgoing links from web pages, making the content clearer
and making the page easier to read and browse [8].

Find out the link: Nofollow or Dofollow:

1. View page source: You can right-click on the link and choose Inspect or View
page source. The HTML page will be displayed and you can search for the link you
want to examine using Ctrl + F and search for the word nofollow or search for the
link in the text that appears. If links contain a rel=" nofollow tag, they are a No-
follow link, and if they do not include this tag, they are a Do-follow link.

2. Use link checking tools: You can use free link checking tools available online
such as semrush - MOZ. These tools allow you to examine outgoing links from a
particular site and determine whether the links are No-follow or Do-follow.

3. Use browser extensions: You can use browser extensions such as Automatic

Backlink Checker, which displays No-follow and Do-follow marks in links on the
page.
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Knowing that there are some sites that use many methods to hide No-follow links,
which makes manual scanning and reliance on tools sometimes not 100% certain.

Where to find Nofollow links:

1. On the home pages of news sites, blogs, and other websites.

2. In guest articles and comments on forums.

3. In web page content that is shared via social media.

4. In electronic advertisements and e-mail.

5. In links that come from sites that are not directly related to your field of work
or content.

Types of links:

1. Natural links: These are links that are obtained naturally through the creation
of high-quality content, where other websites want to link to and refer to them.

2. Manual links: These are links obtained through communication, partnerships,
or publishing articles and content on other websites. They are known as guest articles
or guest posts.

3. Self-generated links: These are links created by the website owner, such as
forum links or blog comments. These links are often low quality and may not provide
any value.

Link building factors:

e Topical authority: It is a measure of the trustworthiness of your website as a source of
information about a particular topic. The more high-quality and information-rich the content on
your website is, the more likely the website is to be considered a reliable source of information. It
is associated with the number of backlinks. If you You want links from websites with high
authority, that means getting a higher ranking, and to find a website's authority score, you can use
a backlink analysis tool.

e Domain Authority: It is a tool that describes the suitability of a website for a specific field
or industry. This compatibility has a direct impact on the ranking of the website by search engines.
In an attempt to evaluate the domain through automated analysis algorithms, Domain Authority is
used to compare a website Another, or knowing the strength of a site, MOZ calculates this measure
through several factors, including links that come from another website to main pages or text links
that point to a site on another site. [7-8].

This site is free to know the domain authority. You just have to enter the domain name and see
the results
B https://moz.com/domain-analysis
How to increase domain authority
* Choose a good domain name.
* Optimize the content on the page.
* Create relatable content.
* Improving the internal link structure of the website.
* Remove bad links.
» Make sure the website is mobile friendly.
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* Be an authority within your specialty.

Google considers the number of backlinks to a website as an indicator of its
quality
Google analyzes backlinks through the PageRank algorithm, which searches for
backlinks to your site and classifies them according to their quality, and accordingly
ranks your site relative to other sites. Google’s algorithm does not just count the
number of backlinks, but takes Taking into account its importance as well [9].

PageRank: It is an algorithm that arranges the appearance of pages in a search
engine. This algorithm analyzes links to obtain the ranking of results in search
engines, and measures the importance of links. The value of PageRank is between 0
and 10, meaning that a site with a PageRank of 9 is better than a site with a PageRank
of 7 and 7 is better. Out of 6...Also, every higher PageRank value is more difficult
than a lower one, so as the PageRank improves for a website, it becomes more
difficult for it to improve further.

Google engineers Larry Page and Sergey Brin developed this algorithm in 1998
and it was a breakthrough in search performance, because for the first time the search
engine evaluated the reliability of pages. The engineers themselves explained that
the PageRank system is designed to rank web spaces because the strength is constant
across pages. Algorithm Taking into account a conditionally random Internet user
who moves from one page to another by clicking on links (PageRank), the
probability that an Internet user will navigate is the PageRank algorithm, which is
calculated in the range from 0 to 10: whenever gthe higher the reliability of the page,
as shown in the figure 24.

e, e = a4l ew _sen we e = o . B e - e 0= L
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Figure 24. Algorithm for determining the ranking (PageRank) of a website
Source: Developed by the author on the basis of data [9].
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It is worth noting thatPageRank is an attempt to objectively rate pages according
to the subjective behavior of users: it is natural that the more often a page is linked,
the more useful it is for people looking for information. The algorithm also takes
into account the authority of referring sources: the higher the PageRank score of a
particular page, the more weight it will transfer to the other page it links to. On the
basis of the presented, it is worth substantiating the economic and mathematical
approach to calculating and determining PageRank, which is supposed to be
calculated on the basis of the formula, which is presented below:

PR (a)=(1-d)+d (PR(T1) 1
C(T1)+-+PR (Tn)/(Tn)) (1)
a= The page being analyzed.
Tl... Tn= Pages linked to the parsed page.
C= The number of links on the analyzed page of the site.
d= The damping factor indicating the probability that a user will
leave the page (usually 0.85).

~ Based on this formula, pages "give out" their PageRank score to other pages they
link to. For example, website A with a score of 5 cites websites B and C. Ignoring
other links that websites B and C may have, these pages receive 85% of website A's
score (score multiplied by dumping -factor), that is, 4.25 together and 2.125 each. If
website B also cites website D, website D will score 85% of 2.125, and so on.
Schematic representation of the theory of determination of the PageRank score is
shown in fig. 25.

— Wy B 0,3187S
= PR 2.1 5 <xx
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Figure 25. Schematic representation of the theory of determining the PageRank score
Source: Developed by the author on the basis of data [9-10].

The definition of the scheme proposed by the author is a very simplified
scheme that analyzes 5 pages separately from all other pages, but it explains
theoretically how the PageRank score is distributed and how important the authority
of the page linked to the site is to pass the link weight, i.e. it is a hierarchical system,
where the link is from a source with a score of 8 More attractive than a link from a
source with a score of 2. At the same time this quantity is important, the more
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outbound links on a page their weight increases, with the possibility of a website
page getting a higher pagerank than a less authoritative page if it has few links at all.
In 2000, Google added a PageRank panel to browsers to rate a website, which led to
public access to the score and artificial manipulation and modeling of the PageRank
system. Websites tried to get more links from highly ranked pages and the demand
for buying links increased to the point of creating groups. Of links, and
understanding the PageRank algorithm did not have a far-sighted approach to SEO,
because in order to get backlinks it is important not only their quantity and quality
but the context and natural relevance. Google tried to detect and stop the
manipulation of the PageRank system and close the panel in 2016 and until now
there are services that calculate PageRank score and websites offer to install a label
with this score but this is no longer relevant, the algorithm is still involved in ranking
pages but it is impossible to know the real score of the external page of the website
[11].

1. PageRank: It is the first reliability metric that changed the SEO approach in
several ways, as other SEO metrics designed to measure reliability similarly rely on
the quantity and quality of backlinks.

With the emergence of a large number of websites, increased competition and the
real need to improve websites, the role of links has become fundamental to the
ranking mechanism in Google and other search engines. Despite the fact that the
PageRank algorithm has changed and seems to have lost its importance, links have
always been and will remain one of the ranking factors. Main, in 2016 Google
analysts pointed out that the determining factors are content and links and in 2020
John Mueller confirmed that PageRank is still used in distributing positions, and
therefore working on link profiles and competent internal linking remains an SEO
priority for many. Organizations around the world seeking to optimize their website
and bring it to the top of search engines, which entails the above regularly reviewing
the structure of the organization's websites, which is related to the ability to easily
navigate between web pages and build links with an emphasis on the objectives of
websites for organizations related to reliability [12].

2. Social media presence: social media is an important factor for the external
improvement of a website, by creating pages and accounts for the brand on social
media platforms, such as Facebook, Twitter, and Instagram. By sharing valuable and
interesting content across these platforms, although social links are not directly used
in search engine ranking algorithms, they can indirectly impact a website's ranking
by increasing its visibility and increasing traffic to the website. For organizations to
attract followers, increase engagement and build brand awareness, when users
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interact with and share content, search engines may see the website as more
trustworthy, thus improving its ranking.

3. Content Marketing: Focuses on creating and writing content that is valuable and
relevant, attracts the target audience, encourages engagement, and attracts backlinks
from reliable sources, rather than directly promoting products. Content marketing
can include a variety of forms of content writing, including articles, blogs, videos,
podcasts, and research. Content is published across various channels such as
websites, social media, email, and others to achieve maximum reach and impact.
Good content is considered the basis for search engine optimization, as writing high-
quality content related to specific keywords helps improve the site’s ranking in
search results., which brings more organic traffic to the website, provides value to
users and enhances the authority of the website [13].

Types of content for external SEO:

e Blog posts: Blog articles are a popular form of content marketing that can help stores attract
traffic, establish authority and trust, and promote products. By creating high-quality blog posts
that are relevant to your target audience, you can attract links from other websites and improve
your rankings. Your store in search results.

e Infographics: They are a form of content marketing that can help stores attract links, as
infographics are visually attractive and easy to share, making them an easy and best choice for
social media and other online platforms.

e Videos: Videos are an engaging form of content marketing that can help sites increase
engagement, engagement, and promote products. By creating high-quality videos appropriate for
your target audience, you can gain customer trust and attract links from other reputable websites.

4. Online reputation management: A positive online reputation affects
maintaining search engine rankings, as a company’s reputation is a crucial element
in its strategy because it helps establish and maintain consumers’ trust in it. Online
reputation is no less important than physical reputation, as the Internet works. As a
basis for marketing. Businesses face many reputation issues, including negative
reviews, illegal activity on conservative sites, unfavorable media coverage, and
incorrect information, so they must take all necessary precautions to prevent online
reviews and comments from damaging their reputation.

Tasks for maintaining the organization's online reputation:

e Preparing high-quality text resources through reliable digital platforms.

e Use different methods to promote website content.

e Actively work with comments and prepare a positive evaluation.

e Continuously analyze search engine results for key relevant queries, study the

results, and take appropriate measures to develop and strengthen positions.

Off-site improvements include not only technical solutions, but also human elements
such as monitoring and responding to customer reviews, interacting with users on
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social media, opinions, Q&As, suggestions, and addressing negative comments in
improving a website's reputation, each of which contributes to the growth of brand
loyalty and recognition. With it [12-13].

5.Guest Post: It is writing high-quality articles on sites that are strong in terms of
domain authority. It is one of the ways to measure domain strength and starts from
zero to 100. The higher the authority of the website, the better it is to increase the
number of visitors. These articles contain a link that points to your website or store.
This method is used as one of the methods of powerful external links that help
strengthen the website and improve its ranking on various search engines, especially
Google. The domain authority of the website increases whenever you get links from
strong sites, in addition to improving your site’s ranking in many of the words you
target. The effect certainly varies from one site to another depending on the strength
of the competition, and it is possible to obtain a Guest Post for all different types of
websites and also electronic stores.

How Guest Post improves website ranking:

Guest Post is one of the effective strategies that helps improve a website's ranking
in search engine results, as it contributes to increasing page strength and increasing
the number of visits. In addition, Guest Post can also give the user a
morepersonalized search experience, as he can obtain articles. High quality content
on different topics, and the created content can be published on social media, which
in turn helps in increasing the number of shares for the website. Therefore, Guest
Post is one of the necessary tools in your SEO strategy.

Guest Post Basics:

If you are a blog owner and want to write an article online to promote your
business, you should know that there are some basics you need to do:

e Find a blog or website that accepts free Guest Post contributions.

e Itisimportant to read any blog's guidelines regarding guest post offers.

e Choose a topic that suits the blog or website you are publishing on.

e The post you are going to write about must be well written and follow all guidelines.

e Searching for blogs related to your industry or niche is a good place to start publishing an
article

e It is essential that the external link you place in the article is useful and relevant to the
article.

What are the steps needed to write Guest Post articles?

1. Choose a topic that suits the target audience, answers their questions or provides them with
new information

2. An interesting and attractive writing style must be adopted to attract readers and keep them
interested until the end.

3. You must ensure that the content is useful and relevant to the topic of the website on which
it will be published.
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4. Make sure the content is well arranged and organized and use photos and illustrations if
available.

5. It helps to rank in search engines. It is necessary for the host blogger to include a backlink
with the article. These backlinks will increase the value of the blog in the ranking of search engines,
but make sure you get a Do Follow link and it must be from a strong domain authority.

6. The benefit of continuing external search engine optimization: The benefit of external search
engine optimization comes from the fact that it constitutes a means of informing search engines of
the importance of the site in relation to other sites on the web, as every link that the site receives
from other sites represents an endorsement from those sites, and a confirmation of the type and
quality of the content, and the sources External searches break the tie between websites that have
the same quality of internal search engine optimization so that search engines can determine which
is the best and give it a better ranking in search results. [14].

Methods for external website optimization:

1. Create high-quality content: With the GuinRank tool, you can write compelling content
that competes on the first pages of Google.

2. Use keywords: Create a keyword plan for your website, and analyze the keyword in detail
through the keyword analyzer, to know the search volume, the strength of competition for the
word, and what competitors have written.

3. Competitor analysis: An important method is to monitor and analyze competitors to
determine their weaknesses and strengths and exploit them. You can also use the “comparing page”
tool to compare the pages of five competitors and analyze their sites in detail.

4. Sharing content on social media: It is an important activity to enhance the visibility of the
website and attract visitors from social media.

5. Using Google Search Console: Monitor the speed and performance of the site, know its
speed, and solve problems quickly.

6. Writing promotional articles: By writing articles for other websites and including the name
of the website in them.

Common mistakes in the external improvement process:

1. Increasing the number of external links and not focusing on the quality of
the content: Low-quality backlinks, even if they are many, will cause the website
to collapse in search engine results, which is known as “Black Tactics.” Here are
some tips that will help you in the link building process.

e Make sure to build links manually and not through programs

e  Make sure to build links with websites related to the same field as yours, or with the same
interests.

e To build links with highly credible and reliable sites

e  Guest post may help you get high-quality backlinks.

e  Monitor backlinks regularly, and delete low-quality links.

e The link must be Dofollow.

e The website must be in the same language.

e The SPAM score must be less than 7

e Take a maximum of two links from the same site.

e A maximum of 5 links should be built daily.
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e The suffix should preferably be gov—edu
e The anchor text should be different in a number of links for fear that Google will consider
you annoying and remove you from the search engine.

2. Ignoring the role of social media: social media has a role in increasing brand
awareness. Some tips to achieve this:

e Make sure to communicate with the audience in their language, in addition to responding
quickly and interacting with their comments.

e Activate the option to share your content, to ensure its popularity among the largest number
of people.

e Make sure you have a brand profile.

e Publish content regularly and without interruption for long periods.

e Topics that are popular among individuals can be exploited and linked to the content.

3. Publishing duplicate content: Some people sometimes resort to the easier
way, by publishing the same content that was previously published. Some of them
may even resort to stealing content from another site and copying it verbatim without
rephrasing it, which is what the search engine easily reveals, which results in a great
opportunity. To lose page ranking in search engine results.

4. Buying links: Some people resort to buying links through programs that enable
them to buy hundreds of links in hours, and Google immediately considers this
practice as spam and it is easy to detect.

5. Blog off-site: If you write good content, why not do it on your own website? It
IS better for you not to create your blog on other sites such as WordPress, Blogger,
and other well-known blogging sites, as managing one site is sufficient burden for
you. Do not bear the burden of managing a separate site and blog.

6. Lack of diversification in backlinks: Among the mistakes of the external
optimization strategy is relying on one type of backlinks that may lead you to a
decline in results and not the opposite, as search engines may consider this as spam,
so it is important to focus on obtaining different types of links. High quality, this
will gain you more trust with search engines.

7. Targeting wrong website addresses: You must use the website address that
matches the content or service you provide. We often see people using website
addresses to create anchor texts, but you must use specific keywords related to the
content, and do not put all the burden on it. On your home page to introduce you.
[15].

External website optimization plays an important role in rankings, as search
algorithms improve every year. They take into account a large number of factors that
affect a website in search results, and external optimization is one of the main
factors. Therefore, external optimization is not possible without internal
optimization. For the website [16].
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CHAPTER 9

It is a tool from Google that website owners can use to understand how their
websites are performing on the search engine, and to see what actions they can take
to improve the appearance of their content in search engines, in order to attract more
relevant traffic to their websites.

For anyone who owns a website and wants to get organic traffic from Google
search, Google Search Console is a must-have tool. It not only provides performance
information, but also gives specific recommendations on how to improve the
website.

This is reflected in a variety of analytics reports, including mobile usability, core
web performance indicators, link reports, and more. It allows you to submit a newer
page on your site for indexing (so that it appears faster in Google search results) as
well as a sitemap so that Google continues to read the newer pages on your site on a
regular basis. [1]. Website ranking improvement tools shown in the figure 27.

\Z

Figure 27. Website Ranking Optimization Tools
Source: Compiled by the author on the basis of data [2-3].
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1. Google Search Console: Sign in or click “Get Started Now”

Improve your
performance on o
Google Search

Google Search Console: It is one of Google’s tools that allows website owners to
monitor their site’s presence in search results. It is also a free service from Google
that helps businesses with search engine optimization. Google Search Console
provides a wealth of information, including the keywords your site ranks for, where
you rank for those keywords, how often visitors click on your result after entering
specific queries, and what other sites have linked to your material.

Who can benefit from Google Search Console

e Website administrators: To easily monitor and fix a variety of issues such as
site loading issues, server errors, security issues, malware, hacking, and more.

e Business owners: You will learn the basics of optimizing your website for
Google and other search engines, regardless of whether you use Google Search
Console yourself or have it managed for you by someone else.

e Web developers: Search Console can help you create the code and coding for
your website. It allows you to track and fix some of the most common issues that
developers face with regard to coding such as errors in structured data.

e SEO Professionals/Marketers: For anyone focused on online marketing,
Google Search Console will help you monitor your website traffic and improve your
rankings. This will allow you to make informed decisions about how to improve
your website’s appearance in Google search results.

e Bloggers: If your website has a blog, Google Search Console can be a great
tool to see the rankings of different pages, find ways to improve them, and ultimately
discover new ways to monetize your blog [4].
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2 .How to add your website to Google Search Console: Select the property type,
enter your website address, and click Continue. It is up to the individual to decide
which option to choose, but the most flexible option than the domain option is to use
the website address option. Make sure to enter the full website address. For example,
if your website is https://ababneh.net/ it should be the exact website address. You
will need to add properties if your website uses HTTP or WWW. Google offers
multiple ways to verify a website. They even recommend adding multiple methods
of security, talk to your hosting provider if you're not sure about your site’s content.

Welcome to Search Console!

To start checking, select a resource lype

Domain resource Resource with prefix in URL

- All URLS with any subdomaing (ny, wwivw, etc. )
= Al URLS with the hips of Mip protocol prefx
s DNS venficalion reqguired o1

After that, this page will appear asking you for confirmation information, choose
the method that is easiest for you and follow the prompts. Once verified, you will
have access to the console.

Confirmmation of ownaership

nuapssoaboabnohonots

1. Dorwnilaad the NHile B googiebLoLCLRYAINOLOST ¥ 7 hitmi

IO mel ther Nilee 1o This vwetonite

NASRCE READY
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Verify ownership
Dps //www. example . c«

HTML tag

1. Copy the meta tag below, and paste it into your site’'s home page. It should go In
the <head> section, before the first <body> section

wrifhed, dOnT ramove the mirta tag, even aflter vanfication succoeds

2. Clhiok \foﬂy below

Copy the meta tag: Click on the tag to copy it, to add your site to Google Search
Console, we just need a long string of characters in the content section.

3. How to connect Google Analytics with Google Search Console: It is useful
to connect your Google Analytics and Google Search Console accounts. For
example, you can retrieve your keyword data using this connection.

How to do this:

e Go to Google Analytics and log in then at the bottom of the left menu,
click on the Admin button

e Select Property Settings from the drop-down menu

e Find the "Search Console Settings" button by scrolling down.

e Now you need to click on the Add button.

Scroll down to your website, check the box, and click Save, Google Search
Console and Analytics are now integrated.

4. How to add a sitemap: You do not need to submit a sitemap to Google if you
have a small website, a sitemap is necessary for larger sites (such as e-commerce
sites with thousands of pages).

How to do it:

e You need to create a sitemap. You should already have one if you're
using WordPress and the Yoast plugin.
Go to Yoast to create a sitemap if you don't already have one. Then, e
under "General/Features”, set the XML sitemaps setting to "On™:

¥ seo XML sitemaps @

General Enable the XML sitemaps that Yoast SEO generates. See the XML sitemap, Read why XML
Sitemaps are important for your site.

earch Appearance
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o Click the See the XML Sitemap link to access your sitemap. Once your
sitemap is published on your website, you can then go to Google Search Console,
click on the Sitemaps section and select “Add your sitemap.”

Google Search Console Features
Google Search Console is a powerful tool that has a wide range of features to help
you accurately track different aspects of your website, and some of the things you
should focus on once you set up your account are these features that basically allow
you to perform an environmental audit of your website [5].
5. Overview: The Overview tab gives you a quick look at your website activity.

B huociwww.cne - Overview

When you visit your site in Google Search Console, the first thing you’ll see is
the Overview tab. This gives you an overview of the important data within Google
Search Console.

e Search Performance: How well your content is performing.
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e Coverage: How many URLs are in Google’s index.
e Experience: Page experience, core web metrics, and mobile usability.
e Enhancements: Breadcrumbs, FAQs, products, review snippets, sitelinks
search box, and non-parsable structured data.

All you have to do is click the appropriate links for each of the features you want
to see. You can also jump to these areas using the menu in the left sidebar.
Important note: If you’ve logged into Google Search Console and it looks a little
different than some of the images below, don’t panic. Google regularly makes
changes to the interface, which means the options will still be there, but sometimes
they move menu items around and make the dashboard look a little different. For
some reason, Google likes to switch things up all the time.

6. Check Website URL: Google recommends using the Website URL Check tool
sparingly because incorrect website URL parameters can negatively impact the way
the search engine crawls your website. You can check any URL on your website by
typing it into the search box at the top of the page.

Go 9'2 Search Console Q, Inspect any URL in "https://www.onehourprofessor.com/”

B nttps:/iwww.onehou... - Unparsable structured data

M Owerview

Q. URL inspection

» Performance Error

0

No issues

» Index

-~ Experience
€» Page Experience
= Core Web Vitals 2

[0 Mobile Usability

When using website address parameters, this tool will help you monitor overall
performance to make sure it doesn’t send bots in the wrong direction.

7. Performance: The Performance tab gives you a deeper look at your
performance in Google search rankings. Here you can choose between View Search
Results or Discover to get a better understanding of how your content is performing.
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Performance
- 112,243 total clicks

40K

1 /\ P \/—_\—/_\'“\/’\-—/—x\"—\—\_/—'—\-/ "\/f\\‘/\\
1 1 1 1 1 | IRFANIPS 12421 1 ) —I
G Search results 112,087 total elicks 100% EE— \ EEC >
¥ Discover 1456 total ellcks o% | _._m >

Some key things to look at on the Performance tab:
o Clicks: This is the number of clicks each page on your website received.
o Impressions: This shows you how many times the page title and blurb
below it were shown to potential visitors.
o Average Click-Through Rate: The click-through rate (CTR) shows you
how many times your website was clicked compared to others on the results page.
o Average Ad Position: You’ll also be able to see the average ad position.
For the most part, higher page positions in the rankings equate to more clicks.

Search type: Web & Dator Lost 3 months & -+ New

[+] Yotal alioks otal impressions Average CTR ] Average position

112K . . | 29.2

i //\\_ e

Qv 1022001 10/9/21 10/ 1620 1w Q73072 1w IRFAR VA

As you scroll down, you’ll see a section where you can see the most popular traffic
sources that are generating visits to your website, including:

e Top Queries

e Pages

e Countries

e Devices.
Viewing your website’s most popular pages, visitor countries, devices, etC. can be
incredibly useful for identifying landing pages that are successfully driving
conversions. The tools in this tab make it easy for you to monitor your website’s
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performance so you know how much traffic you’re getting, where it’s coming from,
and how you can leverage your best performing pages to get better results from your
marketing efforts [6-7].
8. Index: This tab allows you to view your coverage, sitemaps, and removals.
o Coverage: A report will appear that shows how Google is processing your
website. This includes any errors on the page that could potentially prevent you from

achieving a higher search engine ranking.
Coverage Full report >
= 0 pages with errors = 00 valid pages
300
200
100
0 = .

9/27/21 10/9/21 102121 T2 a4 11/26/21 12/8/21 12/20/21

On this page you will be able to see:
e  Valid pages of the site.
o Pages with warnings.
o Pages excluded from Google's index

[ vnlied with waenin (] Yl (7] Exetud

1 90 1.88K

[] impresaions

Pogen

® ©

127/21 10/099 1090 19/30/21 (AFARFFA 1V2a21 12/4/21 1248721

e Sitemaps: Under this tab, you will be able to see the Sitemaps that Google has
found on your website, and submit new ones. You can manage your Sitemaps using
the Sitemaps report. This will tell the search engine about any new sitemaps on your
property. You can view your sitemap submission history by opening the Sitemaps
report, here, you will also be able to view any errors that Google encountered when
analyzing your submitted Sitemaps.
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Submitting your sitemap through Google Search Console speeds up the discovery
process of your website, which means you’ll be able to rank your content faster on
Google. By submitting your content through the tool, you’ll not only have the ability
to track information about your content, but you’ll also be notified whenever there
are issues that need attention through the Sitemap report.

e Removals: Here, you have the option to view: Temporary removals, Outdated
content, or SafeSearch filtering
If you need any content removed from Google Search urgently, this is where you
can submit a request to do so.

9. Experience: This tab gives you access to the following:

o Page Experience

o Core Web Metrics

) Mobile Usability

o Page Experience: This is where you go to see if your website pages are

providing a good, safe and secure experience for your users. At a glance, you will
see what percentage of good website URLSs are on your website as well as the total
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impressions of those good website URLS.

o Core Web Vitals: Among the many page experience signals is the Core
Web Vitals report that lets you see how your website is performing, based on real-
world usage data. You’ll be able to view your stats for both mobile and desktop, and
you’ll see which website titles need improvement when you open the report.

o Mobile Usability: This tab lets you know which of your website pages
may have usability issues when viewed on a mobile device. The Mobile Usability
report identifies the different pages on your website that are not mobile friendly and
also highlights the valid pages. You will be able to quickly fix all the issues
highlighted in the report to ensure that all of your website pages are mobile friendly.
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[
o

] tmpressions

Details =

L Vatiaat lan 4.

Use the tool to review the mobile usability errors that Google has found on your
website so that you know all the issues that might be affecting the user experience
while browsing your website on a mobile device. In short, you can use this report to
get insights into whether all your pages are in line with Google’s best practices or
not.

You will be able to check issues such as:

o Font size
o Viewport settings
o Proximity to clickable elements

These are a wide range of issues that can negatively impact your website’s mobile
rankings, and ultimately push your content down on the search engine results pages.
That’s why it’s important to find and fix these errors so that you can improve your
user experience and results [7-8].

10. Optimization Tabs: The Optimizations section has multiple tabs that you
need to track. These include:

o Breadcrumbs: See what rich results Google has found on your
site.

o Products: View the rich results that have been placed on your
site and whether Google can read them or not.

o Review snippets: Get a clear picture of the rich results on your
site, and how Google reads them.

o Unparsable structured data: These are structured data items that

have basic syntax errors, meaning Google couldn’t parse or understand them.
If you need more information about these and other tabs, just click the “Learn
more” link at the bottom of each page, and you’ll find plenty of helpful resources
from Google on how to get the most out of this tool.
11. Security and manual actions: This is where you can view security issues and
manual actions.
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*Manual actions: In Google Console, the Manual actions tab is the tab where you
don’t want to see anything displayed.

URL Inspoeotion 0 No Issues detected

=] Manual aotions

el Security Insues

If your website has been penalized by Google, here is the information about the
issue. You will also receive an email notification when a manual action is taken
against one of your sites.

Some scenarios that lead to penalties:

e Your site has been hacked: You will receive a message from Google
stating that your website has been hacked by a third party. If your site has been
hacked, it will likely lower your search engine rankings.

o Unnatural or purchased links: All links to your website should be
valuable and not just for SEO purposes. The content should be related to the
topics of your website, making the links valuable to your readers. If this is not
the case, you will receive a manual action notification from Google.

e  Cloaking of content: “Cloaking” means that you intentionally show
different content to your website users than you show to Google. If you hide
something from Google using deceptive redirects, such as hiding affiliate
website addresses, this violates Google’s Webmaster Guidelines.

Other manual actions include spam and unwanted structured markup, where you
use rich snippets for various irrelevant elements on your web pages.

Security Issues: This tab will help you identify various security vulnerabilities
that your websites may have that hackers could potentially exploit. The Security
Issues report also highlights malware, unwanted software, or anything else of the
sort that has been detected on your website that could potentially harm a user’s
device.

The issues are:

o Malware

o Deceptive Pages

o Malicious Downloads

e  Code Injection
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e  Content Injection
e  Website URL Injection

Page Speed: This feature provides you with FID and FCP metrics related to the
speed of your pages across devices so you can identify slow-loading pages and
improve them.

AMP (Accelerated Mobile Pages): The AMP Test tool is one of the lesser-used
tools in Google Search Console, you can use it to check if the AMP pages you’ve
created are properly configured to appear in search results.

Improve Rich Results: If you’ve added any structured data markup to any of your
pages, before hitting publish, first check how the page displays in Google Search
using this tool [9-10].

12. Links: Here, you can see which websites link to your site, and what anchor
text they’re using. You can also see your internal links, including things like:

e How many

e Top linked pages
e Top linking sites
e Top linking text

If you’re interested in your website’s backlinks, this tool can help you gain
valuable insights. Search Console will show you all the domains that link to your
content the most. You’ll also be able to see which pages of your website have the
most links. By scrolling to the “Links” tab on the left side of the page, you can
generate a full report that includes all the data related to your website’s internal and
external links. Since links are among the most important ranking factors in Google,
this is the tab you should pay close attention to when using Google Search Console
to optimize your website.

External links Internal links

Top linked pages ¢ Top linked pages

The Links report will also provide you with your most important external website
links, as well as top anchor text to give you deeper insights into improvements you
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can make. Overall, this is probably one of the most comprehensive lists of your
website’s backlinks (as well as internal links) that you’ll find for free.
13. Settings: This tab lets you easily manage your site’s user list, as well as
verification methods and more.
Some of the things you can do here:
e Verify Ownership: Manage your site’s verification methods here.
e Users & Permissions: Manage your user list from here.
e Remove Property: This is where you can remove properties from your list.
e Change Title: Use this to move pages to a new website or domain.
e Set Press Release: Manage your site’s status as a press release.
e International Targeting Report: Prioritize countries for your search results.
¢ Indexing Crawler: Choose the primary crawler used for this website, mobile,
or desktop.

Google Search Console is a powerful tool that gives you insight into where your
content is being used online, and which pages perform best in Google’s eyes. There’s
no reason not to use Google Search Console. It’s a free tool that will help you
determine how to improve your website’s performance and get better rankings [11-
12].
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CHAPTER 10
~ WEBSITEPROMOTION

The world is witnessing continuous stages of technological and technical
development, which requires business owners to develop strategies and plans to
accomplish the tasks required to achieve the goals of the entire organization, which
prompted some parties to deal with electronic projects that are characterized by their
ability to succeed without an official headquarters on the ground. As they are based
on managing the necessary activities in the work from creating websites dedicated
to directing these businesses, web traffic has now become an essential part of
business operations in most industries, many professionals bear the responsibility of
creating and promoting websites to increase the visibility of their companies and
customer interactions, which will ensure an attractive design or an interesting
product for a large number of customers, however, in addition to the attractive design
and demand for products, simplicity and navigation in the pages of the website are
important for users [1].

Website promotion is a necessary requirement to control a certain position in
the market in order for the organization to become a force and a future direction in
business. Digital technologies have entered various areas of human activity, and
their use in marketing work is an integral part, which requires the introduction of
innovation, digital technologies and the transition to online work. It is difficult to
imagine the digitization of organizations' business and consolidation of their position
in the market without an organization's website. The main goal of the website is to
create a comprehensive and multifaceted support mechanism for the organization's
activities, interact with its target audience and attract new customers. The
organization's website forms the main aspects of the organization's perception,
brand, goods and services provided by the organization.

The importance of promoting the website: The website is the basis of the
organization's presence and direct representation online, as creating a website is the
main tool for influencing information on consumers, as the design of the website
depends on the success of marketing work through digital channels and the Internet,
to ensure that the organization achieves the specified strategic business goals, it is
necessary to develop and promote the website, the website is an indispensable
marketing tool for any brand at the present time, high-quality visuals and direct
content can distinguish the brand from competitors and attract more customers, it
ensures digital presence and is one of the most important digital marketing platforms
that helps increase traffic and sales.
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1. Brand Awareness: Website promotion increases the organization’s online
visibility and brand awareness among potential customers. Attractive website
promotion also improves the organization’s image among customers.

2. Increased customer engagement: Website promotion increases customer
engagement, providing more opportunities to engage with marketing campaigns and
make purchases.

3. Higher revenues: Increasing brand awareness through website promotion
helps expand the customer base, leading to more purchases and increased revenue
for the organization.

4. Professional networking: Website promotion provides more opportunities to
connect with other professionals in the same field, allowing the organization to
pursue cross-promotion, partnerships, sponsorships, or influencer marketing.

5. Improved customer retention: Increasing website visibility helps current and
former customers stay aware of the products, which helps in retaining customers
more effectively in the long run.

6. Cost-effective promotion: Compared to traditional advertising methods,
maintaining a website is cost-effective in the long run, as it allows reaching a wider
audience with less financial investment, making it an effective way to promote a
business [1-2].

How to promote a website There are many digital marketing methods that
business owners and digital marketers can use to promote their brands and products
through websites. Some of these channels are paid advertising and promotional
channels, which ensure that you get targeted results in the shortest period of time.
However, there are free online marketing tools that individuals can use to promote
and attract visits to websites.

1. Social media promotion: social media is a powerful tool for stimulating
customer engagement and brand awareness, as it allows you to promote directly to
potential customers who have similar interests. You can start by including links to
your website in all social media posts and on your profile. You can buy social media
ads, which allow customers to click through to your website.

e Develop a strong strategy that aligns with your business goals, including
identifying your target audience and the social media platforms they use.

e Create content tailored to their preferences and needs.

e Monitor competitors and incorporate successful tactics into your plan.

e Set measurable goals for each platform to evaluate performance and adjust
strategy as needed.

e Creating compelling, shareable content is key to successful social media
marketing.
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e Develop high-quality posts, images, videos, or podcasts that resonate with
your audience.

e Address their pain points, answer their questions, and inspire them with new
ideas.

e Keep your content formats diverse and ensure they add value to their lives.

e Maintaining a consistent posting schedule is essential to engaging and
retaining your audience.

e Try posting at different times of the day and week to determine when your
engagement is highest to maximize the impact of your efforts.

e Participate in conversations and discussions relevant to your industry as a way
to showcase your expertise. This helps build trust and foster long-term relationships
with potential and existing customers.

2. Content Promotion: Publish engaging, informative, shareable content that
appeals to your target audience. This can include blog posts, articles, videos, and
infographics.

e Before you create content, you need to develop a cohesive content strategy.

e Identify your target audience, their needs, and the type of content they are
likely to consume.

e Research your competitors to understand their approach and identify
opportunities where you can differentiate your brand.

e Define your content goals, whether it’s driving traffic, generating leads, or
establishing your brand as a thought leader.

e Create content that resonates with your target audience and adds value to their
lives.

e Focus on meeting their needs, answering questions, and offering practical
advice.

e Create content in different formats, such as blog posts, articles, infographics,
videos, podcasts, and e-books, to cater to different learning styles and consumption
preferences.

3. Search Engine Optimization: It is the process of optimizing a website to
increase traffic so that the website appears higher in search engine results. This
process takes some time to achieve results, but it is one of the best ways to increase
the visibility of a website. You can start optimizing a website by making sure that it
is updated and new content is published regularly. This also helps in dealing with
changing search engine algorithms. You can consider using internal links and
looking for high-performing competitors to produce better content. It is worth noting
that in the scientific literature, there is a lot of research on the main areas of search
engine optimization. However, there is no single way to identify the main elements
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and tools, which require more detailed study. Based on this and on the basis of
organized views and scientific methods, the author highlights the characteristics of

promoting search engine optimization for a website as shown in the figure 27.

Figure 27. Website Promotion Features for SEO.
Source: Compiled by the author on the basis of data [3].

e Increased confidence in products or in the organization's brand: in
modern conditions, many users do not pay attention to advertising, so there is
annoyance with this, unlike search engine optimization, with the help of its tools it
Is possible to be in the same language with the audience to see, analyze and adapt
products according to preferences.

e Ensuring a long-term result of search engine optimization: This direction
does not require constant payment of money, since the results of promotion provide
a long-term result for several months after good preparation and implementation,
which is not possible with other methods and tools of promotion.

e Increased coverage of the target audience: in practice, the user pays
attention to 15 websites that appear in the first search query results, and if the website
is ranked as high as possible, it is of course better to attract new potential customers
and increase targeted actions (purchases) from existing customers.

e Optimal cost of search engine optimization services: unlike other channels,
financial investment in search engine optimization promotion is much cheaper for
website owners, for example, if we compare the investment of financial resources in
context and in search engine optimization, the latter will be a significant gain.

e Increase targeted actions and traffic to the organization’s website: Search
engine optimization is not just about bringing users to the website, it provides an
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opportunity to activate that user to take the necessary actions to increase the rate of
targeted actions (purchase).

4. Blogging: Creating a company blog is often a good way to add new content to
the website on an ongoing basis. You can use blog posts to introduce customers to
your products, introduce them to your employees and processes, and provide useful
tips related to your industry. Consistent blogging helps improve search engines and
retain customers with new content.

e Blogging through the website is a powerful tool to promote the website and increase online
presence.

e Create high-quality content that inspires and enriches the audience to achieve many
benefits.

e Articles and blogs help attract the attention of readers and direct them to the website.

e Allows for sharing expertise in the field and enhances the reputation as a reliable source.

e If visitors are directed correctly through blogging content, this will increase the conversion
rate and increase the number of potential customers who respond to the products.

e Blogging is not just a means of disseminating information, but a powerful tool to
communicate with the audience and build an interactive relationship based on values and trust.
[4].

5. Paid advertising: It is a tool to attract visitors and convert them into potential
or permanent customers, due to its great impact in achieving the goals of individuals
and companies, whether in increasing sales or enhancing brand awareness and other
marketing goals, which includes paying search engines or popular websites to host
text or image ads, and these ads then appear at the top of search results or on the
margins of web pages, when purchasing billboard ads, you can often choose the pay-
per-impression model or the pay-per-click model.

e Pay-per-click: The ad involves paying each time a visitor clicks on the ad, the pay-per-
click advertising process is usually an automated bidding process in real time, where the highest
bidder gets the highest position on the publisher's web page (site or channel owner).

e Pay-per-impression: Pay-per-impression advertising involves paying a fixed fee every time
the ad is displayed a thousand times, compared to pay-per-click, when launching this type of
campaign you can know what you will pay for every thousand impressions. The downside is that
the ad cannot be guaranteed to be displayed to individuals who are actively searching for
information related to what you offer.

e Display advertising: Display ads are visual elements placed on third-party websites, usually
in the form of an image, text, or banner and displayed at the top, sides, or bottom of an advertiser’s
web page.

6. Organize email or SMS campaigns: An effective way to drive traffic to a
website, by collecting email addresses and phone numbers from potential customers
on social media or through landing pages and then adding their information to a

mailing list, you can then create automated messages that encourage recipients to
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visit the website and make purchases, this allows you to reach customers directly
with targeted messages that suit their interests [5].

e Build a high-quality email list.

e Avoid purchasing email lists as they often result in low-quality leads and can damage the
sender’s reputation.

e Segment your email list into segments such as demographics, behavior, and interests,
sending targeted and relevant content to each recipient.

e Design engaging email campaigns with your target audience in mind.

e Make sure your emails are visually appealing and easy to read on all devices.

¢ Include attention-grabbing headlines and clear calls to action.

e Send email campaigns at optimal times for email marketing success.

e Send campaigns at different times of the day and week to determine when your subscribers
are most engaged.

7. Guest bloggers: If you already have a business blog, it may be worth
considering guest writers. Try to find well-known professionals in the business or
prominent influencers to write for you. These professionals can attract large
audiences to the website. They may promote their business through their social
media channels. This can help increase brand visibility and website traffic, which
contributes to SEO strategies. 8. Submit your site to online directories and listings:
There are a number of listing sites that direct customers to local businesses and allow
them to leave reviews. Add your company to these sites to provide links to your
website. This can help raise the profile of the company, especially among customers
near you. There are sites that focus on providing directories for specific products.
Look for online directories that cater to your business and consider submitting your
information to them. 9. Draft a press release: Local media outlets may be able to
help promote your company and website. When your company launches a new
website, launches a new product, or holds an event, consider drafting a press release
and submitting it to local media outlets. Make sure all press releases include website
information so potential customers can learn more about the products.

10. Monitor and analyze website traffic: Track website traffic, identify popular
content, and understand audience behavior. Use this information to further improve
your website and promotional efforts.

e Analyze the total number of unique visitors, users, and page views to determine overall
engagement levels and campaign effectiveness.

e Identify the channels that drive the most traffic, such as organic search, paid search, social
media, direct, or referral.

e Bounce rate, the percentage of visitors who leave your website after viewing just one page.

e Measure the percentage of visitors who complete a desired action, such as signing up for a
newsletter, downloading an e-book, or making a purchase.

e  Track specific goals achieved through your marketing efforts, such as form submissions,
newsletter signups, and e-commerce transactions.
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e Calculate the ROI of online marketing campaigns to ensure the strategy is cost-effective

and delivering the desired results.
Analytics Tools:

1. Google Analytics: A free, comprehensive tool that provides detailed insights into web traffic,
user behavior, and campaign performance, offering tracking, reporting, and visualization options.

2. Moz - SEMrush: Paid tools that help monitor and analyze a website's SEO performance,
providing valuable insights into organic search rankings, backlinks, and competitors.

3. Hotjar: A user behavior analysis tool that uses heatmaps, session recordings, and surveys to
understand how visitors interact with a website and identify areas for improvement.

Benefits of Website Promotion

1. Increase website traffic

2. Improve website position in search engine results.

3. Attract a targeted audience and increase the number of potential customers.

4. Enhance brand awareness and increase engagement.

5. Increase sales and revenue.

6. Enhance customer trust and credibility.

7. Ability to communicate with the audience and collect feedback and opinions.

8. Enhance social relationships and social networks on the Internet.

9. Provide valuable and enriching content to the audience.

10. Increasing opportunities for expansion and growth of work and business on the Internet

It is worth noting that the promotion of websites in order to ensure the
effectiveness of marketing activities of organizations, and occupying the necessary
positions in the market is relevant and necessary in modern business conditions.

However, it must be said that the website and its promotion without the use of
modern innovative technologies and the Internet is simply impossible, since the
Internet in modern society is a multifaceted world of interaction between many
individuals with different interests and needs, the organization's website performs
its tasks of positioning, increasing the share of loyal customers, identifying and
analyzing the target audience via the Internet.

In order to ensure the effectiveness of the organization's activities in the market,
when developing an organization and positioning it using a website, it is necessary
to take into account the basic elements of promotion, based on a critical analysis of
the scientific approach in this area, the author built the main elements that must be
taken into account when promoting the organization's website via the Internet,
shown in the table 13.
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Table 13
Elements to be considered when promoting the organization's website.

No Website Promotion Features of the website promotion element
Element

Define the future image of the organization, determine what
it will be like in the future, and develop plans, steps and
strategies to enable the organization to determine where we
want to go.

1. Organization Vision

The main mission of the organization: Why do we need the
2. Organization Mission | organization and its products? Characteristics of its activities
and its value to customers.

Identify target market segments and develop a competitive

3. Market Segment position for the organization within them.

The main objectives of the products and what are their
4. Customer Pain Points | objectives and value to the customer, what products does the
organization offer to customers? What is its main strategy?

A unique presentation of the features of the products, what
distinguishes them from each other, and what is the value
that satisfies the end user.

Organization
Uniqueness

Create the organization's distinctiveness and marketing
6. Organization Brand | brand and position the organization according to its strengths
(strength, quality, simplicity, etc.).

Organization The value of the organization's products to the target
Positioning audience.
Source: Compiled by the author on the basis of data [7-8].

The basic elements of the organization that must be taken into account when
promoting websites made it possible to highlight the main trends that should be
reflected in the website promotion strategy of any organization. It should be noted
that, unfortunately, not all marketers and promotion specialists take into account the
elements listed in Table 10 when developing the organization’s website. The website
in most cases is a simple source of information for the organization, and in order to
increase its effectiveness it is necessary to use various tools in the field of design,
positioning, search engine optimization and much more. When forming a website
promotion strategy, it is necessary to take into account all the main elements that
allow ensuring efficiency in the field of search engine optimization and promotion.

Website Content Promotion Methods:

e Offline promotion: It is used to provide the website address to current and
potential users and customers in a traditional business environment that is not
connected to the Internet. This is achieved by writing the name and address of the
website in traditional writing, advertising messages and written tools of the
organization, in addition to other marketing communication means. The address
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must be visible on the screen for as long as possible to attract attention and be
accessible. According to this method, the website address is advertised through the
product or packaging, with the possibility of using this simple method to encourage
customers to repurchase or revisit the organization's website to obtain more
information about the product and how to use it. It also helps in promoting the
organization's website online, which is a method often used with digital products as
it can be used to download other ready-made programs, update programs, or display
other uses for the product.
e Online promotion: It is used to help customers find the organization's
website online. Several methods can be used to promote the website online as shown
in the figure 28.

- -
v
- -

Figure 28. Ways to promote your online website.
Source: Compiled by the author on the basis of data [9-10].

1. Search engines: It is a computer program that allows customers to search for
products or information by using the usual search engines on the Internet. These
engines lead the researcher to his research goals by giving him a large number of
available alternatives, from which he chooses what suits him and suits him the most.
Most search engines offer two types of search: regular search and advanced search.
In order for the organization's address to appear in the search results, the
organization's website must be registered on the search engines [9].

Search engine ranking principles:

e Ranking the website's position according to the content: where words that
describe the nature of the site are used in a language consistent with the nature of
this site.

e Ranking the website's position based on the number of sites linked to it: the
more these sites, the higher the site's position.

¢ Ranking the website's position based on the financial payment process: Some
search engines charge financial fees for listing sites in them, and the higher the
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position, the higher the fees, but at the same time, the search results for sites that
have not paid fees appear in a lower position than the sites that pay fees.

e Ranking the website based on its popularity: Many search engines use this
basis because search engines measure the popularity of any website, based on the
number of visits to the website based on a specific search topic.

e Ranking the website according to the search language: Some search engines
sort the website in the search results list according to the search language, because
websites that contain a search language are placed at the top position [10].

2. Directories: It is a website that displays an indexed and classified list of
websites, collected, arranged and classified by a group of individuals, the
arrangement is often according to topics and sometimes according to geographical
presence, the arrangement is tree-like, so that the first page of the directory is the
main root from which the topics branch out.

3. Website address: It is an address that refers to a source on the Internet Web
by specifying its location on the network and the means of retrieving it, and this
address is in the following form: www symbols in reference to the World Wide Web
followed by a dot (.) then the domain name followed by a dot (.) and finally the
extension that specifies the top-level domain name, i.e. the location of the file desired
to be paged.

4. Link Exchange: Link exchange is an agreed-upon process between two
websites to mutually link to each other's website in order to boost their website's
search engine ranking. Link Exchange is sometimes called reciprocal linking or
backlink swapping.

5. Banner: It is a form of digital advertising used on the Internet to promote
brands or products. The banner usually consists of an image, graphics, text, or a
combination of both. It is displayed on websites, blogs, and electronic applications
to attract the attention of visitors and encourage them to interact with it. It transfers
the user to the organization's website once they click on it in order to obtain more
details about the advertised products.

Free places to promote websites: Everyone is looking to promote their website in
several different ways, but it is not possible to increase visitors to the website without
having a blog that contains valuable information that everyone is looking for.
Promoting a blog is more difficult than creating it. There are many free ways to
market your blog and increase traffic to your site. Let's get to know them and how
we can benefit from them, as shown in the figure 29.
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Source: Compiled by the author on the basis of data [11-12].

Figure 29. Ways to promote your online website

1.Facebook: It is one of the most widely used social media applications, and it is
one of the easiest ways to reach people interested in content related to your field of
expertise by creating a page and filling in all your details and keeping followers
informed about new products or events by creating a post every now and then, this
way you can gain many visits to the website in a free way, try to answer the questions
of people in the community and direct them to your website for more detailed
information.

2.Instagram: A social networking site that has a large group of users, and it is a
platform dedicated largely to images, so try to include your goal within the images
you share, you can only put the link to your website in the account’s bio, so you have
to direct people to it in direct and indirect ways.

3. LinkedIn: One of the most popular business sites, it is an ideal platform for
finding new job opportunities and advertising your own opportunities alike. Create
a page on LinkedIn and take advantage of the community on it as a social networking
site. You can use it to collaborate with clients and share trustworthy articles.
However, LinkedIn also offers a range of features to promote your website, the
services you provide, and your business profiles, with the possibility of getting
traffic if the content is excellent.

4. Twitter: It helps in sharing the latest news or events that you want your
followers to know about. To gain more readers, try to publish continuously on
Twitter instead of sharing once a month, and also try to provide useful tips to the
audience. You can also promote products to the target audience.

5. YouTube: Itis a good promotional site and the ideal place to upload video ads.
It is one of the most powerful digital marketing methods that helps increase traffic
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to the website. The more unique the videos are, the more interesting they are. You
can also turn your YouTube channel into a business, define the brand and present it
to the audience, and promote it through media opportunities

6. TikTok: Promotion is an advertising tool that you can use in the TikTok app
to help attract more people to discover videos, direct more people to the website, and
improve your chances of gaining followers, which means that the video you created
will be displayed as an ad at the time you promote it.

7. Pinterest: The most popular social network, through which visual content is
explored and shared by users, where the user adds content in organized boards that
are shared with everyone, as long as you post high-quality images with good
descriptions, marketing via Pinterest is easy, as you can shop better and increase
sales conversion performance and raise brand value.

There are a number of services and tools that allow you to control website
performance monitoring. In recent years, various services have been actively used
that provide website performance monitoring, depending on their subject, direction,
and business characteristics. Accordingly, the author has built the main tools and
services that allow website performance monitoring, taking into account the modern
requirements of the global market as shown in the table 14.

Table 14
Modern services and tools for monitoring website safety.
Service name
and monitoring Key Features of Website Monitoring Service and Tool

tool

Website monitoring service that shows its performance in real time, and
Pingdom checks performance by simulating the behavior of real visitors or users,
suitable for marketers, hosting providers and web developers.

Service that quickly checks the availability of a website on the Internet
Host-tracker and connects within a minute and allows monitoring the availability of
a website on the Internet from different locations in the world.

Monitoring service for developers and administrators In case of a
website down, website owners will know before customers, the service

Siteuptime automatically checks the website every two minutes from all over the
world.
Website performance monitoring service that checks availability over
Webopulsar

HTTP and HTTPS protocols using HEAD, GET and POST methods.
The monitoring service is automatically installed on the website, so you
Okmeter do not need to enter a line of code, because the program itself installs the
necessary plugins.

A monitoring service that is automatically installed on one website and
can automatically control 5 websites at the same time.

A service for monitoring websites, servers and databases suitable for
Monitorus scanning viruses on the website and controlling files: deletions,
downloads and changes.
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Monitor-site A comprehensive website scanning service that works in both manual
and automated modes, with automatic scanning performed every minute.
A service that monitors the operation of a website and helps to eliminate
malfunctions, it is similar in functionality and design to Uptimedoctor.
A tool that helps monitor the performance of a website in real time, there
is a dedicated status page for the website that can be viewed by users.
A tool to help evaluate website performance, functionality and
accessibility, the service can also monitor hosting servers and cloud
operation Diagnostic tool to quickly run applications, in addition,
monitor router operation and traffic consumption.

Source: Compiled by the author on the basis of data [13-15].

Pingup

Uptimerobot.com

Site24x7

From a marketing point of view, the continuous operation of the website is an
important condition for the success of the project, as well as an important condition
for the regular ranking of search engines and increasing the conversion of online
marketing business, if when monitoring the performance of the website it turns out
that the indicators are far from ideal, it makes sense to think about changing service
providers.

To ensure the effectiveness of website promotion, it is necessary to pay great
attention to the design of the website, its usability and relevance to the target
audience, as well as its security on the Internet, one of the important elements at the
current stage of the work of organizations is the creation of a strategy aimed at
creating a positive image of the organization to retain existing customers and attract
new ones, while ensuring the achievement of the goals of website promotion, it is
important to audit the performance of the website and response time.
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Epilogue,
In the Name of Allah—the Most Compassionate, Most Merciful.

“Say, “Work. Allah will see your work, and so will His Messenger, and
the believers. Then you will be returned to the Knower of secrets and
declarations, and He will inform you of what you used to do.” Surat At-
Tawaba verse 105.

Praise be to God Almighty, who has enabled us to introduce this book.
We have presented in this book Search Engine Marketing, and we have made
every effort to bring this book out in this form. We hope that we made
contributions to knowledge and we wish it will be beneficial for every
reader and learner. We have made our best efforts to review the most
important ideas for this topic as much as we can and we do not claim
perfection because perfection belongs to God Almighty only. If we
succeed, then it is from God Almighty. If we fail, it is from ourselves, and
the honor of trying is sufficient for us. Finally, we hope to that you will
like this book.

may the blessings and peace of Allah be upon him our teacher, beloved
and master Muhammad.

Peace, God's mercy and blessings be upon you
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